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newspapers,  there  is  sometimes  dissorder, 
without  them,  there  is  always  slavery.” 

"  Benjamin  Constant 
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and  printing  processes,  making  separations  from 
color  negatives  or  transparencies.  The  E-Z  Color  'i 
Enlarger  features  electronic  focusing  and  special 
lighting  to  produce  separations  up  to  a  full  20  x  24”.  iV 
Of  course,  if  you  already  have  a  quality  enlarger,  the 
Chemco  Color  Computer  is  all  you  need  to  complete 
the  picture. 

To  get  push-button  color  separation,  just  push  a 
few  buttons  on  your  telephone.  Call  your  local 
Chemco  representative  or  516-676-4000  for  , 
more  information  or  a  demonstration. 


Capturing  color  has  always  been  easy,  separating  it 
has  not.  That’s  why  we  developed  the  E-Z  Color 
Computerized  Enlarger.  It  combines  the  intelligence 
of  the  Chemco  Color  Computer  with  a  precision- 
engineered  enlarger.  The  result  is  color  separation 
made  simple. 

The  Chemco  Color  Computer  guides  you  through 
quick,  easy  testing  and  production  procedures.  Using 
the  video  screen,  keypad  and  on-line  analyzer 
probe  you’re  able  to  maintain  a  dialogue  with  the 
computer  at  all  times.  The  computer  quickly  calcu¬ 
lates  all  exposures  and  controls  the  enlarger’s 
functions.  You  can  use  the  computer  with  any  com¬ 
bination  of  separation  techniques,  films,  screens 


Charles  Street 
Glen  Cove,  NY  11542 
(516)  676-4000 
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when  you  use  ZIP  +  4  codes.  And  that’s 
on  top  of  the  three-cent  discount  for 
presorting. 

If  you’re  a  First-Class  mailer  who 
doesn’t  presort  but  mails  250  pieces  at 
a  time,  you  can  save  nine-tenths  of  a 
cent  per  letter. 

And  no  matter  how  many,  or  how  few, 
pieces  you  mail,  using  ZIP -t- 4  codes 
can  give  you  a  cleaner,  more  efficient 
mailing  list.  Plus  more  consistent 
delivery. 

COOPERATION. 

Let  us  show  you  how  you  can  put 
more  zip  in  your  mail  service.  Contact 
your  local  Postmaster  or  , 
Customer  Service  Represen-  :  ' 

tative.  And  send  yourself  ; 
into  the  future.  e  usps  i983  W _ 


mountainous  task  of  moving  100  billion 
pieces  of  business  mail  per  year. 

But  to  deliver  the  future,  we  need 
your  help. 

Begin  by  being  sure  that  the  entire 
address  on  all  your  business  mail  is 
totally  visible,  legible  and  located 
properly.  Your  local  post  office  can  give 
you  all  the  information  you  need. 

ECONOMY. 

Use  of  ZIP  -I-  4  codes  is  voluntary. 

But  by  adopting  them,  you’ll  be 
rewarded  in  the  form  of  more  stable 
postal  rates.  In  fact,  when  you  meet 
the  eligibility  requirements,  you  can 
start  saving  postage  right  away. 

If  you’re  a  First-Class  mailer  of  500 
pieces  or  more  who  already  presorts, 
you  can  save  a  half-cent  per  piece 


Imagine. 

A  remarkable  new  ZIP  Code  system 
for  business  mailers.  So  precise  it 
can  actually  pinpoint  specific  streets, 
specific  buildings.  Even  specific  build¬ 
ing  floors. 

That’s  the  ZIP -I- 4  code. 

Now  imagine  a  computerized  sorting 
system  so  advanced  that  it  automati¬ 
cally  reads  the  last  line  of  the  address 
off  your  envelope.  Reducing  sorting 
time  while  increasing  sorting  efficiency 

That’s  the  Optical  Character  Reader 
(OCR). 

EFFICIENCY. 

Perhaps  most  amazing  is  the  fact 
that  both  the  ZIP  -i-  4  program  and  our 
OCR’s  are  already  in  place.  Ready  to 
bring  technological  efficiency  to  the 
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13-14— Northern  Short  Course  in  Photojournalism,  National 

Press  Photographers  Association,  Regions  I,  II  and  III, 
Park  Plaza  Hotel,  New  Haven,  Conn. 

13-19— Canadian  Daily  Newspaper  Publishers  Association, 

Westin  Hotel,  Toronto 

19-20— Western  Kentucky  Press  Association,  Spring  Conven¬ 

tion,  Lake  Barkley  State  Park. 

23—  National  Cartoonists  Society,  Annual  Reuben  Awards  Dinner 
Plaza  Hotel,  New  York  City. 

24— 26— Washington  Journalism  Center,  Conference  for  Journalists, 

"High  Tech:  Promises  and  Problems,"  Watergate  Hotel 
Washington,  D.C.. 

25—  American  Marketing  Association/New  York,  Conference,  “The 
New  Power  Groups  in  the  Marketplace:  Ethnic,  Maturity 
and  Singles,”  Grand  Hyatt  Hotel,  New  York  City. 

25—  Overseas  Press  Club  of  America,  Inc.,  Annual  Awards  Dinner, 
Waldorf-Astoria,  New  York  City. 

27—  UPl  New  York  Newspaper  Awards  Banquet,  Windows  on  the  World, 
New  York  City. 

27-29— Virginia  Press  Association  Old  Dominion,  Advertising 

Conference,  Airport  Sheraton,  Roanoke. 

27/5-1 — The  National  Society  of  Columnists,  Galt  House, 

Louisville,  Ky. 

293/2 — New  England  Association  of  Circulation 

Executives,  Sheraton  Islander  Inn,  Newport,  R.l. 

39—  International  Newspaper  Promotion  /Association— Pacific  Di¬ 

vision  Conference,  Manly  Pacific  International  Hotel,  Sydney, 
Australia. 

30-5/2— American  Newspaper  Publishers  Association,  Montreal  Convention 
Center,Montreal,  Canada. 


5-9—  Newspaper  Research  Council,  Spring  Conference,  Hotel  del, 
Coronado,  San  Diego. 

33—  Society  of  American  Business  and  Economic  Writers,  Hyatt  Regency 
Hotel,  Tampa. 

9-12—  American  Society  of  Newspaper  Editors,  Sheraton  Washington, 
Washington,  D  C. 

20- 23 — international  Newspaper  Promotion  /Association, 

Camelback  Inn,  Phoenix. 

21- 23— International  Federation  of  Editors  and  Journalists, 

FIEJ,  Paris. 

20-23 — Institute  of  Newspaper  Controllers  and  Finance  Officers, 
National  Spring  Conference,  Hyatt  Orlando,  Orlando. 

23-23— Catholic  Press  Association  of  the  U.S.  and  Canada, 

Annual  Convention,  Westin  Hotel,  Chicago. 


SeminarsA/Vorkshops/Citnics 


10— 11— New  Englwid  Newspaper  Association,  Credit  3  Coi- 

l^ctiofw  Workshop.  Shsrilon  BoxbonMJQh  Inn  &  Conl6fono0 
Cemw,  Boxtiorough,  Mess. 

11—  New  Engiand  /Associelsd  Press  Managing  Editors  /Associ- 
aHon,  Workshop,  Boston. 

12—  New  Engiwid  Newspspar  Association,  Heidth  3  Science  Re 
porting  Workshop,  Morse  Auditorium,  Museum  of  Scionoe, 
Boston. 

12-13-Qr«phics  Aits  Technical  Foundation,  Printing  Plant 
LayM  and  FadNIy  Design,  Pittsburgh,  Pa. 

1^14— Georgia  Pram  /Asaociation,  /Advertising  Seminar, 

Stone  Mountain  Park. 

1^13— Souttiem  Newspaper  PubNahers  Foundation,  Seminar, 

Delivering  and  Financing  Medical  Care,  Birmingham, 

(/Ala.)  News. 

15-30— /America  Press  InsMuts,  Newspaper  System  and  Data 

Processing,  Reston,  Va. 
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About  awards 

Canadian  Flashers  .  .  .  Tom  Walker,  Calgary  Herald', 
John  Maiola,  Toronto  Globe  and  Mail',  and  Paul  Latour, 
Ottawa  Citizen  are  winners  of  Canadian  Press  Pictures  of 
the  Year  awards.  Walker’s  winning  spot  news  photo  cap¬ 
tured  a  stuntman  screaming  in  pain  from  his  burning  car; 
Maiola,  a  freelance  photographer  for  the  Globe  and  Mail, 
won  the  sports  award  for  his  photo  of  Boston  Red  Sox 
second  baseman  Jerry  Remy  leaping  in  the  air  during  an 
argument  with  an  umpire;  and  Latour  won  the  best  feature 
prize  for  a  drama-filled  photo  of  a  boy  being  hugged  by  a 
immate  at  a  jail  Christmas  party.  The  winning  pictures 
were  selected  from  12,000  photos. 

ffc  9|C  9|C 

Real  Lulus  .  .  .  Fashion  writers  Jeannine  Stein  of  the 
Houston  Post  and  Barbara  Schuler  of  Long  Island  News 
day  tied  for  first  place  in  the  25th  annual  “Lulu”  awards 
for  newspapers  over  400,000  circulation.  The  awards  are 
presented  by  the  Men’s  Fashion  Association  for  editorial 
excellence  in  reporting  mens’  and  boys’  fashion  news. 
First  runner-up  was  Washington  Post  writer  Nina  Hyde. 
Kim  Marcum  of  the  Dallas  Times  Herald  won  the  editorial 
use  of  color  category.  Stein  was  first  runner-up  in  that 
category. 

*  ♦  sk 

Legendary  Commentator  .  .  .  Eric  Sevareid,  the  retired 
correspondent  and  commentator  for  CBS  News,  received 
the  National  F^ress  Club’s  Fourth  Estate  Award  for  1983  for 
his  lifetime  contribution  to  American  Journalism.  A  mem¬ 
ber  of  the  elite  team  of  correspondents  put  together  in 
Europe  by  the  late  Edward  R.  Murrow  in  1939,  Sevareid, 
after  World  War  II,  became  chief  CBS  news  correspon¬ 
dent  in  Washington  for  radio  and  then  for  television.  In 
1964,  he  began  a  four-times-a-week  commentary  on  the 
CBS  evening  television  news,  retiring  at  age  65  in  1977. 


Resourceful  Reporter  .  .  .  Martin  Crutsinger  of  the 
Washington  Associated  Press  bureau  won  a  1983  National 
Conservation  Award  from  the  National  Wildlife  Federa¬ 
tion  for  his  coverage  of  natural  resource  conservation 
issues. 


*  sk  * 

On  The  Ball .  .  .  Donna  Cassata  of  Albany  Associated 
Press  Bureau  won  a  first  place  award  from  the  United 
Basketball  Writers  Association  for  an  investigative  series 
she  wrote  on  major  college  basketball  while  working  as  a 
sportswriter  for  the  Poughkeepsi  (N.Y.)  Journal. 

sk  sk  ♦ 

Happy  Family  .  .  .  Park  Communications  newspapers 
won  five  first-place  awards  in  the  annual  North  Carolina 
Press  Association  competition.  Honored  were  Eugene 
Willard,  editorials,  and  Charles  Atkinson,  sport  spot 
reporting,  both  of  the  Morgantown  News  Herald',  the  staff 
of  the  Clinton  Sampson  Independent,  spot  news  reporting; 
Alex  Price,  Newton  Observer-News-Enterprise,  spot 
news  photography;  and  Larry  Guyton,  Elizabethtown 
Bladen  Journal  spot  news  photography  in  the  community 
newspaper  division.  All  the  papers  are  daily  except  the 
Bladen  Journal,  which  is  twice-weekly. 
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Hot.  And  ready  to  go.  New  graphics  for  today’s  new 
world. 

Messages  from  the  mass  media  overwhelm  the  public. 
The  graphics  of  journalism  are  changing  to  break  through 
the  clutter. 

All  of  us  —  editors,  photographers,  designers,  artists  and 
students  —  must  keep  up  with  the  changes.  The  best  of  us 
will  initiate  them. 

On  Friday  and  Saturday,  May  4  and  5,  the  San  Jose 
Mercury  News  hosts  its  6th  annual  conference,  Graphics 
'84,  at  the  Sainte  Claire  Hilton  in  downtown  San  Jose.  For 
two  days  you  can  participate  in  hands-on  workshops  and 
discussions  with  industry  leaders. 

Come  to  Graphics  '84.  We've  got  graphics  —  gourmet 
graphics  —  to  go. 

The  cost:  $70  for  professionals,  $40  for  students. 

For  information  about  speakers  and  registration,  call 
David  Yarnold,  Mercury  News  Assistant  Managing 
Editor/Graphics,  at  (408)  920-5668. 
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Soviets  seek  news  exchange 


Call  it  the  “Ask  Ivan’’  column. 

The  Soviet  Union  is  offering  to  respond  to  the  questions 
of  American  newspaper  readers — and  it  is  suggesting  that 
it  might  offer  the  Moscow  News  as  a  forum  for  American 
journalists  and  government  officials  to  respond  to  letters 
from  Russian  citizens. 

In  a  letter  sent  to  “many,  many’’  newspapers,  the  dep¬ 
uty  information  chief  of  the  Soviet  Embassy  in  Washing¬ 
ton  is  proposing  a  “people-to-people  exchange  of  ideas’’ 
in  the  editorial  pages  of  American  and  Moscow  papers. 

Yuri  Popov  told  E&P  the  Soviet  proposal  has  not  yet 
been  firmed  up,  but  that  he  envisions  Russian  and  Amer¬ 
ican  journalists  responding  to  questions  from  readers. 

The  Soviet  responses,  he  said,  would  be  prepared  by  the 
Novosti  Press  Agency.  The  agency  operates  the  Moscow 
News,  an  English  and  Russian-language  daily  that  circu¬ 
lates  in  the  U.S.  and  U.S.S.R. 

“Just  to  take  a  case,  someone  might  say,  ‘What  is  an 
election  campaign  in  the  Soviet  Union  and  how  does  it 
compare  with  an  election  in  the  United  States?’’’  he  said  in 
a  telephone  interview. 

Novosti,  he  said,  would  also  be  willing  to  write  op-ed 
pieces  on  specific  topics  suggested  by  newspaper  or 
magazine  editors. 

Would  Moscow  News  be  willing  to  print  American  re¬ 
sponses  to  questions  from  Soviet  readers? 

“Sure,  why  not?  When  the  editor-in-chief  of  the  Mos¬ 
cow  News  visited  this  country  last  month,  in  his  dis¬ 
cussions  he  said  his  newspaper  is  ready  to  accept  any 
material,’’  Popov  said. 

Popov  said  “many  newspapers  are  already 
interested’’  in  the  idea  as  a  result  ot  the  mass  mailing  from 
the  Embassy. 

He  added,  however,  that  he  did  not  want  to  reveal 
names  or  numbers  because  discussions  of  the  form  of  the 
editorial  exchange  is  still  underway. 

“It  is  necessary  to  continue  research  and  see  what  the 
editors  want,’’  he  said. “But  it  is  a  good  idea  to  exchange 
our  views  now.’’ 

Soviet  views  are  already  being  presented  verbatim  in  the 
Michigan  State  University  student  newspaper. 

Every  Monday  for  the  past  three  months.  The  Slate 
News  has  published  an  editorial  from  either  Pravda,  the 
official  newspaper  of  the  Soviet  Communist  Party  or 
Izvestia  the  official  state  paper. 

“We  try  to  pick  editorials  that  deal  with  issues  in  the 
news,  issues  that  are  interesting  and  timely,’’  said  Joe 
Mielke,  editor  of  the  38,000-circulation  paper  on  the  East 
Lansing  campus. 

The  first  editorial,  for  example,  was  a  sarcastic  Pravda 
response  to  President  Reagan’s  fictional  account  of  the 
lives  of  an  American  and  Soviet  couple. 

In  the  Pravda  editorial,  the  American  husband  and  wife 
are  portrayed  as  an  economically  struggling  couple  who 
justifiably  fear  FBI  wiretapping  and  sudden  arrest. 

The  editorials  are  translated  by  the  university’s  Russian 
Club. 

“Reaction  has  been  overwhelmingly  positive,’’  Mielke 
said.  “Initially  it  was  not,  but  now  letters  are  running 
two-to-one  in  favor  of  the  editorials.’’ 

One  letter  was  typical  of  the  initial  negative  reaction: 
“Is  this  why  I  paid  my  fees  for  The  State  News  at 
registration?  So  I  can  read  the  lies  and  filthy  propaganda 
emanating  out  of  a  totalitatian  country’s  governmental 
mouthpiece  that  calls  my  country’s  governmental  policy 
one  of  terrorism?’’ 

Student  fees  account  for  about  10%  of  The  State  News’ 
budget,  Mielke  said.  MSU  students  vote  every  three  years 
on  whether  to  permit  the  funding. 

EDITOR  &  PUBLISHER  for  April  7.  1984 


By  Doug  Borgstedt 

"  mis  IS  ABSOLUTELY  ANP  POSITIVELY 

THE  LAST  TIME  I'M  GONNA  SERVE _ 

ON  A  PULITZER  JURY-/*  IVWH 


WHERE  WERE  YOU  GUYS  WHEN 
w^.THEY  REALLY  NEEKD 


r'  -me 

NEWS  . 
COUNCIL ' 
W75-19a4 


LAST  NIGHT  1  HAP  A  WONPERPUL 
DREAM  -  I  WAS  SEATED  AT 
^  MY  OLD  UNDERWOOD  AND 
I  IT  NEVER  PLIHKED  AT 
^  ME  ONCE-1*  ^ 


MARKET- 

DRIVEN 

TECHNOLOGY 


THE 


GO 
HI 

A  modular  system 
for  offset 
conversions 


1 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9''  unit  spacing,  the  Headliner 
Offset  will  give  you  21"  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements:  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  Injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  installation  services  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 
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End  of  National  News  Council 

We  had  our  doubts  about  the  efficacy  of  a  National  News  Council 
when  it  was  formed  11  years  ago,  yet  Editor  &  Publisher  regularly 
reported  its  deliberations  and  findings  and  has  been  the  only  publica¬ 
tion  to  do  so  consistently. 

We  said  on  May  26,  1973:  “Whether  a  press  council  is  needed  is 
another  matter.  And,  whether  it  can  be  effective  remains  to  be  seen. 
We  have  felt  that  media  in  this  country  are  so  numerous  and  dis¬ 
persed  that  any  national  press  council  would  have  an  impossible 
task  .  .  .  We  doubt  its  necessity  and  we  question  its  efficacy  so  we’ll 
observe  its  performance  with  great  interest,  as  we  believe  most 
editors  will.” 

The  Council’s  vote  to  terminate  its  activities  answered  one  of  our 
questions,  at  least:  It  has  not  been  effective.  Some  proponents  on  the 
Council  who  opposed  the  suspension  feel  it  is  needed  now  more  than 
ever.  That  remains  an  open  question. 

The  criticism  of  Elie  Abel — “they  killed  it  over  a  10-year  period  by 
ignoring  it  and  denouncing  it” — is  too  harsh.  No  one  that  we  know  of 
deliberately  tried  to  kill  it.  Some  did  ignore  it  because  of  a  difference 
of  opinion  over  its  purpose  and  operation. 

Generally,  however,  the  National  News  Council  suffered  from 
trying  to  cover  too  much  territory  on  issues  that  were  mostly  of  local 
interest. 

There  is  nothing  more  boring  to  an  editor  or  a  reader  on  the  West 
Coast  than  the  claim  of  inaccuracy  in  an  East  Coast  publication,  and 
vice  versa.  With  network  broadcasting  it  should  have  been  different, 
but  it  was  not.  Broadcasters  have  no  machinery  for  correcting  errors 
(unless  they  are  gross)  so  it  is  futile  to  expect  them  to  air  grievances 
against  themselves. 

Furthermore,  the  majority  of  issues  to  come  before  the  Council 
were  minor  and  not  of  national  significance.  Those  that  were  signifi¬ 
cant  were  beaten  to  death  in  the  public  prints  before  the  Council’s 
deliberations  so  that  interest  had  waned  when  decisions  were 
announced.  In  this  fast  moving  news  scene  it  was  unrealistic  to 
believe  that  any  interest  in  pursuing  and  publicizing  a  charge  of 
inaccuracy  could  be  sustained  for  a  month  or  two  while  the  Council 
examined  it. 

We  feel  there  may  be  a  place  for  News  Councils,  but  not  a  national 
one.  A  few  local  and  regional  councils  have  been  organized  and  they 
will  be  more  successful  because  basically  most  complaints  against  the 
press  originate  locally  and  are  a  matter  of  local  rather  than  national 
interest. 

Backers  of  the  Council  claim  its  failure  was  due  to  the  opposition  of 
one  or  two  newspapers,  most  notably  the  New  York  Times.  It  is  not 
much  of  a  testimonial  to  the  validity  of  the  Council  idea  if  the 
opposition  of  only  one  or  two  newspapers  was  responsible  for  its 
death. 
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Letters  to  the  Editor 


Says  there  are  big  bucks  in  PR 


As  a  newspaper  reporter/editor 
turned  PR  man,  I'd  like  to  add  two 
items  to  Dick  Elfenbein’s  March  24, 
1984  “Public  Relations”  column 
about  whether  it  is  financially  worth¬ 
while  for  journalists  to  go  into  public 
relations. 

1 .  While  salaries  at  PR  agencies  and 
departments  might  vary  from  com¬ 
pany  to  company,  the  PR  industry' 
affords  the  journalists  an  opportunity 
he  or  she  will  rarely  encounter  work¬ 
ing  on  salary  for  a  newspaper.  That  is, 
the  ability  to  work  for  yourself, 
whether  it  be  opening  your  own  PR 
agency;  bringing  new  accounts  into 
an  existing  ^ency,  thereby  gaining 
additional  income  through  com¬ 
missions  or  finder  fees;  or  helping  to 
build  an  agency  so  as  to  increase  agen¬ 
cy  profits,  thereby  your  own. 

As  a  reporter,  you  might  write  a 


Pulitzer  Prize-winner  story,  but, 
unfortunately,  in  the  newspaper  busi¬ 
ness,  that  doesn't  mean  you'll  get  a 
raise.  As  a  PR  person,  however,  if  you 
bring  in  an  account  paying  $S,0(K)  a 
month,  you  should  able  to  get  a 
good  slice  of  that  in  addition  to  your 
regular  salary. 

2.  While  many  PR  firms  and 
departments  do  look  at  journalists  for 
their  communication  abilities,  there  is 
another,  probably  greater  skill  that 
journalists  have  to  offer.  That  is,  the 
ability  to  know  what  makes  and  what 
doesn't  make  a  story  and  how  another 
journalist  will  react  to  a  story  pro¬ 
posal  or  a  news  release. 

All  to  often,  people  outside  the  PR 
industry  believe  all  there  is  to  PR  is 
writing  news  releases  that  reporters 
will  (hopefully)  turn  into  news  stories 


or  penning  speeches  that  will  nudce 
the  CEO  famous. 

But  there  is  a  great  m^ority  of  PR 
that  consists  of  convincing  reporters 
to  write  legitmate  company  profiles, 
personality  features  or  industry 
trends. 

The  essential  skill  involved  here  is 
the  ability  to  find  the  all-important 
reason  why  a  reporter  should  write 
the  story. 

Unless  the  PR  person  is  a  naturally 
gifted  salesman,  there  is  no  other  per¬ 
son  better  at  doing  this  than  the  form¬ 
er  journalist,  who  eve^  day  as  repor¬ 
ter  had  to  convince  his  or  her  editor 
why  a  story  was  a  story;  why  it  should 
be  run  as  hard  or  soft  news;  and 
whether  it  could  wait  a  day  or  not. 

Gary  M.  Fishman 

(Fishman  is  with  the  Cavior  Organiza* 
tkm,  Inc.,  New  York.) 


Knows  what  it’s  like  to  be  banned 


I  know  all  about  being  banned  from 
a  hockey  press  box.  It  wasn't  for  the 
same  reason  the  Maple  Leafs  Garden 
bigwigs  turned  out  the  Toronto  Globe 
and  Mail's  hockey  man.  Bill  Houston 
(E«&P,  March  24). 

Back  in  the  early  1940s,  I  was 
covering  the  Hershey  Bears  of  the 
then  American  Hockey  League  for 
the  Harrisburg  (Pa.)  Telegraph.  The 
Bears  and  the  then  Cleveland  Barons 
went  to  a  Calder  Cup  play-off  series.  I 
was  sent  to  Cleveland  to  cover  the 
opening  play-off  game. 

I  remembier  well  the  long  climb  to 
the  Arena's  pressbox,  and  being  bar- 


Says  editorial 
ignores  a  point 

Your  editorial,  “Press  for/Against 
Nixon?”  in  your  March  24  issue 
ignores  an  important  point. 

Although  newspaper  editorials  sup¬ 
ported  Nixon  in  19^  and  1972,  news¬ 
paper  reporters  tended  to  be  liberal 
Democrats  with  a  lamentable  tenden¬ 
cy  to  let  their  bias  show  during 
interviews  and  press  conferences  and 
in  their  stories. 

Roger  C.  Williams 
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red  at  the  door.  “No  women 
allowed,”  I  was  told.  No  matter  that 
the  Telegraph  had  reserved  space  for 
its  hockey  writer  and  had  made 
arrangements  for  services  of  a  West¬ 
ern  Union  telegrapher  (in  those  days 
you  sent  your  running  copy  via  WU). 
The  gateman  was  adamant.  No 
women. 

With  face-off  at  hand  I  did  the  only 
thing  possible.  I  sat  down  on  the  cold 
stone  top  step  of  the  aisle,  opened  my 
portable  typewriter  on  my  lap  and  set 
to  work.  Behind  their  glass  enclosure 
the  Cleveland  Hockey  Writers 


Association  members  —  for  it  was 
they,  not  Arena  owner  A1  Sutphen, 
who  had  laid  down  the  edict  — 
observed  this,  held  a  hurried  meeting 
and  voted  to  admit  me. 

The  story  had  an  even  happier  end¬ 
ing,  for  eventually  two  of  the  three 
Cleveland  papers  put  me  on  as  strin¬ 
ger  when  their  team  played  in  Her¬ 
shey. 

By  the  way.  in  the  10  years  I  was  the 
only  woman  covering  professional  ice 
hockey,  I  was  never  in  a  dressing 
room.  It  didn't  seem  necessary — then 
or  now. 

Lois  Fegan 


All  Thumbs? 

If  So,  You  Need  Bernard  Gladstone 

As  The  New  York  Times  Home  Improvement  columnist,  Bernard 
Gladstone  has  been  solvins  readers’  home-repair  problems  for 
years.  His  illustrated  colum.ns  stand  head  and  shoulders  above 
the  others  for  their  step-by-step  advice  that  even  the  layman  can 
understand  and  follow.  Each  weekly  column  contains  a  com¬ 
plete  how-to  project  as  well  as  reader  Q&A^.  Transmitted  every 
Wednesday  by  wire,  available  by  mail;  length,  1,5(X)  words. 
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The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  t-shirt  Con¬ 
tests  in  a  locaL  pub.  So  a  local  D.J.  called  him  a  nerd.  The  councilman  sued  for  libel.  But 
the  D.J.  won.  And  ERC  paid  the  contest  fees.  Because  for  just  this  kind  of  unforeseeable 
event,  we  pioneered  libel  insurance  over  50  years  ago.  And  we  keep  innovating  to  meet 
your  changing  legal  needs.  To  find  out  more,  talk  to  your  broker  or  ERC  representative. 
In  Boston,  call  (617)  723-5330.  -  -  Employers  Reinsurance  Corporation. 
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A  rough  week  for  Rupert 

Guild  strikes  New  York  Post  for  51  hours 


Rupert  Murdoch’s  New  York  Post 
was  struck  for  51  hours  by  400  mem¬ 
bers  of  the  New  York  Newspaper 
Guild,  which  represents  newsroom, 
advertising,  circulation  and  some 
administrative  employees,  in  a  con¬ 
tract  dispute  over  concessions  sought 
by  management. 

The  strike  began  at  12:01  a.m.  on 
March  31  and  ended  at  3  a.m.  on  April 
2.  The  Post  was  able  to  get  out  its 
Saturday  edition,  and  was  back  in 
business  in  time  to  get  out  its  four 
afternoon  editions  on  Monday.  The 
newspaper  does  not  publish  on  Sun¬ 
day,  and  it  only  lost  distribution  of  its 
four  morning  editions. 

The  other  New  York  newspaper 
unions,  including  the  drivers,  said 
they  would  honor  the  Guild’s  picket 
lines.  Management  said  it  had  enough 
supervisors  on  hand  to  publish  the 
Post,  but  with  the  backing  of  the  other 
unions,  the  Guild  strike  had  the  poten¬ 
tial  to  prevent  distribution  in  the  event 
the  situation  went  unresolved. 

Federal  mediator  Hezekiah  Brown 


Rupert  Murdoch 


was  able  to  bring  the  two  sides  to  the 
bargaining  table  to  work  out  a  settle¬ 
ment. 

Money  was  not  the  issue.  The  Guild 


accepted  management’s  wage  pro¬ 
posal  of  $110  over  three  years.  The 
offer  was  the  same  accept^  by  other 
unions  at  the  Post.  The  New  York 
Times  and  New  York  Daily  News 
also  have  reached  agreements,  with 
their  unions  calling  for  $110  over 
three  years. 

The  union  contracts  at  all  three  dail¬ 
ies  now  run  through  March  30,  1987. 

The  top  minimum  at  the  Post  is 
presently  $711  for  reporters.  It  will 
increase  by  $37  —  to  $748  in  the  first 
year  of  the  contract. 

The  dispute  was  over  man¬ 
agement’s  wanting  to  end  extra  pay 
for  employees  who  perform  tasks  in 
higher  salary  classifications  and  cut 
its  contributions  to  medical  benefits. 

The  Guild  countered  with  an  offer 
for  cost  savings  to  be  achieved 
through  management  buyouts  of  high¬ 
er  salaried  workers.  It  charged  that 
management  was  seeking  con¬ 
cessions  that  were  not  asked  of  the 
other  unions. 

(Continued  on  page  38) 


Times  Mirror  exec  raps  Murdoch  formula 


By  M.  L.  Stein 

Serious  newspapers  with  in-depth 
reporting  will  survive  despite  “the 
Rupert  Murdoch  formula  of 
metropolitan  newspapering  and  the 
growth  of  supermarket  rags,’’  Otis 
Chandler  predicted  in  Los  Angeles. 

Nor  will  the  asserted  success  of 
USA  Today  and  the  “evolution  of 
People  Magazine  and  its  print  and 
broadcast  imitators’’  stop  the  growth 
of  “quality”  newspapers,  the  chair¬ 
man  and  editor  of  the  Times  Mirror 
Co.  told  a  Los  Angeles  Press  Club 
awards  dinner. 

Nevertheless,  he  emphasized  that 
newspapers  can  benefit  from  some  of 
the  graphics,  writing  and  lifestyle 
trends  offered  by  USA  Today  and 
People. 

Scoffing  at  critics  who  foresee  a 
demise  of  newspapers  in  the  next  20 


Otis  Chandler 


years.  Chandler  said  that,  to  the  con¬ 
trary,  “Large  and  small  media  com¬ 
panies  across  the  nation  are  on  a  roll 
—  the  word  is  expansion.  The  word  is 


It  would  be 
**Murdoch-lend 
coaet-to-coaet,  as  he  will 
have  long  since  have 
swallowed  up  At  Neuharth 
and  maybe  Warner 
Communications"  Chandler 
declared. 


quality  of  product  and  service.  The 
word  is  not  survival.  The  concept  is 
not  status  quo.” 

He  cited  his  own  Times  Mirror  Co. 
(Continued  on  page  38) 
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Meanwhile,  the  Globe  eyes  youth  and  the  suburbs  for  growth 


When  William  O.  Taylor,  publisher 
of  the  Boston  Globe  and  chairman  of 
Affiliated  Publications,  was  asked  to 
name  the  newspaper’s  main  com¬ 
petitors,  he  cited  broadcasting  and 
cable  tv,  the  area’s  aggressive  sub¬ 
urban  newspapers  and  direct  mail. 

It  was  only  as  an  afterthought  that 
he  mentioned  the  city’s  other  metro 
daily,  Hubert  Murdoch’s  Boston 
Herald. 

The  Globe  versus  the  Herald  — 
pitting  Affiliated  against  ’’an 


international  (Murdoch)  organiza¬ 
tion”  —  may  be  “glamorous”  and 
“what  people  are  talking  about,” 
Taylor  said,  but  it’s  the  suburbs 
where  the  action  is. 

“The  center  core’s  lost  popula¬ 
tion,”  he  remarked.  “It’s  the  suburbs 
that  are  gaining  .  .  .  .where  all  the 
shopping  centers  are.” 

No  wonder,  then,  that  Taylor  sees 
the  Globe’s  strategy  in  terms  of 
improving  its  suburban  penetration 
and  giving  it  more  options  in  the 


delivery  of  advertising. 

Right  now,  the  Globe  does  not  have 
any  shared  mail  or  total  market  cover¬ 
age  programs.  The  big  project  in  the 
months  ahead  is  “getting  our  act 
together  in  terms  of  computerizing 
our  circulation  list,”  he  said,  adding 
that  one  goal  of  this  effort  is  to  be  able 
to  offer  retailers  “zoned  preprints” 
for  “saturation  coverage  within  a 
five-mile  radius  of  the  store.” 

A  separate  subsidiary  within  Affil¬ 
iated  Publications  handles  the 


In  search  of  the  ‘right  formula’ 


By  Andrew  Radolf 

More  than  one  year  after  Rupert 
Murdoch  acquired  it,  the  Boston 
Herald  remains  a  newspaper  in 
search  of  its  identity. 

Murdoch  purchased  the  morning 
Herald,  then  called  the  Herald- 
American,  from  Hearst  Corp.  in 
November  1982  for  a  $l-million 
down  payment  plus  a  deferred  pay¬ 
ment  of  $7  million  from  future  profits. 
After  winning  contract  concessions 
from  the  unions,  he  took  control  of  the 
paper  the  following  month. 

It  was  Hearst,  however,  which 
made  the  major  change  in  the  news¬ 
paper’s  format  and  circulation  strat¬ 
egy.  In  September  1981,  Hearst  con¬ 
verted  the  Herald-American  from  a 
broadsheet  to  a  tabloid  with  an 


emphasis  on  newsstand  sales  tar¬ 
geted  for  commuters,  women  and 
younger  readers. 

The  idea,  according  to  then  editor 


Robinowhz  rejected  the 
“knee  jerk”  criticism  that 
the  Herald  sensationalizes 
the  news  by  overplaying 
sex  and  crime  stories. 


Don  Forst,  was  to  put  out  a  news¬ 
paper  both  “entertaining  and 
informative,”  with  “tighter,  faster 
stories.” 

Joe  Robinowitz,  33,  former  assis¬ 
tant  managing  editor  of  Murdoch's 
New  York  Post  for  four  years,  became 


editor  of  the  Herald  in  December 
1982,  right  after  Murdoch  took  over. 
A  native  Texan,  Robinowitz  also 
spent  four  years  at  Murdoch’s  San 
Antonio  News  and  a  year  at  the 
National  Star. 

In  a  recent  interview,  Robinowitz 
described  the  Herald’s  mission  in 
much  the  same  terms  as  Forst. 

“I  think  we  have  to  produce  a 
newspaper  that  informs  the  public, 
but  in  so  doing,  give  them  a  bit  of  the 
things  they  want  to  know,”  he  said. 
“That  means  entertainment.” 

Robinowitz  talked  of  the  Herald’s 
taking  a  “shot  gun  approach”  in  order 
to  broaden  its  readership  base.  “The 
type  of  publication  we  are  appeals  to 
the  masses,”  he  said.  “I  think  we 
ought  to  have  lots  of  material  that 
appeals  to  an  upscale  audience,  but 


Will  the  Boston  Herald’s  pitch  for  ’the  masses’  convince 
advertisers  it  can  deliver  upscale  customers  as  well? 
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not  at  the  expense  of  other  people.” 

Along  those  lines,  Robinowitz 
wants  to  develop  sections  and  fea¬ 
tures  aimed  at  women  and  youth.  He 
also  wants  more  national  and 
international  stories  in  the  Herald, 


"/  think  we  have  to 
produce  a  newspaper  that 
Informs  the  public,  but  In 
so  doing,  gives  them  a  bit 
of  the  things  they  want  to 
know,’*  he  said.  “That 
means  entertainment.” 


although  the  paper  will  continue  to 
emphasize  local  news  and  sports  and 
consumer-oriented  stories. 

Robinowitz  rejected  the  “knee 
jerk”  criticism  that  the  Herald  sensa¬ 
tionalizes  the  news  by  overplaying 
sex  and  crime  stories. 

“The  criticism  is  totally 
unwarranted,”  he  stated.  “Look 
through  the  last  30  editions  of  the 
paper.  There’s  no  more  sex  and  crime 
than  in  any  other  newspaper.” 

The  day  of  the  interview,  however, 
the  Herald  ran  three  stories  dealing 
with  sex  and  rape:  A  front  page  story, 
headlined  “Woman  Held  as  Sex 
Slave,”  was  about  a  woman’s 
allegations  that  she  was  raped, 
abducted  and  forced  into  a  life  of  pro¬ 
stitution;  another,  headlined  “Half- 
Naked  Woman  Smoked  Pot:  Officer 
Told,”  was  about  testimony  at  the  Big 
Dan’s  rape  trial;  and  a  third  story, 
about  the  conviction  of  three  of  four 
defendants  in  a  ra|^  trial,  which  fo¬ 
cused  on  the  convicted  men’s  reac¬ 
tion  to  the  verdict. 

Robinowitz  said  the  stories  were 
the  result  of  a  “weird”  news  day. 

“We  just  happened  to  have  three 
rather  seamy  court  stories,”  he  com¬ 
mented.  “We  can’t  tell  judges  to 
juggle  their  dockets,  and  we  can’t 
leave  one  out  of  the  paper.” 


delivery  of  the  Globe  to  retail  outlets 
and  homes.  Taylor  said  having  that 
subsidiary  adds  to  the  company’s 
flexibility  in  promoting  the  Globe  and 
delivering  spinoff  prc^ucts  and  ser¬ 
vices. 

The  fastest  growing  suburbs  and 
the  ones  with  the  densest  population 
are  to  the  north  and  west  of  Boston, 
Taylor  said. 

To  take  advantage  of  that  growth, 
the  Globe  recently  opened  a  satellite 
plant  in  Billerica  to  aid  its  drive  to 
build  up  home  delivery  in  the  suburbs. 
The  new  facility,  with  two  Goss  Met- 
roliner  presses,  is  also  leading  the 
Globe  into  the  realm  of  offset  printing. 


The  Boston  Globe  also  ran  those 
stories,  Robinowitz  noted,  and  he 
claimed  that  the  competition’s  more 
sedate  headlines  were  not  as  true  a 
reflection  of  the  stories  as  the 
Herald’s. 

Robinowitz  conceded  there  exists 
“general  uncomfortableness”  among 
newspaper  people  with  the  Herald’s 
“style  of  journalism,”  yet  he  feels 
that  style  is  starting  to  “be  emulated 
by  other  newspapers.” 

He  cited  the  revamped  Houston 
Post  after  it  was  acquired  by  Toronto 
Sun  Publications  and  USA  Today  as 
examples  of  newspapers  which  seek 
to  combine  information  with 
entertainment. 

One  of  those  who  seems  to  be 
uncomfortable  at  times  with  the 
Herald’s  approach  to  news  is  its  new 
publisher,  Patrick  Purcell,  36. 
Formerly  advertising  director  of  the 
New  York  Post,  he  took  over  as  pub¬ 
lisher  of  the  Herald  when  Robert  Page 
was  named  publisher  of  the  Chicago 
Sun-Times. 

Purcell  said  the  Herald’s  strategy  is 


One  of  those  who  seems 
to  be  uncomfortable  at 
times  with  the  Herald’s 
approach  to  news  Is  Its  new 
publisher,  Patrick  Purcell, 
36. 


to  build  up  circulation  rapidly  among 
“basically  conservative”  readers. 

While  Robinowitz  talked  of  the 
masses,  Purcell  said  people  with 
incomes  over  $35,000  are  “who  we’re 
targeting  the  paper  for.” 

And  where  the  editor  wanted  a 
paper  with  “lots  of  photos”  and  tight 
stories,  Purcell  said  the  Herald  has 
become  more  “toned  down”  with 
longer  stories,  smaller  pictures,  and 
less  use  of  reverses  in  the  headlines. 

“I  don’t  think  you  can  take  Rupert 
to  task  for  any  of  the  changes  that 


Taylor  said  the  Globe’s  main  plant 
at  Morrissey  Blvd.,  with  eight 
DiLitho  presses  and  one  offset,  will 
eventually  be  converted  to  all  offset. 

The  conversion  to  offset  should 
enable  the  Globe  to  run  more 
color,  Taylor  said.  The  newspaper  is 
also  planning  to  install  pagination 
technology,  but  that  move  is  still  three 
to  four  years  away. 

Twenty-one  newspapers,  including 
those  in  Lawrence,  Lowell,  Quincy 
and  Framingham*  make  up  the  Bos¬ 
ton  Area  Newspaper  Dailies,  or 
BAND,  which  offer  national  advertis¬ 
ers  combined  rates  at  a  33%  discount. 

Taylor  noted  that  BAND’S  total 


have  been  made  in  this  product,”  Pur¬ 
cell  said. 

Picking  up  the  Herald’s  Feb.  29  edi¬ 
tion  about  the  New  Hampshire  pri¬ 
mary,  with  the  lead  headline  “Hart 
Blitzes  Fritz,”  he  asked:  “Is  there 
anything  wrong  with  that?” 


“I  don’t  think  you  can 
take  Rupert  to  task  for  any 
of  the  changes  that  have 
been  made  In  this  product,” 
Purcell  said. 


Nothing,  he  was  told.  But  what 
about  the  Feb.  28  edition  with  the 
front  page  cheesecake  photo  of  a 
young  woman  in  hot  pants  and  the 
caption  “Glamour  days  of  a  fugitive” 
or  those  flashy  headlines  from  the 
“weird”  news  day?  Is  that  the  way, 
he  was  asked,  to  attract  upscale  read¬ 
ers  and  advertisers? 

“We  haven’t  found  the  right  formu¬ 
la  yet,”  he  answered.  “I  question  our 
treatment,  and  I  get  involved  in  the 
direction  of  the  paper.” 

The  softer  approach  in  the  Herald’s 
graphics,  he  noted,  became  more 
noticeable  in  the  second  half  of 
March. 

Purcell  also  defended  the  Herald’s 
coverage  of  the  Big  Dan’s  rape  trial, 
saying  its  treatment  was  “more  taste¬ 
ful”  than  the  Globe’s. 

To  make  his  point,  he  provided 
clips  from  both  the  Herald  and  the 
Globe  with  parts  underlined  to  show 
that,  despite  the  Herald’s  headlines, 
its  stories  gave  less  sexually  explicit 
details  than  the  Globe’s. 

Though  his  background  is  in 
advertising,  including  10  years  at  the 
New  York  Daily  News  before  joining 
up  with  Murdoch,  Purcell  said  he 
wasn’t  sent  to  Boston  to  concentrate 
on  building  up  linage. 

“My  role  is  to  build  the  paper  in  all 
(Continued  on  page  12) 


daily  circulation  of  566,500  is  larger 
than  the  Globe’s  515,000,  while  their 
demographics  rival  his  paper’s  in 
quality. 

“BAND’S  very  sharp,  very  aggres¬ 
sive,”  he  commented.  “L^k  at  a 
paper  like  Quincy  (Patriot  Ledger). 
They’ve  grown  from  27,000  daily  to 
90,()00  in  27  years.” 

The  Globe’s  main  selling  point 
against  BAND  is  that  not  all  of  the 
dailies  in  the  group  have  Sunday  edi¬ 
tions.  As  a  result,  the  Globe  can  offer 
advertisers  “a  broader-based 
audience”  over  a  week,  Taylor  said. 

Except  for  food  day,  on  Wednes- 
(Continued  on  page  IS) 
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Publisher 
Pat  Purcell 

"We  haven't  found  the  right  formula 
yet.  I  question  our  treatment,  and  I  get 
involved  in  the  direction  of  the  paper."  — 
Purcell. 


areas,”  he  said. 

Purcell’s  basic  strategy  is  to  build 
up  circulation,  primarily  through 
street  sales  “in  a  large  commuter 
town,”  and  to  use  those  numbers  to 
lure  advertisers. 

The  circulation  side  of  this 
approach  is  working,  he  said,  claim¬ 
ing  that  the  Herald's  daily  circulation 
now  stands  at  350,000  and  accounts 
for  985,000  readers.  On  Sundays,  the 
paper’s  circulation  has  topped  the 
300,000  mark,  he  added. 

The  Herald’s  Sept.  30,  1983, 
publisher’s  statement  gives  circula¬ 
tion  as  317,612  daily  and  251,112  on 
Sundays,  up  from  228,228  daily  and 
227,452  Sunday  in  Sept.  30,  1982, 
when  Hearst  owned  the  paper. 

Home  delivery  currently  accounts 
for  40,000  sales  daily,  but  will  be  given 
more  emphasis  ‘‘down  the  road,” 
Purcell  said.  The  Herald  also  does  not 
have  any  zoned  editions. 

The  paper  features  Wingo,  a  bingo¬ 
like  money  give-away  game,  which 
Murdoch  first  introduced  in  the 
United  States  as  a  circulation  builder 
in  the  New  York  Post. 

Although  Wingo  has  helped 
increase  circulation,  Purcell  said  the 
game  is  not  the  sole  reason  for  the 
Herald’s  gains. 

‘‘You  can’t  sustain  a  long  term 
circulation  growth  because  of  a 
numbers  game.  It’s  just  a  mechanism 
to  introduce  people  to  the  product,” 
he  said.  ‘‘Either  they  like  it,  and  con¬ 
tinue  buying  the  paper,  or  they 
become  bored  with  the  game  and 


don’t  bother  with  it  at  all.” 

The  publisher  disputed  the  notion 
that  retail  advertisers  prefer  news¬ 
papers  with  large  home  delivery 
circulation. 

‘‘The  critical  element  is  whether  or 
not  ads  produce,”  he  said,  stating  it  is 
“premature”  to  judge  the  paper’s 
performance  in  attracting  ads. 

“It  takes  a  while  for  advertisers, 
particularly  national  advertisers,  to 
react  to  your  circulation  gains,”  Fhir- 
cell  explained.  “It’s  a  chicken-and- 
the-egg  syndrome.  People  tell  you 
they’ll  give  you  more  ads  when  you 
get  more  ads.” 

Purcell  said  major  retail  advertisers 
were  starting  to  take  note  of  the 
Herald.  Jordan  Marsh  ran  200,000 
more  lines  of  advertising  last  year 
than  it  did  in  1982;  Filene’s  1983  linage 
was  up  by  80,000;  and  automotive 
increased  in  1983  by  800,000  lines,  he 
said. 

Most  of  those  linage  gains  came  in 
the  last  six  months,  Purcell  added, 
although  from  “an  admittedly  low 
base.” 

The  Herald’s  ad  department  said 
linage  improved  4.5%  in  1983  com¬ 
pared  to  1982,  while  in  the  last  six 
months,  advertising  linage  was  18% 
ahead  of  a  year  ago. 

The  hardest  nut  to  crack,  Purcell 
said,  will  be  classified,  where  the 
Globe  has  89%  of  the  linage.  He 
intends  to  “build  special  areas”  with- 
'in  classified  to  attract  more  ads  but 
declined  to  specify  his  plans. 

Both  Purcell  and  Robinowitz 
agreed  that  the  Herald,  by  pursuing  a 


The  hardest  nut  to  crack, 
Purcell  said,  will  be 
classified,  where  the  Globe 
has  89%  of  the  linage. 


conservative  audience,  can  fill  “a 
void”  in  the  market  and  will  not  have 
to  steal  readers  from  the  Globe  in 
order  to  gain  circulation. 

They  also  see  their  readers  coming 
primarily  from  metro  Boston,  the  area 
within  Route  128.  The  21  suburban 
newspapers  comprising  the  Boston 
Area  Newspaper  Dailies  group  have  a 
combined  daily  circulation  of 
566,500. 

“I  don’t  think  at  this  stage  we’ll  be 
able  to  outsell  the  suburban  papers,” 
Purcell  said,  adding  that  he  believes 
the  Herald  can  find  “enough  circula¬ 
tion”  within  the  city  to  appeal  to 
advertisers. 

Advertising  gains,  on  the  other 
hand,  they  believe  will  most  likely 
have  to  come  at  the  Globe’s  expense, 
unless  advertisers  are  somehow  con- 


Editor 

Joe  Robinowitz 

"There  are  a  lot  of  things  we  do  that 
work.  You  can  say  it's  circus  journalism, 
but  it's  always  interesting."  —  Robino¬ 
witz. 


vinced  to  change  the  overall  mix  of 
their  media  budgets  and  give  a  larger 
portion  to  newspapers  in  general. 

“Advertisers  are  going  to  budget 
based  on  the  most  results  for  the  least 
amount  of  dollars,”  Robinowitz  said. 
“There’ll  be  tests,  and  in  the  end 
they’ll  see  better  results  in  the  Herald 
than  in  other  newspapers  and  come 
in.” 

Purcell  remarked  that  the  Globe, 
with  over  500,000  daily  and  over 
780,000  Sunday  circulaton,  still  only 
covers  38%  of  the  Boston  market.  The 
Herald,  he  said,  covers  20%. 

Claiming  his  conservative  readers 
are  not  duplicated  in  the  Globe,  Pur¬ 
cell  said  the  Herald’s  selling  approach 
stresses  that  advertisers  can  get  “60% 
coverage”  of  the  Boston  market  by 
running  in  both  papers. 

The  Herald  is  continuing  to  lose 
money,  Purcell  noted,  but  he  pro¬ 
jected  the  newspaper  will  “make  a 
profit  in  1985”  as  a  result  of  advertis¬ 
ing  and  circulation  gains. 

In  the  meantime,  the  Herald 
achieved  “some  cost  savings”  from 
its  negotiations  with  the  unions  for 
“mutually  agreed  staffing  levels,”  he 
said.  The  savings  came  to  about  $7 
million  annually,  while  the  work  force 
was  reduced  by  25%  from  800  to  600 
jobs. 

After  taking  over  the  paper,  Mur¬ 
doch  also  spent  a  lot  of  money 
“sprucing  up  the  place”  to  “create  a 
better  working  environment,”  he 
commented. 

Other  improvements  included  the 
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stock  scandal  at  the  Journal 

Wall  Street  Journal  columnist  fired  for  allegedly  leaking 
“stock  market  sensitive  material”  in  advance  of  publication 


A  scandal  of  major  proportion  is 
developing  from  a  Securities  and 
Exchange  Commission  investigation 
into  allegations  that  a  Wall  Street 
Journal  reporter  leaked  information 
gathered  for  the  newspaper’s  “Heard 
on  the  Street”  column  to  a  group  of 
stock  traders. 

The  SEC  is  probing  allegations  that 
the  traders  used  the  leaked 
information  to  make  illegal  profits  in 
the  stock  market. 

The  extent  of  the  investigation  first 
came  to  light  in  a  March  29  Journal 
story  which  appeared  on  page  three. 
The  Journal  followed  up  with  a  lead 
story  in  its  April  2  edition,  giving 
further  details  of  the  probe. 


The  column,  considered 
by  the  newspaper  to  be 
among  the  most  likely  to 
affect  stock  prices,  focuses 
on  the  outlook  for 
individual  and  groups  of 
stocks. 


R.  Foster  Winans,  35,  a  reporter 
who  wrote  many  of  the  Heard  on  the 
Street  columns,  was  fired  by  the  Jour¬ 
nal  after  the  newspaper  learned  he 
conceded  to  SEC  investigators  that 
he  leaked  “market-sensitive  materi¬ 
al”  in  advance  of  publication  in  the 
Heard  on  the  Street  column  to  one  or 
more  persons. 

The  SEC  is  also  investigating 
whether  Winans  included  information 
in  his  columns  which,  though  factual¬ 
ly  accurate,  was  placed  here  to  bene¬ 
fit  specific  individuals. 

The  column,  considered  by  the 
newspaper  to  be  among  the  most  like¬ 
ly  to  aff^ect  stock  prices,  focuses  on 
the  outlook  for  individual  and  groups 
of  stocks.  The  column  is  closely  su¬ 
pervised  by  a  senior  editor,  according 
to  the  Journal,  and  is  not  set  in  type 
until  shortly  before  deadline. 

The  Journal  said  “much  of  the 
information”  came  from  columns 
written  by  Winans,  but  also  involved 
columns  written  by  other  people 
when  he  learned  their  contents. 

The  SEC  is  investigating  at  least  21 
columns  and  trading  in  the  stocks  and 
options  of  the  companies  involved, 
the  Journal  said,  “to  determine  the 


extent  to  which  the  information  may 
have  allowed  participants  in  the 
alleged  scheme  to  realize  illegal  pro¬ 
fits.” 

No  other  Journal  reporters  or  col¬ 
umns  and  features  are  believed  to  be 
involved  in  the  investigation,  the 
Journal  said. 

Through  his  attorney,  Winans 
stated  that  he  intended  to  “cooperate 
fully”  with  the  SEC  investigation. 
However,  his  attorney,  Donald  Buch- 
wald  of  Buchwald  &  Kaufman,  re¬ 
fused  to  confirm  if  Winans  made  to 
the  SEC  any  admissions  of  leaking 
sensitive  information.  The  attorney 
also  declined  to  discuss  whether 
Winans  had  received  any  money  or 
other  favors  for  leaking  the 
information. 

Buchenwald  denied  charges  that 
Winans  deiberately  placed 
information  in  the  column  to  benefit 
his  sources  and  stated  that  all  of  his 
columns  were  completely  accurate. 

Norman  Pcarlstine,  managing  edi¬ 
tor  of  the  Journal,  said  that  Winans' 
alleged  actions  were  a  direct  violation 
of  the  newpaper’s  3 'A  page  conflict- 
of-interest  policy  which  prohibits  em¬ 
ployees  from  trading  stock  in  com¬ 
panies  that  are  about  to  be  or  were  just 
written  about. 

The  Journal  will  be  cooperating  ful¬ 
ly  with  the  SEC  investigation,  Pearl- 
stine  said. 

The  SEC  investigation  also 
involves  several  Wall  Street  brokers 
and  a  New  York  attorney  who  is 
believed  to  have  made  several  stock 
transactions  based  on  Winans’  col¬ 
umns. 


The  Journal  said  “much 
of  the  information”  came 
from  columns  written  by 
Winans,  but  also  involved 
columns  written  by  other 
people  when  he  learned 
their  contents. 


David  J.  Carpenter,  34,  a  former 
Journal  news  clerk  who,  according  to 
the  newspaper  “has  a  homosexual 
relationship  with  Winans,”  is  another 
person  being  probed  by  the  SEC.  The 
Journal  said  Carpenter  is  believed  to 


have  owned  shares  of  American  Surg¬ 
ery  Centers,  a  company  that  Winans 
wrote  favorably  about  on  three  occas- 
sions.” 

The  Journal  also  stated  that  a  city 
editor  at  the  Trentonian  in  New 
Jersey,  where  Winans  worked  for 
four  years  before  joining  Dow  Jones 
in  1981,  charged  that  the  reporter 
“went  into  the  files  of  fellow  reporters 
and  sold  the  information  to  other 
news  organizations.” 

After  joining  the  Dow  Jones  News 
Service  in  1981,  Winans  moved  over 
to  the  Journal  in  1982  to  work  on  the 
“Heard  on  the  Street”  column. 


Winans,  through  his 
attorney,  denied  charges 
that  he  deliberately  placed 
Information  in  the  column 
to  benefit  his  sources . . . 


“The  unraveling  of  the  clues  so  far 
suggests  that  a  number  of  trading 
rings  (not  all  of  which  may  have  had 
direct  contact  with  Winans)  may  have 
acquired  advance  knowledge  of 
‘Heard  on  the  Street'  columns,”  the 
Journal  stated.  “Some  of  these  trad¬ 
ing  rings  may  have  reaped  substantial 
amounts  of  illicit  profits.” 

The  Journal  also  stated  “it  is 
believed  that  SEC  investigators  will 
soon  descend  on  several  Wall  Street 
firms  armed  with  subpoenas  seeking 
information  on  trading  records  of 
customers  and  brokers  who  may  have 
had  advance  knowledge  of  Heard  col¬ 
umns.” 

The  Journal  raised  the  possibility 
that  Winans  and  others  who  allegedly 
“schemed”  to  profit  from  advance 
knowledge  of  the  columns  may  be 
criminally  liable  “under  rno.^e  tradi¬ 
tional  concepts  of  theft  and  fraud.” 
They  could  face  both  state  and  federal 
prosecution  “and  the  prospect  of  jail 
sentences  and  fines,”  the  paper  said. 

“Such  cases  are  being  pursued 
under  the  developing  theory  of  ‘mis¬ 
appropriation,’”  the  Journal  said. 
“Courts  have  ruled  that  an  employee 
who  misappropriates  information 
from  his  employer  that  is  sub¬ 
sequently  used  to  profit  in  stock  trad¬ 
ing  is  guilty  of  securities  fraud,  as  are 
any  co-conspirators.” _ 
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The  Journal  added  that  the  SEC  is 
also  investigating  whether  Winans 
and  others  are  "engaged  in  market 
manipulation."  Any  charges  brought 
by  the  SEC  will  be  civil  charges,  the 
Journal  noted,  which,  if  proven,  “will 
require  the  defendants  to  disgorge 
any  profits  made  from  securities  law 
violations.” 

Partly  in  response  to  the  Winans 
scandal.  Sen.  Alfonse  D' Amato  (R- 
N.Y.)  plans  to  introduce  legislation 
which  would  greatly  expand  insider 
trading  sanctions  to  cover  the  “unfair 
use”  of  nonpublic  information. 

In  addition  to  “traditional” 
insiders  such  as  coporate  officials  and 
directors,  the  bill  would  extend  the 


insider  definition  to  cover  lawyers, 
accountants  and  possibly  financial 
printers,  secretaries  and  journalists, 
according  to  Neil  D.  Levin,  a  D’ Ama¬ 
to  aide. 

Shortly  before  he  was  terminated, 
Winans  informed  the  Journal  that  he 
was  leaving  to  take  a  job  at  Outlook,  a 
Standard  &  Poor's  publication.  Out¬ 
look  has  suspended  its  job  offer  to 
Winans  pending  further  details  of  the 
investigation. 

The  Journal  stated  that  Winans’ 
current  whereabouts  are  unknown 
and  that  he  did  not  return  phone  mes¬ 
sages  to  his  home. 

In  an  editorial  titled  “Dirty  Linen,” 
the  Journal  explained  its  decision  to 


make  a  full  disclosure  of  the  Winans 
investigaton. 

“In  attempting  to  limit  and  repair 
the  damage  from  the  Winans  episode, 
we  can  only  do  what  we  know  how  to 
do  best:  explore  and  expose.  In 
investigating  and  publishing  the  re¬ 
sults,  we  are,  of  course,  washing  our 
dirty  linen  in  public.  This  is  precisely 
the  action  we  have  often  recom¬ 
mended  to  others  caught  in 
embarrassing  episodes. 

“This  seems  to  us  the  only  correct 
course  by  the  standards  of  both  jour¬ 
nalism  and  the  markets.  Both 
ultimately  depend  on  the  free  flow  of 
information,  and  when  there  are  trou¬ 
bles,  there  is  no  better  cure  than  dis¬ 
closure.” 


Ingersoll  to  acquire  St.  Louis  suburban  group 

Free  circulation  newspapers  represent  formidable  competition 
for  St.  Louis  dallies  In  the  battle  for  advertising  dollars 


Ingersoll  Publications  of  Lakeville, 
Connecticut,  will  acquire  Suburban 
Newspapers  of  Greater  St.  Louis, 
which  includes  all  of  the  newspapers 
currently  owned  by  the  Bick  and 
Donelly  families. 

The  purchase  price  was  not  dis¬ 
closed. 

The  33  free-circulation  newspapers 
comprising  the  group  have  a  com¬ 
bined  distribution  of  over  800,000 
households  in  the  St.  Louis  suburbs  in 
Missouri  and  Illinois.  Most  of  the  pub¬ 
lications  are  weeklies,  with  a  few 
twice  weeklies  included  in  the  group. 

By  comparison,  the  St.  Louis  Post- 
Dispatch  and  St.  Louis  Globe- 
Democrat  have  combined  daily 
circulation  of  about  485,000. 

The  groups  consists  of  the  10  pub¬ 
lications  forming  the  St.  Louis  News¬ 
paper  Group  which  are  owned  by 
Francis  C.  Bick  and  23  papers  in  Don¬ 
nelly  Publications,  co-owned  by 
James  A.  and  Robert  E.  Donnelly. 

James  A.  Donnelly,  55,  died  of  can¬ 
cer  in  St.  Louis  on  March  27,  just 
hours  after  the  sale  of  his  newspaper 
group. 

The  group  was  founded  by  Donnel¬ 
ly’s  father,  Arthur,  in  1913. 

The  Bick  newspapers  were  found¬ 
ed  in  1933  by  Frank  X.  Bick  when  he 
acquired  the  Cherokee  News  and 
changed  its  name  to  the  South  Side 
Journal.  Frank  C.  Bick  became  editor 
and  publisher  in  1960,  after  his  fath¬ 
er’s  death,  and  expanded  the  chain. 

Under  a  1975  agreement  mei^ng 
many  ad  and  circulation  operations, 
Donnelly  and  Bick  were  able  to  offer 
advertisers  an  800,000-circulation 
TMC  with  virtually  no  duplication. 

In  making  the  sale  announcement. 
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Ingersoll  Publications,  headed  by 
Ralph  Ingersoll  II,  said  the  suburban 
group  would  continue  to  operate 
under  existing  management. 

Bick  will  be  chairman  of  the  group, 
while  Gary  L.  Hart,  James  Donnel¬ 
ly’s  son-in-law,  will  be  president. 


In  making  the  sale 
announcement,  Ingersoll 
Publications,  headed  by 
Ralph  Ingersoll  II,  said  the 
suburban  group  would 
continue  to  operate  urtder 
existing  management. 


Robert  E.  Donnelly  will  serve  on  the 
board  of  directors. 

Ingersoll  and  David  B.  Carr,  a  part¬ 
ner  in  Ingersoll  Publications,  will  also 
sit  on  the  group’s  board. 

Ingersoll  said  he  intends  to  continu¬ 
ing  investing  in  the  development  of 
the  group’s  operations. 

There  are  no  plans  to  convert  the 
^up’s  publications  to  paid  circula¬ 
tion  and  no  present  plans  to  go  daily 
with  any  of  them,  added  Roy  Cock- 
burn,  senior  vice  president  of 
Ingersoll  Publications. 

Hart  said  the  acquisition  means 
Suburban  Newspapers  of  Greater  St. 
Louis  will  have  the  financial  re¬ 
sources  to  provide  readers  with 
expanded  coverage  of  local  news  and 
sports. 

The  St.  Louis  group  offers  advertis¬ 
ers  ads  at  about  two-thirds  the  rate  of 
the  two  metro  dailies’  which  can  run 


in  any  combination  of  33  zones.  Bick 
stated  that  only  about  12,000  to  15,000 
of  the  group’s  total  circulation  is 
duplicated. 

The  group’s  revenues  are  growing 
at  a  12%  annual  rate  while  ad  linage 
has  increased  “20-fold”  in  the  last  10 
years,  Bick  said. 

John  Morton,  an  analyst  with 
Lynch,  Jones  &  Ryan,  recently 
estimated  the  group’s  ad  revenues 
were  $50  million  last  year. 


Fire  disrupts 
Dallas  pressroom 

A  fire  broke  out  in  the  Dallas  Times 
Herald  pressroom  above  a  Goss  Met- 
roliner  press  on  April  3,  disrupting 
production  schedules. 

Lee  Guittar,  chairman  and  chief 
executive  officer,  said  no  one  was 
hurt  in  the  blaze  which  started  around 
3:30  a.m. 

Most  of  the  damage  in  the  press¬ 
room  was  from  water  sprayed  by 
the  overhead  sprinkler  system,  he 
said. 

The  fire  occurred  at  the  end  of  the 
morning  press  run  so  the  Times 
Herald  was  able  to  get  out  its  morning 
editions.  The  paper’s  afternoon  edi¬ 
tions  on  April  3  were  printed  by  the 
Dallas  Morning  News. 

Guittar  said  the  Morning  News 
printed  some  of  the  Times  Herald’s 
early  sections  and  about  70,000  cop¬ 
ies  of  its  main  run  on  April  4.  The  For/ 
Worth  Star-Telegram  also  printed 
some  of  the  early  sections. 


McMichen  supporters  seek  to  block  ITU-Teamsters  merger 


Supporters  of  Robert  McMichen, 
who  had  his  election  as  president  of 
the  International  Typographers 
Union  declared  invalid  by  the  union’s 
canvassing  committee,  are  preparing 
to  seek  an  injunction  in  federal  court 
blocking  the  proposed  merger  of  the 
ITU  with  the  Teamsters,  according  to 
Bertram  Powers,  president  of  ITU 
Local  6  in  New  York. 

“There's  a  good  possibility  of  an 
ii\junction  against  the  merger  vote,’’ 
Powers  said.  “Who  is  the  rightful 
president  of  the  union  should  be 
determined  flrst.  This  merger  pro¬ 
posal  is  the  product  of  an  illegitimate 
council.” 

Powers  said  if  the  dissidents  are 
successful  in  having  McMichen 
installed  as  ITU  president,  “it  is  con¬ 
ceivable  there  could  be  an  agree¬ 
ment”  with  the  Graphics  Com¬ 
munications  International  Union 
instead  of  the  Teamsters. 

McMichen  defeated  incumbent 
Joseph  Bingel  in  the  union  election 
last  December,  gathering  59%  of  the 
vote  to  Bingel’s  41%.  The  ITU 
canvassing  board  threw  out  the  re¬ 
sults.  The  board  said  that  several  ITU 


locals’  newspapers,  including  Pow¬ 
er’s,  were  improperly  used  to  support 
McMichen  and  ordered  a  new  elec¬ 
tion  be  held  soon  after  March  31. 

McMichen  filed  a  complaint  with 

“Who  Is  the  rightful 
president  of  the  union 
should  be  determined  first. 
This  merger  proposal  Is  the 
product  of  an  Illegitimate 
council.” 

the  Labor  Department  and  charged 
that  several  other  locals,  princip^ly 
Toronto,  Montreal  and  San 
Francisco-Oakland  Mailers  Union 
No.  18,  used  their  bulletins  to  support 
Bingel. 

It  was  Bingel  who  initiated  merger 
discussions  with  the  Teamsters  and 
on  March  22  he  and  Jackie  Presser, 
Teamsters  union  president, 
announced  an  agreement  had  been 
reached. 

McMichen  and  Powers  have  both 
supported  merging  the  ITU  with  the 


GCIU  and  remaining  within  the 
American  Federation  of  Labor- 
Congress  of  Industrial  Organizations 
(AFL-CIO). 

Lane  Kirkland,  AFL-CIO  presi¬ 
dent,  stated  in  the  past  that  if  the  ITU 
merged  with  the  Teamsters,  who 
were  expelled  from  the  labor  federa¬ 
tion  in  1956  over  corruption  charges, 
then  the  ITU  would  also  be  expelled. 

Bingel  said  the  ITU  wanted  to 
merge  with  the  Teamsters  in  order  to 
gain  more  bargaining  leverage  with 
newspapers  in  an  effort  to  preserve 
jobs  threatened  by  the  introduction  of 
electronic  equipment. 

Powers  has  contended  that  the 
ITU’s  future  lies  not  with  newspapers 
but  in  the  commercial  printing  busi¬ 
ness,  saying  that  industry  offers  the 
most  opportunity  for  organizing 
unrepresented  workers. 

Powers  said  that  if  the  merger  with 
the  Teamsters  does  not  go  through, 
then  he  will  consider  whether  his  own 
local  should  withdraw  from  the  ITU. 
He  stressed,  however,  that  he  has 
“no  predetermined  position”  on  the 
proposed  merger  with  the  Teamsters. 


UPl  failed  to  meet  turnaround  projections  in  1983 


United  Press  International  lost 
nearly  $3.7  million  in  1983,  according 
to  an  annual  statement  published 
March  23  in  the  Carson  City  Nevada 
Appeal. 

Nevada  law  requires  “foreign  cor¬ 
porations”  doing  business  in  Nevada 
to  publish  their  annual  profit  and  loss 
statement  in  the  legal  notices  of  any 
Nevada  newspaper. 

Last  July,  UPl’s  co-owners,  Doug¬ 
las  Ruhe  and  William  Geissler  told 
E&P  they  were  projecting  the  com¬ 
pany  would  break-even  in  1983. 
Although  UPl  narrowed  its  losses  by 
over  $7  million  last  year,  it  fell  short  of 
the  projected  turnaround. 

The  co-owners  also  projected  last 
July  that  UPl  would  turn  a  profit  in 
1984  of  $3.5  million.  The  company 
may  also  fall  short  of  that  mark. 

David  Wickenden,  a  company 
spokesman,  said  UPl  sees  1984  “in 
terms  of  break-even,”  with  a  “couple 
of  months”  in  the  black. 

The  statement  for  the  year  ended 
Dec.  31,  1983,  showed  that  UPl  had 
income  of  $92,941,000  and 
expenditures  of  $%,628,000  for  a  loss 
of  $3,687,000. 

The  statement  also  showed  that 


UPI’s  assets  amounted  to  $21 ,049,000 
while  its  liabilities  totaled 
$27,808,000.  Cash  on  hand  was  listed 
as  $645,000. 

The  document  was  signed  by  Peggy 
Self,  comptroller. 

For  the  previous  year,  ended  Dec. 
31,  1982,  UPl  posted  a  loss  of 
$11,037,000  on  expenditures  of 
$1  13,005,000  and  income  of 
$101 ,968,000,  according  to  the  annual 
statement  published  March  21,  1982 
in  the  Appeal. 

The  1982  statement  showed  that 
UPI’s  assets  for  that  year  totaled 
$26,878,000,  while  its  liabilities 
amounted  to  $6,877,000. 

In  1982,  UPl  also  showed  negative 
cash  on  hand  of  $1,170,000,  according 
to  the  statement. 

The  figures  published  in  the  Neva¬ 
da  Appe^  “don’t  reflect  the  true  prof¬ 
it  and  loss  situation  of  UPl,”  Wicken¬ 
den  said. 

He  contended  that  the  accounting 
procedures  required  by  Nevada  “are 
special  to  them.  They  measure  the 
situation  according  to  a  special  kind  of 
cash  flow.” 

UPl  has  not  finished  its  auditing  for 
1983,  and  still  does  not  know  how  it 


finished  the  year,  he  said. 

However,  Linda  Gillespie,  corpo¬ 
rate  filing  examiner  in  Nevada’s  sec¬ 
retary  of  state’s  office,  said  all  that  is 
required  of  a  company  is  that  it  pub¬ 
lish  its  profit  and  loss  statement  in  the 
state.  She  said  Nevada  does  not  have 
any  special  accounting  practices 
“that  we  know  of.” 

Okla.  senate  defeats 
advertising  saies  tax 

The  Oklahoma  state  senate 
defeated  with  a  35  to  1 1  vote  an  effort 
to  place  a  sales  tax  on  advertising. 

The  bill  would  have  applied  the  3% 
state  sales  tax  to  all  media  advertising 
sales,  but  would  have  prohibited 
counties  and  municipalities  from  col¬ 
lecting  local  sales  taxes  on  ads. 

Newspapers,  radio,  television  and 
outdoor  were  covered  by  the  defeated 
bill. 

Proponents  of  the  bill  argued  that 
the  tax  would  not  have  resulted  in 
higher  prices  for  consumers  ‘  ‘because 
there  is  enough  profit  margin  for  those 
paying  for  advertising  to  absorb  the 
tax  increase.” 
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High  court  to  hear  jailed  union  leader’s  FolA  case 


By  James  E.  Roper 

Anthony  “Tony  Pro”  Provenzano, 
the  former  Teamsters  Union  leader 
now  serving  a  20-year  prison  term  for 
racketeering  and  murder,  will  get  a 
Supreme  Court  hearing  about  his 
rights  under  the  Freedom  of 
Information  Act. 

Provenzano,  acting  under  FolA, 
asked  to  see  every  document  about 
himself  held  by  the  Justice 
Department  and  FBI.  The  govern¬ 
ment  made  a  blanket  refusal  to  turn 
over  anything. 

It  asserted  that  the  Privacy  Act 
allowed  it  to  withhold  certain 
information  and,  anyway,  it  would 
have  to  go  through  too  many  files 
page-by-page  to  determine  which 
documents  might  be  exempt  from  dis¬ 
closure  under  FolA.  The  government 
also  said  it  might  have  to  disclose 
sensitive  information  not  specifically 
exempt  from  requests  under  FolA. 


The  3rd  U.S.  Circuit  Court  of 
Appeals,  however,  ruled  Sept.  13  that 
the  government  could  not  make  a 
blanket  denial  of  the  requested 
information.  The  government 
appealed  to  the  Supreme  Court  to 
overrule  the  lower  court,  and  the 
Supreme  Court  agreed  April  2  to  con¬ 
sider  the  case. 

The  Justice  Department  has  argued 
that  FolA  is  supposed  to  cover  re¬ 
quests  for  information  about  others  — 
not  about  oneself.  It  says  individuals 
asking  about  themselves  should  file 
requests  under  the  Privacy  Act 
passed  in  1974. 

The  3rd  circuit,  in  rejecting  this 
argument,  commented  in  September 
that  the  Privacy  Act  was  not  intended 
to  be  a  substitute  for  the  better- 
established  FolA.  The  purpose  of  the 
Privacy  Act,  the  lower  court  said,  was 
to  prevent  the  government  from  pass¬ 
ing  along  to  one  person  information 


that  violated  the  privacy  rights  of 
another. 

The  Senate  has  passed  a  bill  to  re¬ 
vise  FolA  in  numerous  ways.  Among 
other  provisions,  the  bill  would 
authorize  the  attorney  general  to 
issue  regulations  limiting  or  setting 
conditions  under  which  information 
requested  under  FolA  or  the  Privacy 
Act  could  be  made  available  to 
imprisoned  felons. 

The  measure  also  contains  several 
provisions  to  widen  restrictions  on 
the  release  of  information  about  crim¬ 
inal  investigations. 

Records  of  an  investigation  of 
“organized  crime"  —  which  is  not 
defined  in  the  bill  —  normally  would 
be  kept  secret  for  five  years  although 
this  waiting  period  could  be  short¬ 
ened,  or  lengthened  for  up  to  three 
years,  in  the  case  of  overriding  public 
interest. 

The  bill  is  now  stalled  in  the  House. 


Chairs  said  to  cause  discomfort  for  VDT  users 


The  discomfort  that  some  editors 
and  reporters  suffer  while  operating 
video  display  terminals  may  be 
caused  by  the  chairs  they  are  sitting 
on  rather  than  by  the  VDTs,  but  the 
furniture  industry  is  working  on  the 
problem. 

A  spokesman  for  office  furniture 
manufacturers  testified  at  a  House 
hearing  in  Washington  April  4  that  too 
many  American  offices  have  had 
trouble  integrating  electronic  equip¬ 
ment  with  furniture  that  was  designed 
for  use  with  typewriters. 

The  spokesman,  Stephen  D.  Chan- 
ner  of  the  Business  and  Institutional 
Furniture  Manufacturer's  Associa¬ 
tion,  Grand  Rapids,  Mich.,  said  his 
industry  is  working  out  voluntary 
guidelines  for  design  of  chairs,  stands 
and  other  furniture  for  use  with 
electronic  equipment. 

“There  exists  today,”  he  said,  “a 


need  for  better  coordination  between 
the  various  industry  segments  that 
provide  the  components  of  the  auto¬ 
mated  office  .  .  .  The  basic  nature  of 
furniture  design  is  to  provide  support 
for  the  human  that  makes  it  easier, 
more  satisfying,  and  less  tiring  to  per¬ 
form  a  task. 

“This  is  the  basic  definition  of  ergo¬ 
nomics.  The  word,  which  has  been 
used  in  the  futurniture  industry  for 
years,  has  now  become  common  to 
the  vocabulary  of  many.  The  main 
difference  today  is  that  ergonomic 
office  furniture  is  now  being  called 
upon  to  integrate  with  new  electronic 
equipment,  and  for  the  good  of  the 
office  worker  we  want  to  make  sure 
that  this  takes  place  in  the  best  possi¬ 
ble  way.” 

The  proper  way  is  to  let  the  industry 
regulate  itself.  Channer  told  the 
House  Education  and  Labor  sub¬ 


committee  on  health  and  safety. 

The  way  not  to  do  it,  he  said,  is  to 
have  federal  or  state  regulations 
requiring  chairs  to  have  two  parts  — 
separate  seat  and  back  —  or  to  be 
“comfortable,”  which  he  said  cannot 
be  defined. 

Every  human  body  is  different,  he 
said,  and  the  manufacturers,  if  left 
alone,  will  {provide  appropriate 
chairs,  tables,  desks,  files  and  lounge 
seating  to  go  with  electronic  equip¬ 
ment. 

As  he  testified,  Channer  squirmed 
in  a  typical  Congressional  witness 
chair  —  wooden  with  unpadded  seat 
and  stiff,  straight  back.  A  committee 
aide  suggested  it  had  been  designed 
by  John  C.  Calhoun,  but  the  witness, 
expert  on  ergonomics,  graciously  re¬ 
frained  from  comment. 


— ^James  E.  Roper 


Minneapolis  daily  offers  early  retirement  package 


In  an  effort  to  cut  labor  expenses, 
the  Minneapolis  Star  and  Tribune  is 
offering  a  special  early  retirement 
program  that  will  reduce  its  compos¬ 
ing  room  by  54  employees. 

Under  the  $4.7  million  program, 
members  of  the  composing  room  unit 
of  the  International  Typographical 
Union  have  been  offered  social  secur¬ 
ity  and  productivity  bonuses  of  $  1  .(XK) 
per  month,  plus  full  unreduced  pen¬ 
sions  if  they  are  over  55-years  old. 


Expenses  for  the  program  will  be 
charged  to  operations  this  year, 
resulting  in  minimal  reported 
operating  earnings  for  the  final  quar¬ 
ter  of  the  fiscal  year  ended  March  3 1 , 
the  company  said. 

In  other  news  of  the  Cowles  Media 
Company,  the  sale  of  Cowles’  Buffa¬ 
lo,  N.Y.,  cable  television  system  to 
Tele-Communications  Inc.  was  com¬ 
pleted  March  28. 

Cowles  said  the  sale  of  CableScope 


Inc.,  first  announced  last  June,  will 
result  in  an  after-tax  gain  of  approx¬ 
imately  $16  million. 

The  company  also  confirmed  com¬ 
pletion  of  the  previously  announced 
sale  of  WDRB,  an  independent  tele¬ 
vision  station  in  Louisville,  Ky.,  to  a 
subsidiary  of  the  Toledo  Blade  Com¬ 
pany. 

The  sale  was  completed  March  8, 
and  will  result  in  a  $I  million  after-tax 
gain,  the  company  said. 


EDITOR  &  PUBLISHER  for  April  7,  1984 


17 


High  quality  profiles 

UPl  to  offer  in-depth  ‘people’  articles  on  world  figures; 
hopes  to  prove  that  wire  services  are  capable  of  quality  writing 


By  Andrew  Radolf 

In  mid-April,  United  Press 
International  will  begin  an 
experiment  to  see  if  there’s  a  market 
among  its  clients  for  lengthy,  in-depth 
interviews  with  leading  world  figures 
in  science,  art,  culture  and  politics. 

The  2,500  to  3,000  word,  monthly 
articles  will  move  “in  synch”  ov^r 
UPI’s  wire  with  “high  quality”  color 
and  black  and  white  art.*  The  first 
interview  with  Jacques  Cousteau  is 
scheduled  for  release  the  weekend  of 
April  15  and  will  be  transmitted  to 
newspapers  about  10  days  in  ad¬ 
vance. 

Stories  scheduled  for  the  following 
months  are  Greek  actress  and  politi¬ 
cian  Melina  Mercouri  in  May,  French 
chef  Paul  Bocuse  in  June,  former 
West  German  prime  minister  Willy 
Brandt  in  July  and  French  clothing 
designer  Pierre  Cardin  in  August. 

The  idea  for  the  interviews  was 
“kicking  around”  UPI  for  some  time, 
according  to  spokesman  David  Wick- 
enden,  but  came  to  fruition  after  Max¬ 
well  McCrohon  took  over  last  year  as 
editor-in-chief. 

The  news  service  plans  to  do  a 
year’s  worth  of  these  interviews, 
Wickenden  said,  and  then  evaluate 
client  responses  to  see  if  there  is 
enough  support  to  continue  the  pro¬ 
ject. 

UPI  informed  its  subscribers  of  the 
interview  project  with  a  brochure 
accompanied  by  a  letter  from  McCro¬ 
hon  asking  for  their  responses  to  the 
idea. 

Brooke  Kroeger,  UPI’s  London- 
based  news  editor  for  Europe,  the 
Middle  East  and  Africa,  coordinated 
the  interviews  that  were  done  in 
Europe. 

Andrea  Herman,  who  joined  UPI  as 
features  editor  last  January  from  the 
San  Diego  Tribune,  is  in  charge  of  the 
overall  coordination  of  the  project. 

“The  emphasis  is  on  thoroughness, 
strong  research  and  good  writing,” 
explained  McCrohon.  “Wire  services 
are  accused  of  being  superficial.  This 
will  demonstrate  our  people  are  cap¬ 
able  of  very  fine  writing.” 

Added  Herman:  “The  concept  is  to 
bring  to  the  client  contemporary 
interviews  with  frontline  newsmakers 
—  sometimes  serious,  sometimes  fun, 
but  intimate  conversation.  We  want 


to  give  the  reader  comments  never 
before  seen  in  print.” 

UPI  already  has  a  commitment 


Andrea  Herman 


from  artist  Marc  Chagall  for  an 
interview,  Herman  noted,  and  other 
subjects  the  news  service  has  hopes 
for  are  Prince  Albert  of  Monaco  and 
British  rock  star  Paul  McCartney. 

“We  want  the  people  to  come  from 
all  areas  of  the  world  —  males  and 
females — and  be  a  cross  section  of  all 
professions,”  she  said.  “We’re  look¬ 
ing  for  stories  with  worldwide  play.” 

The  interviews  are  scheduled  to 
reach  UPI  subsribers  at  a  time  of  the 
week  when  they  are  beginning  to  plan 
for  their  Sunday  editions  which  have 
the  space  for  lengthy  stories. 

Herman  said  the  interviews  were 
well  suited  for  lifestyle  and  magazine 
sections,  while  McCrohon  was  con¬ 
fident  that  if  the  interviews  were 
“written  well  enough  and  the  subject 
good  enough,”  then  editors  would 
find  the  space  to  run  them. 

Many  of  the  interviews  are  also  re¬ 
corded  on  audio  tape,  and  Herman 
remarked  that  UPI  is  considering 
editing  them  down  for  “possible  radio 
spinofc.” 

“I’ve  been  in  feature  writing  for  23 
years,”  she  said.  “I  have  a  concept  of 
when  it’s  feasible  to  run  pieces  of  this 
length.  I  don’t  think  in  terms  of  time¬ 
less  features.  1  think  in  terms  of 
timely.” 

Herman  was  the  Tribune  music  and 
dance  critic  for  eight  years  prior  to 
joining  UPI.  Before  going  to  San 


Diego,  she  wrote  a  six-times-a-week 
feature  column  for  the  Baltimore 
News- American. 

The  monthly  interviews  are  “the 
first  step”  in  a  larger  effort  at  UPI  to 
‘‘redevelop’’  the  feature 
department’s  offerings  in  both  the 
lifestyle  and  news  categories,  McCro¬ 
hon  said. 

“There  will  be  heavy  emphasis  on 
features  very  directly  connected  with 
the  news.  We  will  follow  the  back¬ 
ground  and  the  inside  story.” 

McCrohon  believes  the  “whole 
area”  of  news  features  has  been  “a  bit 
neglected  by  the  wire  services”  while 
newspapers  “are  showing  a  greater 
interest.”  He  cited  health  and  science 
as  two  areas  of  special  interest  to  him. 

McCrohon  and  Herman  are  in  the 
process  of  putting  together  a  “net¬ 
work”  of  full-time  feature  writers 
“pinpointed”  from  talent  within  UPI. 
Many  of  these  writers  will  be  located 
at  UPI’s  bureaus,  but  Herman  also 
plans  to  assemble  a  staff  in  Washing¬ 
ton,  D.C. 

“1  have  the  authority  to  generate 
ideas,”  she  said,  “but  we  also  want 
ideas  generated  back  to  us.  We’re  not 
going  to  spoon  feed  these  writers.” 

UPI’s  subscribers  will  also  be 
asked  to  propose  feature  ideas,  and 
Herman  plans  to  “communicate  with 
editors  to  see  what  they  want.” 

Part  of  the  network  idea,  Herman 
commented,  is  that  the  feature  writers 
will  have  the  time  to  spend  several 
days,  or  longer  if  needed,  pursuing  a 
subject. 

Herman  “doesn’t  want  to  dupli¬ 
cate”  the  types  of  features  newspap¬ 
ers  already  have  but  intends  to  “give 
them  something  new.” 

For  example,  since  many  news¬ 
papers  already  have  rock  writers 
covering  the  music  scene  in  America, 
Herman  is  searching  for  a  British  rock 
writer  to  spot  the  latest  trends  before 
they  cross  the  Atlantic. 

She’s  also  considering  having  the 
London  bureau  develop  “capsules” 
on  the  London  theater  which  would 
be  targeted  for  the  frequent  travelers 
among  newspaper  readers. 

Herman  remarked  that  McCro- 
hon’s  newspaper  background  has 
made  him  “feature-minded  and  used 
to  dealing  with  a  first  class  product. 
He  wants  to  this  kind  of  reporting 
done  at  UPI  more  often.” 
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Half  the  media  believe  that 
M.D.s  are  the  only  com¬ 
prehensive  health-care  pro¬ 
fessionals  in  America. 

Yet  25  million  Americans  visit 
another  type  of  fully-trained  and 
licensed  physician  or  surgeon  for 
medical  care.  Their  doctor  is  a  D.O. 
or  osteopathic  physician. 

The  D.O.  has  essentially  the 
same  qualifications,  medical  educa¬ 
tion,  internship,  licensure  and  special¬ 
ties  as  an  M.D.  They  are  equal  with 
M.D.s  under  the  laws  of  all  50  states, 
they  serve  as  commissioned  officers  in 
the  medical  corps  of  all  armed  forces 
plus  the  Veterans  Administration  and 
Public  Health  Service.  And  they’re 
recognized  by  the  A.M.A.  as 
physicians. 

Yet  there  is  great  misunderstand¬ 
ing  about  the  existence  and  role  of  os¬ 
teopathic  physicians  in  our  society. 
That’s  why  the  American  Osteopathic 
Association  is  calling  attention  to 
D.O.s  in  this  message  and  striving  to 
communicate  their  philosophies,  dis¬ 
tinctions  and  service  to  the  American 
people. 

Some  facts: 

•  Osteopathic  medicine  was 
founded  by  a  physician,  Andrew 
Taylor  Still,  seeking  options  to  the 
rudimentary  drugs  and  surgery  of  the 
late  ISOOs. 

•  Central  to  osteopathic  medicine  is 
the  body’s  musculoskeletal  system 
and  its  importance  to  a  patient’s  well¬ 
being.  This  system  includes  the 
bones,  muscles,  tendons,  tissues, 
nerves,  and  spinal  column-about  60% 
of  the  body  mass. 

•  Osteopathic  medicine  views  the 
human  body  as  a  single,  individual 
organism-a  basic  tenet  of 
Hippocrates. 

•  There  is  a  fundamental  concern 
with  the  whole  body,  preventive 
medicine,  holistic  medicine,  proper 
diet  and  keeping  a  patient  fit. 

•  Today’s  osteopathic  physician 
typically  offers  primary  care  (86%  are 
in  family  practice,  general  practice, 
internal  medicine  and  gynecology). 


•  Today’s  osteopathic  physician 
typically  practices  in  sm^ler  towns 
and  rural  areas  (55%  do). 

•  Fourteen  percent  of  the  profes-  •  50  million  patient-visits  are  made 

sion  is  board  certified  in  a  full  range  of  to  D.O.s  annually. 

18  medical  specialties,  including  •  D.O.s  are  fully  licensed  to  prac- 

suigery,  anesthesiology,  emergency  tice  in  every  state.  Strong  concen- 
medicine,  psychiatry,  obstetrics,  trations  of  D.O.s  are  found  in  Michi- 

pediatrics,  radiology  and  other  fields.  gan,  Pennsylvania,  Ohio,  New  Jersey, 

•  Today’s  D.O.  provides  com-  Florida,  Texas  and  Missouri, 

prehensive  medical  care,  including  •  15  colleges  of  osteopathic 

preventive  medicine,  diagnosis  and  medicine  (about  half  state  supported) 
appropriate  use  of  drugs,  surgery,  now  enroll  nearly  6,5(X)  medical 

manipulation  and  hospital  referral.  students. 

•  Osteopathic  manipulation  of  the  •  25%  of  osteopathic  medical 

musculoskeletal  system  is  a  viable  and  school  students  are  women:  women 

You  Probably  Think 
All  Doctors  Are  M.D.  s. 

If  So, You’re  W^ng! 

proven  technique  for  many  “hands-on” 
diagnoses  and  treatments.  It  can  pro¬ 
vide  an  alternative  to  many 
drug  therapies. 

•  Sports  medicine  is  a  natural  out¬ 
growth  of  osteopathic  medicine,  with 
concern  for  the  musculoskeletal  sys¬ 
tem,  manipulation,  diet,  exercise  and 
fitness.  Many  professional  sports  team 
physicians,  Olympic  physicians  and 
personal  spiorts  medicine  physicians  are 
D.O.s. 

•  Osteopathic  medicine  is  the 
fastest-growing  health  care  field  today. 

•  The  D.O.  is  entitled  to  practice 
medicine  and  suigery  in  all  its  branches 
along  with  the  M.D.  and  should  be  in¬ 
cluded  in  any  discussion  of  “physi¬ 
cian”  when  the  reference  is  to  paovid- 
ers  of  unlimited,  comprehensive  medi¬ 
cal  care.  Comparison  to  physicians 
with  limited  practice  rights  is 
inappropriate. 

Some  Statistics: 

•  21,C)(X)  D.O.s  paactice  in  America 
today,  with  30,000  expiected  by  1990. 

•  5%  of  all  U.S.  physicians  and 
10%  of  all  U.S.  military  physicians 
are  D.O.s. 

•  25  million  Americans  visit  D.O.s 
annually. 


have  been  enrolled  m  osteopjathic  med¬ 
ical  schools  since  their  inception 
in  1892. 

•  215  osteopathic  hospitals  offering 
28,000  beds  serve  people  in  30  states. 

Osteopathic  Medicine — [)roud  to 
be  a  major  force  in  America’s  health 
care  delivery  system. 


The  American  Osteopiathic  As¬ 
sociation  is  ready  to  fulfill  your  edito¬ 
rial  queries  about  the  profession  and  its 
contribution  to  U.S.  health  care.  In¬ 
formation  packets  are  available  by  mail 
and  questions  will  be  answered  by 
phone.  Please  contact  any  osteopiathic 
medicine  state  society  or. 

Public  Relations  Department 

The  American  Osteopjathic  Association 

212  East  Ohio  Street 

Chicago,  IL  6061 1 

(312)  280-5882 
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Titles  change 


JANNA  Q.  Anderson  has  been 
appointed  to  the  new  position  of  fea¬ 
ture  editor  of  The  Forum  of  Fargo, 
N.D. -Moorhead,  Minn.  She  will  be 
responsible  for  design  and  make  up 
for  all  the  Lifestyle,  Home  and 
Entertainment  covers  and  display 
pages.  Anderson  has  been  entertain¬ 
ment  editor  and  earlier  worked  in  the 
lifestyle  department  and  on  the  night 
desk. 

♦  ♦  * 

Darryl  M.  Wharton  was 
appointed  assistant  general  manager 
of  the  Scripps-Howard  Supply  Com¬ 
pany,  replacing  Dennis  Bushman, 
who  was  named  assistant  general 
manager  and  controller  of  the  newly 
formed  Scripps-Howard  company, 
Berkley-Small  Manufacturing  Com¬ 
pany,  manufacturer  of  news  racks  for 
the  industry  in  Medina,  Ohio. 

Most  recently,  Wharton  was  an 
operations  manager  with  the  Cincin¬ 
nati  Gas  and  Electric  Company  and 
prior  to  that  was  a  nuclear  submarine 
officer  with  the  U.S.  Navy  for  12 
years. 

Bushman,  who  has  been  the 
Scripps-Howard  Supply  Company 
assistant  general  manager  since  1977, 
previously  had  been  in  general 
accounting/internal  auditing  for 
Scripps-Howard. 


John  A.  Park  Jr. 


Three  key  executives  of  Gannett 
Co.,  Inc.,  were  promoted  March  27  at 
the  meeting  of  the  board  of  directors 
in  Hawaii,  where  the  company  owns 
the  Honolulu  Star-Bulletin. 

Allen  H.  Neuharth,  who 
continues  as  chairman  and  chief  exec¬ 
utive  officer,  said  the  promotions  are 
“another  step  in  the  orderly  and  effec¬ 
tive  transition  to  younger  top  manage- 
ment.”  Neuharth,  60,  has  an 
employment  contract  which  runs  to 
April  of  1989. 

Promoted  are: 

John  J.  Curley,  45,  named  presi¬ 
dent  and  chief  operating  officer  from 
president  of  the  newspaper  division. 

Douglas  H.  McCorkindale,  44, 
named  vice  chairman  and  chief  finan¬ 
cial  officer.  He  has  been  an  executive 
vicepresident  and  continues  as  chief 
legal  officer. 

William  J.  Keating,  56,  named 
president  of  the  newspaper  divison 
succeeding  Curley,  and  a  senior  vice 


McCorkindale 


president  of  GCI.  He  has  been  presi¬ 
dent  of  the  Gannett  Central  news¬ 
paper  group  and  publisher  of  the  Cin¬ 
cinnati  Enquirer. 

Neuharth  emphasized  that  deputy 
chairman  John  E.  Heselden,  63, 
continues  as  second  in  command. 
Heselden  is  also  publisher  of  the  com¬ 
pany’s  USA  Today. 

Curley,  who  joined  the  company  in 
1%9,  first  as  a  suburban  editor  of  the 
Rochester  (N.Y.)  Times-Union  and 
then  in  a  variety  of  news  and  manage¬ 
ment  positions,  becomes  the  fourth 
president  of  Gannett  in  its  60- year  his¬ 
tory.  McCorkindale’s  vice  chairman¬ 
ship  is  a  new  position.  He  has  been 
with  the  company  since  1971,  and 
Keating  since  1979. 

*  *  * 

Bob  Forbes  was  appointed  West 
Coast  advertising  manager  of  Parade 
Magazine,  and  P.atricia  C.  Dent 
was  named  San  Francisco  advertising 
manager. 

Forbes,  Los  Angeles  manager  for 
the  past  six  years,  replaces  Jack 
Reynolds,  who  retired.  Dent  joined 
Parade’s  Chicago  office  a  year  ago  as 
an  advertising  sales  representative. 
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Robert  O’Sullivan,  circulation 
director  for  the  Philadelphia  Daily 
News,  has  been  named  circulation 
director  for  the  Philadelphia  Inquirer. 
He  is  succeeded  at  the  Daily  News  by 
Rob  Althaus,  who  was  circulation 
manager. 

O’Sullivan  joined  the  Daily  News  in 
1979  as  circulation  manager  and  was 
promoted  to  director  the  following 
year.  He  previously  worked  at  the 
New  York  Daily  News  for  18  years  in 
circulation  and  production  manage¬ 
ment.  Althaus  joined  the  Inquirer  in 
1971  and  held  circulation  manage¬ 
ment  positions.  He  was  manager 
when  he  moved  to  the  Daily  News  last 
year. 

*  *  ♦ 

Henry  McNulty,  features  editor 
of  the  Hartford  (Conn.)  Courant  since 
1981,  has  been  named  reader  repre¬ 
sentative  with  the  title  of  associate 
editor.  He  will  compile  a  daily  report 
for  distribution  to  the  news  staff  and 
periodically  publish  a  report  to  read¬ 
ers. 

McNulty  joined  the  Courant  as  a 
reporter  for  the  city  desk  in  1%9  and 
became  night  city  editor  in  1975.  A 
year  later,  he  was  named  the  paper's 
first  op-ed  page  editor  and  in  1978, 
Lifestyle  editor. 

♦  *  ♦ 

David  L.  Hunke  has  been  pro¬ 
moted  to  the  new  position  of  retail/ 
classified  advertising  manager  at  the 
Wichita  (Kans.)  Eagle-Beacon.  He 
was  classified  advertising  manager. 
With  the  newspaper  since  1977, 
Hunke  has  held  various  advertising 
department  posts  including  marketing 
manager  and  national  advertising 
manager. 

Ed  Garmoe,  former  retail  advertis¬ 
ing  manager,  resigned  that  position. 

*  :|e  ]|c 

Charles  E.  Flynn  has  been  named 
assistant  publisher  and  editor  of  the 
Champaign-LJrbana  (Ill.)  News- 
Gazette.  He  had  been  editor  and 
general  manager  until  a  year  ago  when 
he  requested  a  retirement  from  his 
general  manager  duties  and  was  re¬ 
placed  by  Jack  Bates. 

Flynn  has  been  with  the  News- 
Gazette  since  1975  after  serving  16 
years  as  assistant  to  the  president  for 
institutional  relations  and 
developments  at  the  University  of  Illi¬ 
nois. 

Ben  F.  Crackel,  production  man¬ 
ager  of  the  News-Gazette  since  1980, 
was  appointed  manager  of  public 
affairs  and  will  serve  as  the  corpora¬ 
tion’s  liaison  officer  with  civic  groups 
and  supervise  building  of  a  public 
museum  in  the  newspaper’s  present 
offices  after  the  editorial  and  business 
staffs  move  to  the  Stevick  Building, 

now  being  renovated. _ 
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John  H.  Taylor  Jr.  was  named 
executive  editor  of  the  Wilmington 
News-Journal  newspapers  owned  by 
Gannett  Co.  He  succeeds  Sidney  H. 
Hurlburt,  who  became  a  member  of 
the  editorial  board  of  USA  Today. 

Taylor  joined  the  News-Journal 
staff  in  1966  as  a  reporter  and  left  in 
1968  to  beconie  public  information 
officer  for  Wilmington  public  schools. 
In  1971  he  returned  as  an  education 
writer  and  also  has  been  metropolitan 
editor  and  a  columnist. 

♦  ♦  ♦ 

Bert  Holmes,  associate  editor  of 
the  Dallas  Times  Herald,  was  named 
to  the  new  position  of  community  re¬ 
lations  editor  and  will  serve  as  a 
liaison  between  community  groups 
and  the  newspaper. 

Holmes  joined  the  Times  Herald  in 
1946  and  served  in  a  succession  of 
news  posts  from  reporter  to  executive 
editor.  He  became  associate  editor  in 
1965  and  will  continue  in  that  role. 

♦  ♦  * 

Pat  Donahue  is  the  new  city  editor 
of  the  Stockton  (Calif.)  Record  suc¬ 
ceeding  Eric  Best,  now  special  pro¬ 
jects  editor  for  the  San  Francisco 
Examiner.  She  was  a  county  reporter 
for  the  Yuba  City  (Calif.)  Independent 
Herald  and  moved  to  Stockton  as 
bureau  chief  of  the  San  Joaquin  News 
Service. 

*  *  * 

Debbie  Schrank  has  been 
appointed  art  director,  and  Keith 
Monroe,  sales  promotion  manager  of 
Piedmont  Publishing,  publishers  of 
the  Winston-Salem  (N.C.)  Journal 
and  Sentinel. 

Schrank  was  with  the  Greensboro 
(N.C.)  News  and  Record,  where  she 
was  creative  services  manager.  She 
will  supervise  the  art  department, 
outside  free  lancers  and  print  buying. 
Schrank  replaces  Gilbert  South¬ 
ern,  who  retired  after  20  years  with 
the  company. 

Monroe,  most  recently  creative 
director  at  Wyse  Sales  Promotion  and 
Design  in  Cleveland,  Ohio,  will  be 
responsible  for  planning,  writing  and 
executing  the  company's  promotional 
efforts. 

*  ♦  ♦ 

Bert  Field.s,  former  newspaper 
analyst  and  columnist  for  Scripps 
League  Newspapers,  has  started  her 
own  company  in  Santa  Barbara  to 
serve  the  industry  with  reader  sur¬ 
veys,  market  research  and  public 
opinion  polls.  She  began  as  a  reporter 
at  the  Chicago  Times  in  1945  and  was 
editor  and  publisher  of  her  own  aviat¬ 
ion  publication  at  Miami  International 
Aiqwrt. 

Fields  will  continue  to  cover  Presi¬ 
dent  Reagan's  visits  to  Santa  Barbara 
for  various  newspapers. _ _ 


Announcing 
an  explosive 
eight-part 
series 

Beginning  Sunday, 

May  27 


Bob  Woodward 


A  devastating  look 
at  the  underbelly 
of  show  business 

John  Belushi  s  rise  and  fall,  from  Chicago 
where  his  comedic  style  took  root,  to 
New  York  where  it  blossomed  on  "Satur¬ 
day  Night  Live,”  to  California  where  he 
died  of  a  drug  overdose,  are  chronicled 
in  a  blockbuster  new  Simon  &  Schuster 
book.  WIRED:  THE  SHORT  LIFE  AND 
FAST  TIMES  OF  JOHN  BELUSHI  brings 
the  reporting  of  Sob  Woodward  into  a 
new  realm — Hollywood,  drug  abuse,  the 
cult  surrounding  a  major  performer— and 
is  certain  to  bring  Woodwaro  a  fourth 
consecutive  trip  to  the  best-seller  lists. 
One-fourth  of  the  book  details  the  last  19, 
drug-ridden  days  of  the  entertainer.  This 
book,  reported  entirely  on  the  record,  is 
available  to  newspapers  on  a  first-serial 
basis. 

For  rates  and  availability,  please  call  col¬ 
lect  or  write  Al  Leeds  (202)  334-7131. 
The  Washington  Post  Writers  Group, 
Washington,  D.C.  20071. 


^bshifltonPost 
Whters  Group 

A  syndicated  service  trom  The  Washington  Post 
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David  Easterly  has  been  named 
publisher  of  the  Atlanta  Journal  and 
the  Atlanta  Constitution,  and  Minor 
J.  Ward  was  named  president  of  the 
newspapers. 

Easterly  has  served  as  president 
since  May  of  1982  and  his 
responsibilities  as  chief  executive 
officer  of  the  newspapers  remain 
unchanged.  He  also  served  as  a 
director  of  Cox  Enterprises  Inc., 
which  owns  the  newspapers,  and  is 
vice  president  for  Cox  operations. 

Ward  assumes  responsibility  for  all 
non-editorial  operations  of  the  Jour¬ 
nal  and  Constitution.  Editor  Jim  Min- 
TER  remains  in  charge  of  news  and 
editorial  operations. 

The  change  in  titles  was  announced 
by  Charles  E.  Glover,  president  of 
Cox  Enterprises  Inc. 

Before  moving  to  Atlanta  in  1981, 
Easterly  was  president  of  Dayton 
(Ohio)  Newspapers  Inc.  Ward  joined 
the  papers  as  an  apprentice  printer  in 
1953  and  held  a  number  of  positions 
before  becoming  production  manager 
and  then  vice  president  for  produc¬ 
tion  and  engineering  in  1979. 

*  +  * 

Steve  Ranzer  joined  the  Hac- 
ramento  Union  as  retail  advertising 
manager.  He  previously  was  retail 
advertising  manager  of  the  Elizabeth 
(N.J.)  Daily  Journal. 

*  *  * 

The  Videotex  Industry  Association 
has  elected  the  following  officers  for 
1984:  Chairman.  William  Seeelin- 
GER,  manager  of  Videotex  Market 
Development,  IBM  Corporation;  vice 
chairman,  John  Woolley,  editor, 
Viewdata  Corporation  of  America  (a 
Knight-Ridder  subsidiary);  treasurer, 
Colin  Reeve,  director  of  interactive 
services,  America  Express  Travel 
Related  Services  Co..  Inc.;  and  secre¬ 
tary,  Will  Harris,  president. 
Telelogic,  Inc. 


Joseph  F.  Pisani  has  been  named 
managing  editor  of  Greenwich 
(Conn.)  Time.  He  succeeds  Kim  Rei- 
LAND,  who  is  leaving  in  April  to  have  a 
baby. 

Pisani  most  recently  has  been  with 
Newsday,  Long  Island,  as  an  assis¬ 
tant  editor.  He  began  his  career  at 
Greenwich  Time  in  1976  as  a  staff 
writer  and  subsequently  was  a  copy 
editor,  city  editor  and  news  editor.  In 
198 1  he  served  as  acting  editor  but  left 
the  following  year  to  join  the  St. 
Petersburg  Times  as  an  editor  on  the 
regional  desk,  later  becoming  an 
assistant  news  editor  before  joining 
Newsday  last  year. 

*  * 

Fred  Danzig  has  been  named  edi¬ 
tor  of  Advertising  Age.  He  has  been 
with  the  newspaper  for  22  years  and 
has  served  as  executive  editor  since 
1970.  He  succeeds  Todd  Fandell, 
who  became  editor  in  1981  and  will  be 
available  as  consultant  on  special  pro¬ 
jects  while  pursuing  other  interests  in 
the  media  field. 

Danzig  joined  United  Press 
International  iq  1951  after  working  on 
daily  newspapers  as  a  reporter. 

*  *  ♦ 

William  B.  Bellamy,  president  of 
the  San  Antonio  Light,  has  retired 
after  serving  the  newspaper  for  more 
than  22  years.  He  was  publisher  and 
editor  seven  and  one-half  years 
before  being  named  Light  president 
two  years  ago.  At  that  time,  he  was 
succeeded  by  the  present  publisher 
and  chief  operating  executive,  WiL- 
LUM  C.  Thomas. 

Bellamy  will  continue  to  be  avail¬ 
able  for  special  assignment  or  con¬ 
sultation. 

He  joined  the  San  Antonio  Evening 
News  in  1945  as  a  sports  writer  after 
serving  in  the  Army  Air  Corps  as  a 
test  pilot  and  a  World  War  II  bomber 
pilot  in  England. 


Bellamy  served  as  managing  editor 
of  the  San  Antonio  Express  and  the 
Evening  News,  and  executive  admi¬ 
nistrator  for  the  Express  Publishing 
Company’s  KENS-TV  and  radio 
operations  and  assistant  to  the  presi¬ 
dent.  He  joined  the  Light  in  1962  as 
assistant  managing  editor;  was  pro¬ 
moted  to  managing  editor  in  1%7  and 
became  the  only  man  in  the  city’s 
newspaper  history  to  have  served  as 
managing  editor  of  all  three  daily 
newspapers.  He  moved  up  to  execu¬ 
tive  editor  of  the  Light  in  1973  and  in 
1974  to  publisher  and  editor,  succeed¬ 
ing  Frank  A.  Bennack  Jr. ,  now  presi¬ 
dent  and  chief  executive  officer  of 
The  Hearst  Corporation. 

♦  ♦  ♦ 

The  Associated  Press  has 
expanded  its  science  team  to  five  writ¬ 
ers  to  increase  focus  on  research  and 
developments  in  the  areas  of  science 
and  medicine. 

Added  to  the  team  are  Malcolm 
Ritter  and  Lee  Siegel.  Ritter  was 
with  the  Rapid  City  (S.D.)  Journal, 
where  he  most  recently  covered 
health,  religion  and  science.  He  also 
has  worked  for  the  Bismarck  (N.D.) 
Tribune.  Siegel  will  continue  to  work 
in  Los  Angeles,  where  he  has  been 
since  1982.  He  joined  AP  in  Seattle 
the  same  year  rfter  working  for  the 
Longview  (Wash.)  Daily  News  as  a 
feature  writer  and  Olympia  corre¬ 
spondent. 

*  9|C  3|C 

Lbmda  Thrane  has  joined  the  Min¬ 
neapolis  Star  and  Tribune  as  an  edito¬ 
rial  writer.  She  was  a  reporter  for 
United  Press  International  in  Min¬ 
neapolis  from  1973  to  1979  and  since 
then  has  been  associate  director  of  the 
Minnesota  Petroleum  Council,  where 
she  developed  a  broad-based  public 
affairs  program. 

♦  ♦  * 

Thomas  A.  Drohan,  former  Bos¬ 
ton  newspaper  reporter  and  more  re¬ 
cently  director  of  public  relations  and 
communications.  United  Technolog¬ 
ies  Corporation,  Hartford,  Conn. ,  has 
been  named  UTC  vice  president  of 
public  relations. 

♦  «  ♦ 

Howard  Renner  was  promoted  to 
advertising  sales  director  and  Geral¬ 
dine  Ann  Kotz  to  classified  sales 
manager  of  the  Allentown  (Pa.)  Call- 
Chronicle. 

Renner,  classified  sales  manager 
most  recently,  moved  to  the  post 
which  had  been  vacant  since  Frank 
Shields  was  named  advertising 
director.  Kotz  most  recently  has  been 
an  outside  sales  person. 
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Three  new  appointments  at  UPl 


United  Press  International  has 
appointed  a  director  for  corporate 
planning  and  named  its  international 
editor  and  deputy  international  editor 
to  new  posts. 

Hugh  Cullman  Jr.  has  joined  UPI  in 
the  new  position  of  director  of  corpo¬ 
rate  planning  from  the  Port  Authority 
of  New  York  and  New  Jersey,  where 
he  served  as  an  analyst.  He  will  be 
based  at  the  company’s  world 
headquarters  in  Washington,  D.C. 

Paul  Varian,  international  editor 
since  1982,  was  named  to  the  new 
position  of  editorial  training  director. 
Succeeding  Varian  and  assuming  the 
position  of  assistant  managing  editor/ 
international  is  Jack  Payton  Jr.  Both 
men  are  based  at  world  headquarters. 

Varian  has  been  assigned  to 
develop  a  comprehensive  training 
program  for  UPI  staff  in  all  divisions 
to  ensure  consistency  of  style  and 
excellence  in  writing  and  editing.  He 
has  completed  a  new  editing  and  writ¬ 
ing  guide.  With  UPI  for  15  years,  Var¬ 
ian  has  held  a  number  of  editing  post 
including  general  news  editor  on  the 
national  desk  and  assistant  managing 
editor/news. 

Most  recently,  Payton  was  deputy 
international  editor.  He  has  served 


for  more  than  a  decade  in  Europe  and 
the  Middle  East  in  editor  and  bureau 
manager  positions.  He  joined  UPI  in 
1967  and  was  assigned  to  the 
international  desk  in  New  York  in 
1972  and  later  that  year  moved  over¬ 
seas. 

Cullman’s  recent  duties  for  the  Port 
Authority  included  relocating  the 
organizational  positions  of  the  tele¬ 
communications  section,  analyzing 
financial  performance  of  various 
facilities,  projecting  operating  and 
maintenance  expenses  at  new  facilit¬ 
ies  and  designing  new  operations  and 
maintenance  contracts.  Prior  to  join¬ 
ing  the  Port  Authority,  he  worked  in 
the  syndicate  department  at  Lehman 
Brothers,  New  York. 

♦  «  « 

Steve  Pappas,  managing  editor  of 
the  Daytona  Beach  News-Journal, 
was  named  senior  managing  editor  in 
a  group  of  promotions. 

Lee  Moore,  assistant  managing 
editor,  became  Evening  News  man¬ 
aging  cdito: . 

Dick  Dunkel,  Sunday  and 
weekend  editor,  became  weekend 
managing  editor. 

Jim  Tali.ey,  who  was  with  the 


Tampa  Tribune,  became  Morning 
Journal  managing  editor. 

Pappas  has  been  with  the  company 
since  1950.  In  1956,  he  was  named 
managing  editor  of  the  Morning  Jour¬ 
nal  and  in  1%2,  managing  editor  of  the 
newspapers.  Moore,  on  the  staff  since 
1959,  was  named  Sunday  editor  in 
1968  and  assistant  managing  editor  in 
1974. 

Dunkel  first  worked  for  the  News- 
Journal  in  1954  and  returned  in  1957 
after  U.S.  Army  service.  He  joined 
the  Los  Angeles  Times  a  year  later 
and  in  1968  became  Sunday  editor  of 
the  Philadephia  Bulletin,  returning  to 
Daytona  Beach  as  Sunday  editor  in 
1974. 

Talley  earlier  owned  weeklies  and 
worked  for  several  dailies  before 
becoming  associate  editor  of  the  Tam¬ 
pa  Times  in  1977  and  a  year  later 
editorial  editor.  When  the  Times 
ceased  publication  nearly  a  year  ago, 
he  moved  to  regional  editorial  editor 
of  the  Tampa  Tribune. 

♦  ♦  * 

Diane  Gertler  joined  Metropoli¬ 
tan  Sunday  Newspapers,  Inc.,  New 
York,  as  advertising  sales  representa¬ 
tive  with  responsibilities  for  Sunday 
Magazine  Network  and  Metro  Com¬ 
ics.  She  was  with  David  Deutsch 
Associates  in  New  York  as  media 
planner  for  a  variety  of  categories. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more — over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 


Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)  766-2863 
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Join  More  Than  100  of  the  Country’s 
Leading  Newspapers...  -  ^  ^ 


These  newspapers  are  already  ON  THE  FASTRACK! 

Chicago  Tribune  •  Albuquerque  Journal  •  Atlanta  Journal  &  Constitution  •  Birmingham 
News  •  Dallas  Times  Herald  •  Detroit  Free  Press  •  Huntsville  Times  •  Los  Angeles 
Herald-Examiner  •  Omaha  World-Herald  •  Philadelphia  Daily  News  •  Phoenix  Republic  • 
Portland  Oregonian  •  Denver  Rocky  Mountain  News  •  St.  Louis  Post-Dispatch  •  Salt  Lake 
City  Deseret  News  •  San  Antonio  Light  •  San  Diego  Union  •  San  Francisco  Examiner  • 
Seattle  Post  Intelligencer  •  Tampa  Tribune  .Toronto  Star  •  Tulsa  World,  and  more! 

Call  Lawrence  T.  Olsen,  Director  of  Marketing  and  Sales  toll  free: 

1-800-223-7383  or  collect:  212-682-5600 

Featuras  Synaico'l'e 

235  East  45th  Street,  New  York,  N.Y.  1001 7 


A  Division  of  The  Hearst  Corporation 
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Mrs  .  Teresa  Barlett,  81,  secre¬ 
tary  of  the  Chronicle  Printing  Com¬ 
pany,  Willimantic,  Conn.,  died 
March  22.  She  was  the  widow  of  G. 
Donald  Bartlett,  publisher  of  the 
Willimantic  Daily  Chronicle  at  the 
time  of  his  death  in  1945.  Survivors 
include  a  daughter,  Mrs.  Lucy  Bartlett 
Crosbie,  publisher  of  the  afternoon 
daily. 

*  ♦  ♦ 

Mary  Duncan  Howk  B  r  o  c  k  ,  74 
a  free  lance  writer  who  had  worked 
for  the  Washington  Post  and  the  Alex¬ 
andria  Gazette,  died  March  14  at  Cir¬ 
cle  Terrace  Hospital  in  Alexandria. 
She  joined  the  Post  in  the  early  40s 
and  covered  Northern  Virginia  until 
1954  and  later  was  society  editor  of 
the  Gazette. 

♦  *  ♦ 

Fred  J.  Byinston  Jr.,  80,  corpo¬ 
rate  secretary  for  the  Tribune  Co. 
from  1%1  to  1%9,  died  March  5  in  his 
home  in  Lasuna  Hills,  Calif.  In  1962, 
he  was  elected  chairman  of  the  St. 
Laurence  Seaway  Committee  of  the 
American  Newspaper  Publishers 
Association. 

♦  *  * 

Anne  Cote,  77,  former  reporter  for 
the  Bridgeport-Post  Telegram  and 
Milford  (Conn.)  Citizen,  died  March 
17. 

♦  ♦  * 

John  Donaldson,  61,  president  of 
Royal  Associates,  Harvard,  Mass., 
advertising  agency,  and,  earlier,  a 
reporter  and  editor,  Worcester 
(Mass.)  'Telegram-Gazette,  died 
March  26  of  cancer. 

♦  ♦  ♦ 

Churchill  Ettinger,  80,  who 
began  his  artist’s  career  as  an  illustra¬ 
tor  on  the  old  New  York  Sunday 
World,  died  March  4  at  his  Weston, 
Vt.,  home.  His  etchings  and  paintings 
are  represented  in  many  collections, 
including  the  Library  of  Congress.  He 
had  moved  his  studio  to  Vermont  in 
1952.  i|c  :|c  * 

Alvin  Goldberg,  57,  assistant 
retail  advertising  manager  of  the  Tor¬ 
rance  (Calif.)  Daily  Breeze,  died  of  an 
apparent  heart  attack  February  28  at  a 
Torrance  hospital.  Before  joining  the 
Daily  Breeze  in  1971,  he  had  been  an 
advertising  manager  of  several  week¬ 
lies  in  Los  Angeles  county. 

*  ♦  ♦ 

Bill  Halkett,  67,  a  photographer 
with  Victoria  (B.CZ.)  daily  newspapers 
for  37  years,  died  February  8  of  a 
heart  attack.  He  had  left  his  job  at  the 
Victoria  Times-Colonist  complaining 
26 


of  chest  pains  and  died  five  hours  later 
at  Victoria  General  Hospital. 

Halkett  began  his  career  with  the 
Royal  Canadian  Navy  photographic 
section  during  World  War  II.  He 
started  working  for  the  Victoria 
Times  in  1946  and  continued  after  the 
paper’s  merger  with  the  morning  Dai¬ 
ly  Colonist  in  1980. 

♦  *  ♦ 

John  Edmond  Hazel,  85,  former 
manager  of  the  rotogravure  section 
for  the  News  Syndicate  Co.,  Inc., 
died  March  7  at  his  Montclair,  N.J., 
home.  He  was  with  the  New  York  Dai¬ 
ly  News  from  195 1  to  1%6  as  manager 
of  the  rotogravure  plant. 

*  ♦  * 

Harold  Heminger,  61,  former 
president  of  the  Findlay  (Ohio) 
Publishing  Co.,  was  found  dead  in  his 
Fort  Lauderdale,  Fla.,  home  March 
13.  He  was  president  from  1%5  until 
his  retirement  in  1983  and  continued  to 
be  a  part  owner  and  a  director  of  the 
company  which  owns  the  Findlay 
Courier  and  radio  stations. 

Heminger  joined  Findlay  in  1947 
and  served  in  several  positions 
including  general  manager  of  Findlay 
radio  station,  WFIN,  and  vice  presi¬ 
dent  and  then  treasurer  of  the  com¬ 
pany. 

*  *  ♦ 

John  Howard,  67,  who  began  his 
journalism  career  with  the  Toronto 
Star  and  was  a  war  corespondent  for 
the  newspaper  in  Italy  during  World 
War  II,  died  February  13  at  his  winter 
home  in  Daphne,  Ala.  During  the  war 
he  also  served  as  a  major  in  the  Cana¬ 
dian  Army.  Later,  he  moved  to  the 
Regina  (Sask.)  Leader-Post,  working 
there  for  several  years  before  starting 
his  own  newspaper,  the  Prairie  Oil¬ 
man. 

♦  *  ♦ 

Carroll  Kilpatrick,  70,  the 
Washington  Post’s  White  House 
reporter  during  15  years  that  included 
the  Kennedy  assassination,  the  Viet¬ 
nam  War  and  Watergate  scandal,  died 
March  24  at  his  Amissville,  Va.,  home 
after  suffering  a  heart  attack.  He  re¬ 
tired  from  the  White  House  beat  in 
1975. 

Kilpatrick  joined  the  Post  in  1952  as 
an  editorial  writer  and  after  several 
years  and  top  reporting  assignments 
began  assisting  Post  reporter  Edward 
T.  Folliard  at  the  White  House  during 
the  Eisenhower  presidency. 

He  begam  his  career  at  the  Birming¬ 
ham  News  and  Age-Herald  and  was 
sent  to  Europe  in  1937,  returning  later 
that  year  to  become  associate  editor 
of  the  Montgomery  Advertiser.  After 


a  Nieman  Fellowship  at  Harvard  Uni¬ 
versity,  he  went  to  Washington  in 
1940  and  worked  the  next  10  years  as 
correspondent  for  the  News  and  Age- 
Herald,  the  Chicago  Sun-Times  and 
the  San  Francisco  Chronicle,  in  that 
order.  In  1951,  he  left  journalism  brie¬ 
fly  to  become  assistant  press  chief  in 
the  Department  of  State. 

♦  ♦  ♦ 

Henry  A.  Levesque,  61,  27-year 
employee  of  the  Burlington  (Vt.)  Free 
Press,  died  March  8.  He  was  in  the 
production  department  in  recent 
years. 

♦  *  ♦ 

Barney  Livingstone,  77,  who  was 
a  political  reporter  for  the  Associated 
Press  for  30  years,  died  February  12. 

♦  ♦  ♦ 

William  Mapel,  81,  who  was  the 
first  general  manager  of  Newsday, 
Long  Island,  when  the  paper  was 
founded  in  1940,  died  of  congestive 
heart  failure  March  30  at  the  Sara 
Newman  Nursing  Home  in  Mamar- 
oneck,  N.Y. 

He  held  the  Newsday  post  for  two 
years  and  then  served  as  chairman  of 
the  Publishers  Association  of  New 
York,  which  then  represented  14  New 
York  daily  newspapers,  from  1942  to 
1944.  He  was  association  president 
from  1944  to  1958. 

3|C  %  3it 

Jack  W.  Pollard,  60,  former 
reporter  for  the  Lancaster  (Pa.) 
Intelligencer  Journal  and  the  Lancas¬ 
ter  New  Era,  died  of  cancer  at  his 
home  in  Ephrata,  Pa.,  on  March  12.  In 
1982  he  moved  to  Oklahoma  where  he 
was  managing  editor  of  the  Vinita 
Daily  Journal  until  last  October. 

)|c  iic  « 

Arthur  G.  Sampson,  85,  former 
sports  writer  for  the  Boston  Herald, 
died  March  29. 


Lucius  (L.S.)  Smith  Jr.,  88,  pub¬ 
lisher  of  the  Du  Quoin  (Ill.)  Evening 
Call,  died  at  home  March  13. 

9|c  )|e  )|i 

Ida  Hennan  Upson,  99,  retired  30- 
year  librarian,  Hartford  Courant, 
died  February  22. 

■k  %  >|( 

Memorial  services  were  held  re¬ 
cently  for  Cynthia  L.  Ward, 
Pasadena  (Calif.)  Star-News  per¬ 
sonnel  manager,  and  her  husband, 
Steve.  The  couple  was  found  dead  in 
their  motorhome  in  Mammoth  Lakes, 
Calif.,  on  January  27. 
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3. H0W  many  times  were  hard-to- 
reach  respondents  called  back? 

If  interviewers  only  dialed  each 
number  once,  then  the  sample  will  be 
over  representative  of  those  people 
most  likely  to  be  home  at  any  given 
time.  This  means  that  “upscale” 
adults  who  are  less  often  at  home  will 
be  missed.  We  recommend  a  mini¬ 
mum  of  two  callbacks  on  different 
evenings. 

4.  What  percent  of  those  contacted 
refused  to  be  interviewed? 

Unless  a  high  proportion  of  all  the 
eligible  persons  whom  the  poll  con¬ 
tacted  participated,  the  final  sample  is 
not  likely  to  be  an  accurate  reflection 
of  the  public  at  large. 

Good  surveys  should  complete 
interviews  with  seven  or  eight  out  of 
every  10  eligible  persons  contacted. 
(This  is  what’s  wrong  with  most  mail 
surveys,  since  rarely  do  you  see  more 
than  two  out  of  every  10  who  get 
mailed  a  survey  respond.) 

5.  Were  the  preliminary  findings  sta¬ 
tistically  adjusted  for  a  more  accurate 
prediction  of  public  opinion? 

While  this  might  sound  like  statis¬ 
tical  hocus-pocus,  every  pollster 
should  compare  the  demographic 
make-up  of  the  sample  (sex,  age,  and 
race)  with  information  on  the  public  at 
large,  like  census  figures. 

If  there  are  any  deviations,  for 
example  65%  women  in  the  sample 
compared  to  55%  in  the  actual  popula¬ 
tion,  then  a  statistical  adjustment 
known  as  “weighting”  should  be  per¬ 
formed.  If  this  isn’t  done,  estimates 
made  by  the  poll  are  likely  to  be 
inaccurate. 

These  are  five  critical  sampling 
tests  telephone  polls  should  be  put  to. 

As  we  said  earlier,  you’ll  rarely 
have  to  make  judgments  about  polit¬ 
ical  polls  that  are  conducted  in-person 
because  of  their  expense  and  the 
length  of  time  needed  to  conduct  the 
survey.  The  exception  may  be  exit 
polling;  yet  the  press  rarely  runs  these 
stories  since  actual  election  results 
are  often  available  within  a  few  hours 
after  the  exit  polls  are  news. 

But  if  you  are  faced  with  judging  the 
newsworthiness  of  an  exit  poll,  it 
should  be  put  to  the  same  above- 
mentioned  tests. 

Are  the  voting  locations  a  represen¬ 
tative  sample  of  all  possible  voting 
locations? 

Was  each  respondent  picked  in 
some  manner  that  didn’t  allow  the 
interviewer  to  simply  choose 
whomever  he/she  wanted?  What  per¬ 
cent  of  those  approached  for  an 


interview  refused?  Were  the  findings 
weighted  to  adjust  for  marked  var¬ 
iations  in  the  sample  due  to  age,  sex, 
or  race? 

A  final  point  of  concern  deals  with 
the  poll’s  ability  to  predict  a  winner, 
or  a  second,  third,  etc.  place  finisher. 
Unless  the  poll  is  scientific,  there  is  no 
way  to  calculate  the  degree  of  preci¬ 
sion  (margin  of  error). 

Without  a  degree  of  precision,  you 
won’t  know  if  an  apparent  difference 
is  a  real  difference  or  merely  due  to 
sampling  “error”  (mistakes). 

Assuming  the  poll  is  scientific,  then 
the  editor  must  be  careful  in  the  con¬ 
clusions  reporters  draw  about  who’s 
leading.  Just  recently  we’ve  seen 
some  of  our  local  media  misinterpret  a 
Chicago  Tribune  poll  on  the  Illinois 
primary.  The  Tribune  poll  found  that 
in  Illinois,  Mondale  was  getting  29% 
of  those  interviewed  who  said  they 
were  likely  to  vote,  and  Hart  25%. 
This  difference  was  interpreted  by 
some  media  as  “Mondale  leading 
Hart.” 

But  as  the  Tribune  accurately 
pointed  out  (March  11,  1984,  p.l3), 
“considering  the  poll’s  6%  margin  of 
error  for  the  Democratic  voters’  sam¬ 
ple,  the  difference  between  them  is 
statistically  insignificant.”  That  is,  as 


far  as  the  poll  could  predict.  Mondale 
and  Hart  were  neck-and-neck. 

In  the  Tribune  case,  with  a  degree 
of  precision  of  six  percentage  points, 
the  poll  was  estimating  that  Mondale 
would  get  between  23%-35%  of  the 
vote,  while  Hart  would  get  19%-31%. 
Since  these  two  ranges  overlap  con¬ 
siderably,  it  was  inaccurate  to  say  that 
the  poll  showed  Mondale  leading 
Hart. 

There  are  many  other  ways  that 
polls  can  go  wrong,  and  even  the  best 
ones  won’t  always  provide  accurate 
predictions  on  something  as  volatile 
as  voting  intention. 

As  mentioned  in  the  AP  Stvlebook, 
there  are  certain  pieces  of  information 
that  should  be  included  in  every  story 
about  a  poll.  Here  we’ve  tried  to  point 
out  that  it’s  not  enough  to  merely 
include  that  information,  and  not  cri¬ 
tically  apply  its  implications. 

There  are  many  times  when  poll  re¬ 
sults  are  too  murky  to  justify  their 
dissemination.  In  the  long  run  this 
serves  to  give  good  polling  a  bad 
name,  and  at  the  same  time 
diminishes  the  credibility  of  the 
media.  If  the  press  doesn’t  make  dis¬ 
tinctions  between  good  and  bad  polls, 
we  certainly  can’t  expect  the  general 
public  to  do  so. 


Looking  for  the 
Mencken  spirit 
today 

The  H.  L.  Mencken  Writing  Award 
honors  distinguished  newspaper 
writing  in  the  spirit  and  tradition 
of  Baltimore  Sun  journalist  H.  L. 

Mencken.  The  annual  award 
recognizes  originality,  vigor  and 
significant  work  of  outstanding 
literary  quality.  A  $2,500  cash 
award  and  a  certificate  of 
achievement  will  be  given  to  the 
journalist  whose  work  best 
exemplifies  Mencken’s  unique 
style. 

^For  complete  rules  end  entry 

(forms,  write: 

Ms.  Eurle  Frederick 
The  H.  L.  Mencken 
Writing  A  werd 
The  Baltimore  Sun 
SOI  North  Celvert  Street 
Baltimore,  Maryland  21278 
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NEWS/TECH 


A  question  of  storage 

The  amount  of  computer  storage  needed  to  paginate  with  graphics 
weighs  heaviiy  on  newspaper  decisions  whether  to  adopt  the  new  technoiogy 

Why  have  so  few  newspapers  editorial  halftones  and  advertising.  The  paper  has  reduced  manning  in 
embraced  the  concept  of  pagination?  for  each  day’s  newspaper,  on  a  week-  the  composing  room  from  18  to  six  in 
The  technology  exists,  and  it’s  work-  ly  basis.  The  amount  of  storage  neces-  the  11  months  since  the  system  was 
ing  at  Knight-Ridder’s  Pasadena  sary  will  depend  on  the  size  and  the  installed,  and  man  hours  per  page  has 
(Calif.)  Star  News  and  Gannett’s  Uti-  screen  used  for  much  of  the  material,  been  cut  from  nearly  three  to  one-and- 
ca  (N.Y.)  Observer-  Dispatch.  But  but  the  halftones,  line  art  and  graphics  a-half,  a  savings  of  almost  18,000 
they  represent  less  than  1  /  8(X)th  of  used  in  both  editorial  and  advertising  man-hours  annually, 
the  daily  newspaper  business,  in  will  represent  the  lion’s  share  of  the  “Hastech’s  next  major  hurdle,  and 
terms  of  number  of  newspapers.  data  that  will  have  to  be  stored.  one  they’ve  done  considerable 

“The  hangup,  I  suspect,  is  some-  “You  can  not  rely  on  the  computer  stumbling  over,  is  an  effective  system 
thing  called  common  sense,’’  answers  space  cadets  to  calculate  these  numb-  to  handle  the  electronic  manipulation 
Olaf  Saugen,  manager  of  advanced  ers,”  he  warned.  of  graphics,’’  reports  Cozart.  “Their 

systems  for  Knight  Bidder’s  Phi-  Tempering  Saugen’s  presentation  system,  called  GraphPro,  is  currently 
ladelphia  Inquirer.  was  a  report  from  the  Gannett’s  being  developed  at  the  newspapers  in 

Saugen,  participating  in  a  panel  dis-  Niagara  Falls  Gazette,  delivered  by  Utica,  New  York.  Largely  due  to  the 
cussion  of  pagination  technology  dur-  session  chairman  Edward  Thomas,  persistence  and  determination  of 
ing  last  week’s  America^East  News-  production  manager  of  the  Sudbury  Charlie  Galagher,  the  production 
paper  Production  Conference  in  Her-  (Pa.)  Daily  Item,  in  the  absence  of  director  in  Utica,  all  pages  except 
shey,  Pennsylvania,  pointed  out  that  George  Cozart,  production  director  classified  are  now  being  produced 
the  amount  of  computer  storage  for  the  Gazette.  directly  from  computer-to-plate.  And 

necessary  to  paginate  a  metropolitan  The  Gazette  has  installed  com-  even  with  a  graphics  system  which  is 
newspaper,  with  graphics,  borders  on  ponents  of  the  Hastech  pagination  much  too  slow  and  otherwise 
the  ridiculuous.  system,  sans  classified  pagination  and  imperfect  by  Charlie’s  standards,  edi- 

Admitting  that  he  used  hyperbole  graphics  manipulation  capability.  tors  in  Utica  can  have  a  late  breaking 
for  dramatic  effect,  Saugen  reported  “Based  on  our  experience  in  story  on  the  press  ten  minutes  after 
that  to  paginate  the  Inquirer  on  an  Niagara  Falls,  there’s  both  good  news  it’s  input  into  their  front-end 
average  Monday,  the  newspaper  and  bad  news  concerning  the  Hastech  system.’’ 

would  need  up  to  48  gigabytes  of  mir-  pagination  system,’’  Cozart  wrote  in  George  Wood,  assistant  director  of 
rored  hard  disc  storage.  That’s  48  bil-  his  presentation.  “I’ll  give  you  the  production  for  the  Prov/t/encc  (R. I.) 
lion  characters  of  storage.  That’s  160  bad  news  first  —  memory  in  the  page  Journal-Bulletin,  described  his  pap- 
three-hundred  megabyte  disc  drives,  layout  terminals  is  insufficient  for  er’s  approach  to  pagination. 

That’s  ridiculuous.  many  full  page  ads,  sports  agate  pages  “Our  feelings  for  some  time,  and 

Of  course,  Saugen  pointed  out,  the  and  stock  pages.  Hastech  is  in  the  apparently  the  feeling  of  some  others 
data  required  to  store  graphics  can  be  process  of  upgrading  the  memory,  but  in  light  of  recent  developments,  has 
compressed,  thereby  reducing  the  48  are  currently  several  months  behind  been  that  we  will  slide  into  pagination 
gigabytes  dramatically.  But  he  their  original  schedule.’’  through  the  back  door,’’ said  Wood, 

emphasized  that  the  elimination  of  a  He  continued,  “Replacement  parts  “All  of  us  over  the  years  have  listened 
relatively  few  jobs  in  the  composing  frequently  fail  upon  installation  or  to  and  looked  at  the  various  schemes 
room,  even  when  coupled  with  the  shortly  after  installation,  and  are  whereby  one  of  these  days  1980  — 
amount  of  production  time  that  can  be  often  hard  to  get.  The  method  for  1982 —  1985  we  would  plunk  down  a 
saved  with  a  pagination  system,  can  effecting  format  and  other  software  few  million  bucks  and  a  magical  black 
not  yet  justify  the  cost  of  the  storage  changes  is  an  off-line  utility  requiring  box  would  be  delivered  to  the  paper 
necessary  to  paginate  a  newspaper  taking  the  system  down.  The  software  and  all  kinds  of  good  things  would 
like  the  Inquirer.  does  not  permit  in-place  reverses  with  happen  ...  A  publisher’s  dream 

Saugen  also  pointed  out  that  until  CRT  typesetters  such  as  the  Com-  come  true,  but  most  of  us  are  already 
advertising  agencies  begin  providing  pugraphic  8600,  which  has  no  reverse  too  far  down  the  road  to  pagination 
newspapers  with  digitized  display  fonts.  The  maximum  number  of  files  now  for  this  dream  to  come  true.  We 
advertising,  pagination/computer-to-  allowed  by  the  system  is  6,000.  And  just  do  not  realize  it,  that  is  all.’’ 
plate  or  page  negative  production  will  the  system  does  not  currently  provide  The  Providence  newspapers  are 
not  meet  the  necessary  criteria  of  a  means  for  paginating  classified  currently  experimenting  with  the 
being  both  practical  and  cost-  pages.’’  Camex  Breeze  terminal  and  Superset- 

effective  for  many  newspapers.  He  continued  further,  “On  the  ter  typesetter  for  display  advertising 

Saugen  recommended  that  news-  positive  side,  Hastech  is  actively  makeup.  The  prototype  system  is 
paper  production  executives  who  are  pursuing  or  has  plans  to  pursue  solu-  working  well,  according  to  Wood, 
considering  pagination  calculate  the  tions  to  these  and  other  problems,  and  when  coupled  with  the  existing 

average  number  of  pages,  including  And  the  system  does  work!’’ _  editorial  systems  (supplied  by  Atex), 
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Canadian  newsprint  manufacturers 
begin  to  raise  benchmark  price 


the  paper  seems  well  along  the  road  to 
pagination,  though  not  full  pagina¬ 
tion. 

“Assuming  news  stories  are  sent 
with  heads,  which  most  of  us  do, 
paste-up  could  consist  of  laying  one 
piece  of  film  with  ads  and  one  or  two 
with  news  copy  and  a  folio.  Not 
pagination,  but  not  a  terribly  com¬ 
plicated  way  to  produce  a  news¬ 
paper,”  said  Wood. 

“It  brings  you  to  the  threshold  of 
pagination,  and  we  will  still  be  utiliz¬ 
ing  all  the  systems  we  now  have  and 
which  really  may  not  be  obsolete  as 
soon  as  some  people  may  have 
thought.  1  l-34s  and  1  l-35s  still  handle 
text  very  efficiently,  and  probably 
will  for  a  long  while  to  come.” 

In  the  Journal-Bulletin’s  makeup 
department,  there  are  currently  three 
people.  Wood  thinks  it’s  pretty  hard 
to  justify  much  saving  in  that 
department. 

There  are  27  people  in  the  papers’ 
composing  room.  The  development 
of  ads  on  the  Camex  system  will  likely 
drop  seven  with  buyouts,  he  said.  The 
other  20  have  lifetime  job  guarantees, 
so  it’s  pretty  hard  to  justify  much  sav¬ 
ing  there. 

One  area  in  which  substantial  sav¬ 
ings  are  evident  at  the  newspapers  is 
in  the  camera  department.  “Graphics 
on  a  tube  will  have  a  substantial 
impact  on  camera  departments  in  a 
newspaper,  but  as  you  will  see, 
pagination  per  se  is  not  necessary  to 
capture  these  savings,”  said  Wood. 

Rounding  out  the  panel  was  Charles 
F.  Russell,  engineering  manager  for 
the  Wall  Street  Journal.  The  Journal 
recently  announced  plans  to  paginate, 
using  it’s  own  platemaking  and  facsi- 
milie  technology  coupled  with  pagina¬ 
tion  equipment  from  Information 
International  Inc.,  Culver  City,  Cali¬ 
fornia. 

The  big  difference  between  the 
Journal  and  other  newspapers  is  that 
the  Journal  does  not  run  halftones  in 
its  newshole.  That  greatly  simplifies 
the  production  process.  But  it  does 
need  halftone  manipulation  capability 
for  display  advertising,  and  it  does  run 
some  line  art  in  its  newshole. 

Russell  said  the  Journal  expects  a 
20  to  30  minute  saving  in  the  time  it 
takes  to  lock  up  its  final  pages.  For 
most  newspapers,  that  would  not  like¬ 
ly  justify  the  cost  of  a  pagination  sys¬ 
tem.  However,  with  the  Journal’s 
national  printing  and  distribution  net¬ 
work,  it  can  make  a  big  difference. 

“It  is  common  for  the  Journal  to 
close  25  pages  in  the  last  25  minutes 
before  lockup.  The  system  must  be 
able  to  close  and  output  a  page  every 
60  seconds  for  an  indefinite  period  of 
time,”  said  Russell. 


After  seeing  their  market  share 
dwindle  in  the  United  States,  Cana¬ 
dian  newsprint  producers  have 
started  to  increase  their  American 
base  price  above  pre-recession  peak 
levels,  Canadian  Press  reports. 

Two  of  Canada’s  smaller  newsprint 
producers.  Great  Lakes  Forest  Pro¬ 
ducts  Ltd.,  of  Thunder  Bay,  Ontario, 
and  Reed,  Inc.,  of  Quebec  City,  have 
announced  plans  to  increase  prices 
7%  on  July  1. 

That  would  lift  prices  for  the  com¬ 
panies’  U.S.  customers  to  S535  (U.S.) 
a  ton  from  the  $500  level  that  has  pre¬ 
vailed  in  the  industry.  Both  attributed 
the  price  increase  to  rising  production 
costs. 

Industry  analysts  said  it  was  too 
early  to  tell  whether  the  increase 
would  spread  through  the  industry. 
But  Rober  Quirk,  who  follows  the  for¬ 
est  products  industry  for  the  New 
York  investment  firm  of  Drexel  Bum- 
ham  Lambert  Inc.,  said  the  British 
Columbia  lockout  that  began  Februr- 
ay  2  involving  two  pulp  and  paper 
unions,  13,000  workers  and  14  forest 
products  companies  might  soon  affect 
newsprint  supplies,  which  could 
enable  producers  to  raise  prices 
further. 


Great  Lakes  has  a  newsprint  pro¬ 
duction  capacity  of  about  410,000 
tons  and  Reed  about  326,000  tons. 
Together  they  account  for  about  Wc 
of  Canada’s  10.1  million  ton  capacity. 

The  larger  producers,  including 
Abitibi-Price  Inc.,  and  MacMillan 
Bloedel  Ltd.,  routinely  decline  com¬ 
ment  on  their  pricing  decisions,  say¬ 
ing  they  prefer  to  discuss  them 
directly  with  their  customers. 

Frantz  Tollefsen.  a  spokesman  for 
Great  Lakes,  said  the  company's  cur¬ 
rent  $500  a  ton  price  is  what  it  was  in 
August,  1981. 

“We  have  had  substantial 
increases  in  costs  since  then,  and  we 
feel  we  are  really  due  for  a  price 
increase,”  he  told  CP. 

His  company  cut  its  U.S.  price  to 
$468.50  a  ton  in  November.  1982,  as 
did  many  other  Canadian  producers 
when  the  industry  found  it  had  to  give 
discounts  to  keep  American  publish¬ 
ers  as  customers.  The  U.S.  bench¬ 
mark  price  was  raised  to  $500  last  July 
by  Great  Lakes  and  others. 

The  Canadian  Pulp  and  Paper 
Association  of  Montreal  reports  that 
Canadian  paper  firms  operated  at  939?^ 
of  capacity  in  January,  up  from  839f  a 
year  earlier. 
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deliver. 


'Late  publications  cost  money,  lose  sales,  cause  un¬ 
happy  customers.  And  distress  publishers. 

At  COP,  on-time  delivery  is  routine.  Every  weekday 
we  shoot,  strip,  plate,  print,  label  and  mail  Daily 
Variety ...  a  major  4-color,  heatset,  coated  stock 
publication.  Plus  Christian  Science  Monitor’s  west- 
’ern  regional  edition.  Along  with  many  other  tight- 
scheduled  weekly  and  monthly  runs. 

Late  deliveries  a  problem?  Let  us  show  you  how  we 
can  deliver  for  you,  on  time. 

213/245-6446 

California  Offset  Printers  Inc.  ’  . _ 
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TECHNICAL  BRIEFS 


Globe  and  Mail 
opens  satellite  plant 

The  Toronto  Globe  and  Mail  will 
open  another  satellite  printing 
operation  in  Brandon,  Manitoba,  on 
June  5,  according  to  A.  Roy  Megarry, 
the  newspaper’s  publisher. 

An  agreement  has  been  signed  with 
the  Brandon  (Man.)  Sun  to  produce 
copies  of  the  Globe  and  Mail  for  same- 
day  distribution  in  Manitoba  and  Sas¬ 
katchewan,  Megarry  said,  adding  he 
anticipates  substantial  circulation 
increases  in  the  two  provinces. 

The  operation  will  be  the  fifth  sat¬ 
ellite  printing  center  in  the  newspap¬ 
er’s  cross-Canada  network,  he  said. 

The  Globe  and  Mail’s  national  edi¬ 
tion,  launched  in  1980,  is  currently 
printed  in  Moncton,  N.B.;  Ottawa; 
Calgary  and  Vancouver  as  well  as  in 
Toronto. 

Pages  are  scanned  by  laser  in  Tor¬ 
onto,  broken  down  into  digital  signals 
and  then  transmitted  to  a  satellite. 

Hearst  daily  plans 
plant  expansion 

Hearst  Corporation’s  Midland 
(Mich.)  Daily  News  has  announced 
the  launch  of  a  $1 .5  million  expansion 
program  that  will  include  the 
installation  of  a  six  unit  Goss  U  rbanite 
press,  a  3M  Deadliner  platemaking 
system  and  a  color  processing  unit. 
The  expansion  program  will  also 
include  the  remodeling  of  the  paper’s 
production  facility  and  the  expansion 


of  front  office  space. 

“The  installation  of  this  new  tech¬ 
nology  is  going  to  help  us  make  the  the 
Midland  Daily  News  a  livelier,  brigh¬ 
ter  newspaper,’’  commented  Charles 
Spence,  the  newspaper’s  publisher. 
“We  have  a  very  upscale,  contempo¬ 
rary  community  here  in  Midland  and 
we  want  to  insure  that  our  paper  re¬ 
flects  that  fact.’’ 

The  new  expansion  follows  the 
completion  of  a  $500,000  program 
which  took  place  over  the  past  three 
years  and  included  the  installation  of 
new  front-end  and  typesetting  equip¬ 
ment  and  the  computerization  of  var- 
ious  advertising  and  business 
operations. 

OPUBCO  will  install 
newsprint  system 

FMC  Corporation’s  Material  Han¬ 
dling  Systems  Division  has  received  a 
$1.5  million  contract  from  the  Okla¬ 
homa  Publishing  Company  to  furnish 
a  newsprint  roll  handling  system  for 
its  new  newspaper  production  facility 
in  Oklahoma  City. 

The  system  will  feed  newsprint 
rolls  to  the  press  reels  for  printing  the 
Daily  Oklahoman  and  the  Oklahoma 
City  Times  (circulation  270,000)  and 
the  Sunday  Oklahoman  (circulation 
318.0(X)).  the  presses  will  consume 
an  average  of  850  tons  of  paper  each 
week. 

The  newsprint  handling  system  will 
convey  paper  from  dock  to  ware¬ 
house  or  directly  to  laydown  platform. 


from  warehouse  to  laydown  platform, 
and  from  the  laydown  platform  to  ten 
spurs,  each  of  which  serves  two  press 
reel  stands.  Auxilliary  equipment  will 
carry  waste  and  roll  cores. 

A  recirculating  conveyor  loop  480 
feet  long  will  circle  the  press,  carrying 
carts  that  contain  rolls  of  the  desired 
types  and  sizes.  A  tracking  system 
will  monitor  the  locations  of  the  var¬ 
ious  types.  When  called  for  by  a  reel 
stand,  a  roll  of  the  right  type  will  be 
diverted  from  the  loop  and  onto  the 
spur  that  serves  that  reel  stand. 

Ogden  Newspapers 
to  go  offset 

Ogden  Newspapers  Inc.,  publisher 
of  the  Wheeling  (W.V.)  Intelligencer 
News-Register,  has  contracted  with 
Publishers  Equipment  Corporation 
for  the  conversion  of  its  production 
facility  to  the  offset  printing  method. 

The  project,  to  be  completed  this 
year,  includes  the  re-engineering  of 
four  of  the  newspaper’s  letterpress 
presses  to  offset.  Two  of  PEC’s  Eagle 
three-color  offset  press  units  will  be 
added  to  the  converted  press  to  form  a 
six  unit  press.  The  new  units  will 
allow  four-color  capability  for  both 
editorial  and  advertising. 

The  entire  press  will  be  equipped 
with  PEC’s  digital  pump  and  rail  ink¬ 
ing  system.  And  all  the  units  will  be 
equipped  with  PEC’s  aisle-mounted 
spiral  brush  dampeners. 

Hastech  developing 
system  for  metros 

Hastech,  Inc.,  of  Manchester,  New 
Hampshire,  has  announced  plans  to 
develop  a  front-end  system  for  major 
metropolitan  newspapers. 

The  system  will  use  Digital  Equip¬ 
ment  Corporation’s  32-bit  VAX  com¬ 
puters  and  Hastech  Magician  ter¬ 
minals.  Features  will  be  based  on  soft- 
ware  developed  for  a  system 
delivered  to  the  Chicago  Tribune. 

Technical  development  for  the  sys¬ 
tem  has  been  separately  organized. 
Don  Kramer,  Hastech’s  president, 
says,  “Product  development  and  fea¬ 
ture  enhancement  of  existing  front- 
end  products  and  pagination  products 
will  not  be  affected  by  this  new  pro¬ 
gram.’’ 

Delivery  of  the  system,  called 
HS80,  is  expected  late  in  1985. 

Hastech  also  announced  the  forma¬ 
tion  of  a  committee  to  advise  Hastech 
on  features  and  characteristics  of  the 
HS80,  though  its  members  would  not 
make  committments. 
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Socking  it  to  the  press 

Libel  study  finds  jury  verdicts  against  the  media 
exceed  awards  against  doctors  and  manufacturers 


Damages  awarded  by  juries  against 
the  media  in  libel  and  privacy  cases 
have  recently  exceeded  jury  awards 
in  medical  malpractice  and  product 
liability  actions,  according  to  a  new 
analysis  by  the  Libel  Defense  Re¬ 
source  Center  (LDRC). 

LDRC's  study  indicated  that  the 
average  award  in  recent  libel  actions 
was  above  $2  million.  In  contrast, 
other  studies  reveal  that  malpractice 
awards  against  doctors  during  a  com¬ 
parable  period  averaged  under 
$700,000,  and  defective-product 
awards  against  manufacturers  aver¬ 
aged  slightly  over  $750,000. 

Large  damage  awards  against  the 
media  continue  to  be  overturned  on 
appeal,  however,  LDRC  noted.  None 
of  the  million-dollar  libel  awards  has 
yet  been  affirmed  on  appeal,  and  the 
largest  assessment  upheld  since  1980 
was  only  one-fifth  as  large  as  the  aver¬ 
age  initial  jury  award  imposed  during 
the  same  period. 

The  LDRC  also  reported  that  libel 
defendants  are  experiencing  sub¬ 
stantially  less  favorable  success  rates 
(wins  vs.  losses)  before  juries  than  are 
other  defendants. 

Libel  defendants  lost  83%  of  recent 
jury  trials,  while  the  loss  rate  has  been 
33%  in  malpractice  and  38%  in  prod¬ 
uct  liability  actions. 

This  unfavorable  rate  is  in  marked 
contrast  to  the  success  of  libel 
defendants  in  dismissing  cases  prior 
to  trial,  after  trial,  and  on  appeal, 
LDRC  said.  Libel  defendants  appear 
to  fare  better  in  pre  and  post-trial 
stages  than  do  medical  or  product 
defendants,  LDRC  said,  but  noted 
that  comparison  data  are  scarce. 

To  arrive  at  its  figures,  LDRC  com¬ 
pared  updated  statistics  on  80 
separate  damage  awards  entered  in 
1980-83  libel  trials  —  almost  all 
against  media  defendants  —  with  sim¬ 
ilar  data  on  more  than  600 jury  awards 
in  malpractice  and  product  liability 
cases.  Comparative  figures  for  1980- 
82  were  compiled  by  Jury  Verdict 
Research,  Inc.  which  monitors 
nationwide  jury  verdict  trends  in  var¬ 
ious  categories  of  civil  litigation. 

The  LDRC  average  award  was 
$2,174,633  for  the  80  libel  cases.  This 
figure  far  outstripped  the  JVR  aver¬ 
ages  for  medical  malpractices  — 
$^5,764  —  or  for  product  liability  — 
$785,651. 


LDRC  also  re-computed  its  data  to 
offset  the  effect  of  three  eight-figure 
libel  damage  awards  that  markedly 
increased  the  LDRC  average.  Even 
excluding  these  unusually  large 
awards,  the  resulting  average  — 
$871,891  —  still  exceeded  the  JVR 
averages  for  all  medical  malpractice 
and  product  liability  awards. 

Punitive  damages,  LDRC  said,  are 
the  cause  of  recent  libel  awards  out¬ 
stripping  awards  in  medical  and  prod¬ 
uct  cases.  Without  the  punitive 
awards,  the  recent  libel  average  drops 
from  almost  $1.5  million — well  below 
the  medical  malpractice  and  product 
liability  averages. 

In  a  statement  accompanying  re¬ 
lease  of  the  LDRC  data,  Harry  M. 
Johnston  III,  LDRC  chairman  and 
general  counsel  of  the  Time 
Incorporated  Magazine  Group,  com¬ 
mented  on  the  LDRC  analysis: 


“Libel  damages  are  typically  based 
on  speculative  harm  to  reputation, 
hurt  feelings;  only  rarely  is  specific 
economic  injury  entailed.” 

“In  contrast,  awards  in  medical 
malpractice  and  product  liability 
generally  compensate  individuals  for 
serious  and  often  massive  physical 
ii\jui7,  including  huge  and  continuing 
medical  expenses  and  lost  earnings 
over  a  lengthy  period  of  time  with  the 
distinct  prospect  of  long-term  (if  not 
life-long)  disability  or  disfigurement. 


“Moreover,  the  major  component 
of  these  disproportionately  huge  libel 
damage  awards  —  punitive  damages 
assessed  by  juries  to  punish  the  media 
rather  than  to  compensate  for  real 
injury — is  entirely  unrelated  to  actual 
damage  to  the  libel  plaintiff.” 
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1984 

FEBRUARY 

Linage 


LINAGE  FIGURES 
SURRLIED  BY  PUBLISHER 


19S4  19B3 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 

AUANT.  N.Y. 

Tms-UniofHl .  1,403451  1,303483 

rmm-Union-S .  763,491  598,098 

Kniclartiocto'  NnK-«....  847430  862.780 

Grand  ToKil .  3,014472  2,764,761 

NOTE:  Heont  newspaper  period  runs  Jan.  23  to  Feta.  19, 1984. 

ALTOONA,PA. 

Mirror-e .  1,604,386  1468,764 

ANAHIIIIA.  CAIIP. 

Bullelin-e .  1,917444  1,500,590 

MtMINOMAM,  AUL 

News-e .  1,829,086  360,458  1,614,564  186,956 

Nwrs-S .  1,589,014  1431,526 

Post-Herald-m .  1.369.032  _  1.243.718  _ 

Grand  Total .  4,787,132  360,458  4,189,808  186,956 

BOSTON.  MASS. 

Hemidra .  785,618  557,080 

Herold-S  287.318  231.064  253.323  237.737 

Gnnd  Total  1,072,936  231,064  810,403  237,737 

BIIOOtBOKT,  CONN. 

TelegramHn .  1444489  1,156,722 

Post.e.  1,409434  1,292,010 

Posts...  791.700  646.139 

Grand  Total .  3,445,523  3,094,871 

NOTE:  Single  edition  putaHshed  Sat.  with  Image  reported  m  Post.e  figures. 

BUKLINOTON,  VT. 

Free  Prass-m .  1460.168  1473,944 

Free  Press-S  471.954  334.740 

Grand  Tolol  1,732,122  1,608,684 

CAtOABT,  ALTA. 

Heralda .  4476,152  4,358,088 

CASMI.  WTO. 

Star-Tritaune-mS .  1,918,980  1452,126 


NOTE:  Includes  inserts — 485,408  lines  m  1984;  256,032  lines  m  1983. 
Fomily  Weelly  not  included— 44.450  lines  in  1984,  70,626  lines  in  1983. 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOING  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISKGMffS 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  octive  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yoffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  Subscription  to  U.S.A.  for  $A  88.00.  Payment 
must  be  made  by  bank  draft  in  Austrolian  currency. 


State  .  Zip 


1984  1983 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 


CNKAOO,  IL 

Hwoldffl .  875447  309,120  772,447  321,670 

HwoldS  .  131463  46460  97476  40.509 

Tritaune.d  .  3.982451  2,760,041 

Tritauiw-S  .  .  2404.706  _  2.151.683  _ 

Grand  Total _  7493,567  355,480  5,781,447  362,179 

DIS  MOINIt,  IOWA. 

im$t(r-m .  738,493  443,348  517,917  519,908 

Rogiitar-S .  729.001  58.911  756.718  44478 

Grand  Total .  1,467,494  502459  1474,635  564,186 

DfnKMT,  RAICH. 

Ftm  Pr«s$-m .  1488,515  766477  1,452,319  533,498 

FtitPress-S .  599.533  285.606  587.587  234  804 

Grand  Total .  2,188,048  1,052,483  2,039,906  768,302 

NOTE:  Includas  preprints  linage  is  taosed  on  9<aluinn  fortnat. 

DOVIB.  ML. 

State  News-m .  990476  740,390 

State  News-S .  474416  391.720 

Grand  Total .  1,464,792  1,132,110 

NOTE:  Inserts  not  included. 

IDRAONTON,  ALTA. 

Journol-e .  4466.901  3,804,116 


1984  1983 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 

NIW  BRUNSWICK.  NJ. 


Home  News-e .  1,309,896  1,179,197 

Home  News-S .  881.459  807220 

Grand  Total .  2,191,355  1,986,417 

NlWRORT  NIWS,  VA. 

Doily  Pres$-m . .  1,355,074  1,173,326 

Times  Herald-e .  1,256,248  1,034,824 

OoilyPtess-S .  895.048  735's32 

Grand  Total .  3,506,370  2,943,682 

NORPOLK.  VA. 

Virginian-Pilot-m .  1,756,467  81,994  1,508,633  80,965 

ledger-Stor-e .  1,795,928  663,182  1,369,308  539,745 

Virginio-Pilol 

&  ledger  Star-S .  1.017.564  359.586  922.1168  293  729 

Grand  Total .  4,569,959  1,104.762  3,801,009  914,439 

PWRTH  BAT,  ONT. 

Nugget-e .  770,318  694,978 

OOMN,  UTAH. 

Standord-Exominer-e .  1,426,480  1,347,538 

SWndard-Exominer-S .  581.320  555.424 

Grond  Total .  2,007,800  1,902,962 


NOTE :  Includes  Fomily  Weekly  —  44,072  lines  in  1 984;  70,854  lines  m  1 983. 


MNV1R.COLO. 

Postm,S .  9,985,220  353,264  9,037,673  226,902 

PT.  LAUMRDALI,  PLA. 


News  &  Sun  Sentinel-m.e.S  6,930,945  1,120,619 

6,154,176 

1,326,139 

Slor-Telegrom-m . 

FT.WOftTMpnX. 

.  3,985,026  1,153,131 

2,884,482 

433,934 

Stor-Tel«gram-e . 

.  3,276,136  967,841 

2,486,948 

169,876 

Stor-Telegram-S . 

.  2.233.034  614.331 

1.556.298 

Grond  Total . 

.  9,494,196  2,735,303 

6,927,728 

774,535 

ORANOI  COUNTT,CALIP. 


Register— a/d,  S .  7,341,334  6,023,010 

ORLANDO,  PLA. 

Sentinel  a/d .  4,871,146  1,838,354  4,334,946 

OTTAWA.  ONT. 

le  Oroit-e .  1,597,402  1,531,772 

PALM  SPRINOS-PALM  MSIRT,  CALIP. 

Desert  Sun-e .  2,112,501  1,893,309 


1,260,896 


ORIINSBURO,  PA. 

Tribune-Review-m .  1,403,360  1,229,396 

Tritaune-Review-S .  1.057.784  955.164 

Grand  Total .  2,461 , 1 44  2, 1 64,560 

MIINWICH/STAMPORD,  CONN. 

Time-e .  1,429,860  1,264,944 

Time-S  865,368  545,670 

Advocote-e  1,878,909  1,742,572 

AdvocoteS  908.564  576365 

Grond  Total .  5,082.701  4,129,551 

HOUSTON,  TlX. 

Chronicle-a/d,  S .  9,730,075  8,713,136 

NOTE:  Includes  preprints. 

INDIANAPOLIS,  IND. 

Star-m .  1,583,769  1,588,710 

News-e .  1,298,850  1,273,738 

Star-S .  1.028.130  863.196 

Grand  Total .  3,910,749  3,725,644 

KirCHINIR-WAHRLOO,  ONT. 

Recotd-e .  2,453,620  2,237,016 

LIPKOLN,  NIB. 

Journol-Star-d/S .  1,334,606  1,127,700 

NOTE:  Includes  inserts— 409,458  lines  In  1984,  247,366  lines  in  1983. 

LOS  ANOILIS/TORRAPKf,  CALIP. 

Doily  Breeze-e .  2,254,714  1,949,556 

Doily  Breeze-S .  978.082  654  010 

Grond  Total .  3,232,796  2,603,566 

LOUISVILLI,  KT. 

Courier-Journol-m .  1,314,298  300,411  1,250.876  198,611 

Times-e .  1.431.524  648,026  1,283,567  363,234 

Courier-Journol-S .  1.297.520  5.586  I  137.118  12.107 

Grand  Total .  4,043,342  954,023  3,671,561  573,952 

NOTE:  Figures  ore  based  on  6-column  format  and  10-column  clossified. 

MIRIMN,  CONN. 

Record-Journol-m .  1,041.600  839,370 

MOPITRIAL,  QUI. 

Gozette-m .  3,655,297  3,213,322 

le  Devoir-m .  396.182  436  805 

Grand  Total .  4,051,479  3,650,127 

NOTE:  Gazette  incudes  T.V.  Times — 48,140  lines  in  1984;  43,940  lines  in 
1982. 

PIASHUA,  N.H. 

Telegroph-e .  1,880,438  1,381,044 

NASHVILLI,  nNN. 

Tennessean-m,S .  3,118,260  2.652,202 

Bonner-e .  1.870.855  1.554.741 

Grond  Total .  4,989,115  4,206,943 


PALO  ALTO,  CALIP. 

Pensinsuk)  Times  Tribune  1,389,738  234,766  1,213,786  222,698 


PHOINIX,  ARIZ. 

RepuWic-m .  3,302,992  162,372  2,943,218  64,902 

Republic-S  2,011,324  1,586,874 

Gazettes  3.233.160  163.842  2.873.135  68  347 

Grond  Total  8,547,476  326,214  7,403,227  133,249 

NOTE:  1983  figures  now  been  odjusted  ta  six-column  conversion. 

PORTLAND,  RAAINI 

Ptess-Herald-m .  1,165,346  1,019,391 

Express-e .  1,012,257  873,966 

Telegram-S .  910.322  734.383 

Grond  Total .  3,087,925  2,627,740 

OUIBIC,  OUl. 

le-Soleil-e .  1,903,803  1,685,505 

NOTE:  Inserts  not  included- 572,880  lines  in  1984;  480,570  lines  m  1983. 

RIADIPM,  PA. 

Times-m/Eogle-e .  1.288,970  1,157,684 

Eogle-S .  1.036.934  936.897 

Grand  lotol  2  325,904  2.094,581 

NOTE:  Includes  preprints. 

RINO,  NIV. 

Gozette-Journol-m .  971,936  856,156 

Gozette-Journol  S  199.038  273896 

Grand  Total  1,170,974  1,130.052 

RICHMOND,  VA. 

Times-Dispotch-m  1,789,890  86,322  1,541,072  47,033 

Times  Dispotch-S .  1,502,843  134,819  1,287,353  112,475 

Newsleoder-e . .  1X91.891  94.648  1.193.896  48.684 

Grand  Total .  4,784.624  315,789  4,022,321  208,192 

NOTE:  Comics  not  included. 

RIVIRSIM,  CALIP. 

Press-Eiiterprise-mS .  3,782,688  3,080.756 


NOTE:  Porode  linage  not  included. 

ROCHISTtR,  N.Y. 

Democrat  &  Chranicle-m  1,496,612  84,007  1,439,966  52,412 

Democrat  &  Chronicle  S  1,099,968  56,521  1,008,856  35,926 


Times-Union-e .  1.346.384  68.532  1.279.442  41.146 

Grand  Total .  3,942,964  209,060  3,728,264  129,484 

NOTE:  Includes  preprints. 

ST.  PniRSBURO,  PLA. 

Times-m,S .  5,186,132  2,043,356  4,520,558  2,540,804 

Independent-e .  2.133.194  1  851.962  _ 

Grond  Total .  7,319,326  2,043,356  6,372,520  2,540,804 

SAN  BIRPIARDINO,  CALIP. 

Sun-mS .  2,735,180  2,479,888 


NOTE:  Parade  linoge  not  included. 
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SAN  nULNCISCO,  CAIN. 

Chronick-m .  2,172,992  743,295  2,081,018  849,080 

Examimr-e .  2,133,074  739,254  2,047,059  844,817 

Enminer  &  Chroniclc-S.  1.344.257  734.848  1.385.375  505.480 

Grand  Tolol .  5,452,323  2,219,399  5,513,452  2,239,577 

NOTE:  S.F.  twmpaptn  ptriods  run  Jon  23  to  F«b.  19,1964 

SANTA  SARSASA,  CALIF. 

N«*n-Pr«M.tS .  2,772,238  7,474  2,333,474  2,478 

NOTE:  Poradt  linoge  not  includtd. 


SCOTTSBlUn,  NIB. 


Stor-tkrald-mS .  804,203  744,796 

NOTE:  Incluhs  Family  WmUy— 39,734  linn  in  1964;  48,331  linn  in  1983. 

SIATTLI,  WASN. 

Post-lntilligtnc(r-d .  1,059,444  1,118352 

TimnHi .  2,439,108  2,544,082 

Tknn/Poit- 

Inklligoncn-S .  1.104.124  1331.412 

Grand  Total .  4,404,498  4.894,344 

SNIIVIMBT,  LA. 

Journal-4 .  1382,971  90,580  131»,12' 

Timn-m  S .  2.443.437  358.470  2.339.101  _32i212 

Grand  Totol .  3,944,408  449,250  3,558,222  449,174 


SBONANI,  WASH. 


Spoktsmon-Rivnw-m ....  1,249,454  1,330,392 

Spoktimon-Rtviow-S .  437,700  490,844 

Chranicit-t .  1.222.814  1.353.128 

Grand  Totol .  3,110,170  3,374,344 

TACOMA,  WASH. 

NfWJ-Tribuno-o  L 

Tribuno  Ltdger-S .  1,948,002  1,884,834 


NOTE:  Figum  ore  bond  on  4-column  and  10-eolumn  ckssiFltd. 


TAMBA,  FLA. 

Tribun»-m .  3,528,422  1,191,150  3,117,732  944,215 

Tribut-S .  2.112.954  _ 1.7yi?72  - 

Grand  Total .  5,441,574  1,191,150  4,911,704  944,215 


NOTE:  Comics  in  incluM. 


TOIIDO,  OHK> 

Blodt- .  1,487,342  1,444,540 

Blods  5  1.372.915  1.159.344 

Grand  Total  2,840,257  2,423,924 


TOMKA.  KAN. 

Capitol- Journol-m .  1,024,389  911,802 

Copitol-Jaurnol-S .  575.771  421.044 

Grand  Total .  1,402,140  1,332.844 


GET  INTO 
PROHTABLE 
MAIL  PRODUCTS 

Fewer  than  1  out  of  6.5  dailies  offering  Total 
Market  Coverage  operate  profitably.  If  you 
have  an  existing  mail  program  operating  at  a 
loss,  we  can  "fine  tune"  it  to  your  benefit.  Or, 
we'li  design  an  effective  beginning  program 
for  your  market,  regardiess  of  size.  Our 
present  clients  include;  Arkansas  Democrat, 
Connecticut  Newspapers,  Dailas  Times 
Heraid,  Denver  Post,  Detroit  News,  Hartford 
Courant,  Los  Angeles  Times,  Louisville 
Newspapers,  Owensboro,  Newsday. 

Call  (214)  233-9399 
or  write  today; 

MCADAMS  and  ASSOCIATES 
14229  Proton  Aoe.,  Dallas,  TX  75234 
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TOBONTO,  ONT. 

Stor-old .  5,115,891  4,330,937 

Suiwn .  2.345.407  2.108.359 

Grand  Totol .  7,441,498  4,439,294 

TULSA.  OKIA. 

Wofid-m .  1,544,948  1,399,544 

Tribunt-0  1,589,544  1,393,045 

World-S  950.074  804.889 

Grand  Total  4.084,406  3,597,500 

NOTE:  Figuris  ort  based  on  4-column  format  and  Tcolumn  clossifitd 

VAFKOUVIK,  B.C. 

Sun-t .  3,794,173  3,402.581 

WAUKIOAN,  ILL 

Nms-Su>i-< .  1,548,454  1,380,104 

WUT  BALM  BSACH,  FLA. 

BnMii. .  3.025,302  384,548  2,494,872  234454 

TImts-t .  2.474494  10,150  2,088,828  4402 

FttM-S. . 1.951.852  147.408  1.800.050  142474 

Grand  Total .  7,452,050  544,324  4.385.750  383,432 

WUTCHISnB  BOCKLAFW,  N.T. 

Rtponir  Dispotch-t . 1405,106  1420,520 

Riporttr  Dispotch-S .  1  161.950  1.065.574 

Grand  Total .  2,487,058  2,304,094 

NOTE:  Includts  prtpnnts 

WILMIFMTON,  ML 

Ntm-Journal-m.i .  1,848,974  1,584,457 

Ntws-Journol-S _ _  1.084.826  680.413 

Grand  Total .  2,933,804  2,445470 

WILMINOTON,  N.C 

Slor-m .  848,754  811,090 

Star-Ntws-S .  418.400  435.792 

Grand  Total .  1,287,354  1.244.882 

WINDSOB.  ONT. 

Stor-t .  2,499,704  1,942,915 

WINSTON-SALSM.  N.C. 

Journol-m .  1,491,952  319,490  1,334428  174,778 

Journol-S .  740.094  118,594  435,530  74414 

Sintintl-t .  1.184.044  174.494  1451490  123470 

Grand  Total .  3,418,114  412.780  3421.148  374444 

NOTE:  Comics  not  includtd. 

WOKISTSB,  RSASS. 

Goitttt-t .  1424,941  1,047,893 

Ttltgram-m  1,145,430  1,001,744 

Tiitgran-S.  1457.044  1.084.743 

Grand  Total  3.729.715  3.134.402 


FIEJ  will  meet 
In  Paris  next  month 

The  Federation  of  International 
Editors  and  Journalists  (FIEJ)  will 
meet  in  Paris  May  21-23  to  focus  on 
the  press  and  its  “political 
environment.” 

The  first  day’s  session  will  begin 
with  a  discussion  of  the  role  of  the 
press  in  a  democracy,  followed  by  a 
specific  look  at  how  the  press 
operates  in  France. 

The  press  role  in  developing 
countries  will  conclude  the  day’s 
agenda,  with  specific  examination  of 
UNESCO’s  activities  in  journalism 
and  communications  matter  regard¬ 
ing  Third  World  countries. 

Leonard  Sussman,  executive 
director  of  Freedom  House  in  New 
York  will  moderate  the  UNESCO 
segment. 

The  May  22  session  will  con¬ 
centrate  on  new  technology,  its 
impact  on  newspaper  employees  and 
the  uses  of  data  base  publishing.  FIEJ 
will  also  examine  ways  in  which 
newspapers,  radio  and  television  can 
work  together  in  some  countries. 

The  flnal  day.  May  23,  will  be 
devoted  to  discussing  ways  newspap¬ 
ers  can  be  used  to  combat  illiteracy 
and  develop  new  readers. 

Donald  Soldwedal,  president  of 
Western  Newspapers  Inc.,  Yuma, 
Ariz.,  will  chair  the  session.  Linda 
Skover,  manager  of  educational  ser¬ 
vices  for  the  American  Newspaper 
Publishers  Association  Foundation, 
will  moderate  a  panel  on  “how  news¬ 
papers  can  enter  the  fight  against  illi¬ 
teracy.’’ 


NEW! 

Standard 
Ad  Unit 
GRID  SHEETS 


MPS  has  the  new  13”  SAU  grid  sheets 
in  stock  for  immediate  delivery.  Now 
available  are  broadsheet  grids  lor  6 
columns,  for  6  and  8  columns  and  lor 
6  and  9  columns.  A  matching  5  col¬ 
umn  tabloid  sheet  is  also  ruled  with 
the  new  SAU  column  sizes.  In  addition 
5  sizes  are  in  stock  lor  make-up  of  ads 
less  than  full-page  sizes. 

Free  samples  are  available.  Call  Dick 
Morton  at  1  800  621-1507  to  discuss 
your  SAU  grid  sheet  requirements. 
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Five  decades  of  cartooning 

Milton  Caniff,  who  started  Terry  and  the  Pirates'  50  years  ago, 
discusses  his  long  comic  strip  career,  his  current  work  on 
‘Steve  Canyon,’  and  the  state  of  cartooning  in  1984 


By  David  Astor 

The  National  Cartoonists  Society 
(NCS)  devoted  its  April  1982  issue  of 
The  Cartoonist  to  “a  salute  to  Milton 
Caniff  on  his  75  th  year.”  The  cover  of 
the  magazine  showed  a  picture  of  an 
eight-year-old  Caniff  holding  a  phone 
to  his  ear  while  saying,  “Please  send 
about  500  gallons  of  India  ink !  I  have  a 
feeling  there’s  a  lot  of  work  ahead  of 
me!” 

There  was  indeed  a  lot  of  work 
ahead  for  Caniff.  He  began  “Terry 
and  the  Pirates”  in  1934,  and  now — 50 
years  later — Caniff  is  still  one  of  the 
world’s  most  widely-syndicated  con¬ 
tinuity  strip  cartoonists  with  “Steve 
Canyon.”  The  recipient  of  the  1946 
and  1971  Reuben  Awards  and  over  30 
other  major  citations  has  also  found 
time  over  the  past  half-century  to 
actively  serve  with  organizations 
such  as  the  NCS,  give  numerous  lec¬ 
tures,  and  respond  to  his  countless 
admirers. 

His  fans  over  the  years  have  ranged 
from  the  novelist  John  Steinbeck  to  a 
certain  Kansas  City  resident  named 
Morton  Walker  who  wrote  Caniff  in 
1936.  “I  found  out  what  kind  of  a  guy 
he  was  when  he  answered  with  a  nice 
letter  and  a  drawing,”  stated  Walker, 
who  went  on  to  create  “Beetle 
Bailey”  in  1950,  As  for  CanifTs  abili¬ 
ties,  Walker  added,  “He  hasn’t 
improved  a  bit  over  the  years.  He  was 
a  genius  when  he  was  10.” 

Bom  on  February  28, 1907  in  Hills¬ 
boro,  Ohio,  Caniff  first  started  draw¬ 
ing  on  scrap  paper  brought  home  by 
his  printer  father  .  “By  the  time  I  went 
to  lundergarten,  I  was  at  least  drawing 
something  resembling  the  human 
figure!,”  recalled  Caniff  during  an 
E&P  interview  in  his  New  York  City 
studio  last  month. 

Caniff  went  on  to  major  in  fine  arts 
at  Ohio  State  University,  where  he 
graduated  in  1930  (and  which  later 
named  a  library  after  him).  The  car¬ 
toonist  started  work  on  “Dickie 
Dare”  for  Associated  Press  in  1932 — 
the  year  Franklin  Delano  Roosevelt 


Milton  Caniff 


was  first  elected  president — and  then 
embarked  on  “Terry”  in  1934  for 
what  is  now  the  Tribune  Company 
Syndicate.  The  late  Alfred  Andriola  of 
“Kerry  Drake”  fame  would  s^iy  in 
1982  that  the  first  “Terry”  strip  he 
saw  “rocked  me  out  of  my  socks.” 

Indeed,  “Terry”  was  to  influence  a 
whole  generation  of  continuity  strip 
cartoonists,  but  Caniff  actually  work¬ 
ed  on  the  comic  only  until  the  end  of 
1946,  when  it  was  taken  over  by 
George  Wunder  for  another  quarter- 
century  or  so. 

The  situation  that  numerous  car¬ 
toonists  still  face  today — not  owning 
the  rights  to  their  own  comic  creations 
(see  E&P,  September  24) — was  the 
reason  for  CanifTs  departure.  But  he 
was  not  out  of  syndication  for  long: 
“Steve  Canyon”  began  on  January 
13, 1947,  with  over  125  papers  having 
contracted  for  it  sight  unseen  a  year 
before  it  started.  This  time  Caniff 
owned  the  rights,  which  he  leased  to 
what  later  became  Field  Newspaper 
Syndicate  (and  is  now  Rupert  Mur¬ 
doch’s  News  America  Syndicate).  But 
since  that  organization  didn’t  have 
much  of  a  sales  force  37  years  ago,  it 
was  arranged  that  the  actual  selling 


and  distribution  of  “Steve  Canyon” 
would  be  handled  by  King  Features 
Syndicate.  Hence  the  unusual  situa¬ 
tion  of  two  syndicates  connected  with 
the  same  property. 

The  comic — which  now  appears  in 
about  450  newspapers — underwent 
several  significant  changes  over  the 
years.  Steve  Canyon  was  once  on 
active  duty  in  the  U.S.  Air  Force 
(which  has  given  the  cartoon  char¬ 
acter  a  real  number  and  history!),  but 
eventually  left  to  become  “not  unlike 
a  James  Bond  type”  called  upon  by 
the  government  from  time  to  time  for 
special  assignments,  said  Caniff.  And 
the  backdrop  for  Canyon’s  adven¬ 
tures  shifted  as  America  went  through 
events  such  as  the  Korean  and  Viet¬ 
nam  wars. 

Other  changes  since  1947  have 
included  new  characters  such  as  the 
recently-introduced  Visto  Brennan, 
nicknamed  “Quiz”  because  of  his 
prodigious  memory.  And  Caniff  said 
he  has  shifted  Steve  Canyon  from  a 
tall,  slim  “Gary  Cooperish  guy”  in 
1947  to  a  more  broad-shouldered 
“Clark  Gable- type”  presence. 

Speaking  of  celebrities,  Caniff 
occasionally  draws  “Steve  Canyon” 
characters  to  resemble  people  such  as 
the  late  Jackie  Coogan.  In  one 
sequence,  Caniff  actually  showed 


A  panel  from  ConifPs  lost  Terry  and 
the  Pirates'  strip  in  1946. 
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Coogan  look-alikes  as  both  good  and 
bad  guys  fighting  each  other!  Known 
for  playing  the  title  character  in  Char¬ 
lie  Chaplin’s  The  Kid  and  Uncle  Fes¬ 
ter  in  tv’s  Addams  Family,  Coogan 
was  a  former  neighbor  of  Caniffs  in 
Palm  Springs,  C^if.  The  cartoonist, 
who  left  the  West  Coast  last  June, 
reported  that  Coogan  “enjoyed”  the 
episode  “very  much.”  “I  sent  him  the 
originals  too,”  said  Caniff,  who  also 
puts  likenesses  of  less-famous  people 
in  “Steve  Canyon.’’  One 
acquaintance  who  ate  ice  cream  all 
the  time  became  the  character  of 
Charlie  Vanilla. 

The  cartoonist  keeps  “Steve  Can¬ 
yon”  episodes  in  the  present  most  of 
the  time,  but  also  delights  in  doing 
periodic  “dream  sequences”  that 
place  the  hero  at  key  points  in  history. 
Caniff  is  currently  planning  an  epi¬ 
sode  involving  the  Mexican  revolu¬ 
tionary  Pancho  Villa,  whose  aborted 
attempt  to  invade  the  U.S.  in  1916 
caused  the  American  government  to 
use  planes  in  combat  for  probably  the 
first  time.  (Caniff,  by  the  way,  knew 
Orville  Wright.) 

Caniff  is  conducting  extensive 
research  into  the  Pancho  Villa 
incident — he  does  a  huge  amount  of 
fact-checking  and  studying  to  keep 
“Steve  Canyon”  authentic — but  also 
has  a  bit  of  his  own  experience  to 
draw  on.  Caniff  said  he  was  living  in 
California  in  1916,  and  remembers 
how  people  who  weren’t  aw^e  of  the 
invasion’s  comparatively  minor  na¬ 
ture  were  “scared  to  death.” 

But  Caniff— who  is  assisted  by  Shel 
Dorf  on  lettering  and  Richard  Rock¬ 
well  on  drawing  (the  “Steve  Canyon” 
creator  writes  the  dialog  and  does  the 
first  and  last  part  of  the  art) — is  by  no 
means  scared  of  new  developments  in 
cartooning  and  the  success  of  youn- 


Coniff  (right)  poses  with  'Blondie'  cartoonist  Chic  Young  (center)  and  'Rip  Kirb/ 
cartoonist  Alex  Raynwnd  (left)  after  a  breakfast  session  with  President  Eisenhower 
about  30  years  ago.  Young's  drawing  shows  Eisenhower  looking  at  a  'Dogwood 
sandwich'  vrhile  asking,  'What's  that— a  new  bomb?' 

ger  comic  strip  creators.  When  asked  i  and  Trudeau  because  they  take  the 


about  popular  “contemporary”  com¬ 
ics  such  as  “Bloom  County”  by 
Berke  Breathed  (Washington  Post 
Writers  Group)  and  the  on-sabbatical 
“Doonesbury”  by  Garry  Trudeau 
(Universal  Press  Syndicate),  Caniff 
said  he  eqjoys  them  immensely. 

“Political  strips  make  waves, 
which  is  good  for  aJl  of  us,”  declared 
Caniff.  “If  people  argue  about  a  strip 
in  a  bar,  at  least  they’re  talking  about 
comics.”  He  said  it  is  very  important 
for  the  comic  industry  to  keep  pace 
with  the  times. 

Caniff— who  mentioned  that  he  is 
very  fond  of  “Gordo”  by  Gus  Arriola 
(United  Feature  Syndicate) — added 
with  a  grin  that  he  also  likes  Breathed 
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Above  is  part  of  the  first  'Steve  Canyon'  Sunday  strip  in  early  1 947.  Below  is  Caniff's 
adventure  comic  os  it  lo^s  in  1984. 


pressure  off  him  when  it  comes  to 
controversial  strips.  One  of  Caniffs 
most  criticized  sequences,  drawn 
about  10  years  ago,  featured  a  woman 
who  was  hung  by  her  hair  and  tortured 
with  hot  irons.  And  back  in  his  “Terry 
and  the  Pirates”  days,  Caniff  said  he 
allowed  a  character  named  Raven 
Sherman  to  get  killed  after  sym¬ 
pathetically  building  her  up  for 
months.  “I  stUl  get  letters  about  thatj 
over  40  years  later,”  he  said  with  a 
touch  of  incredulity. 

But  not  all  of  Caniffs  fans  date 
back  to  the  1930s  and  1940s.  The  car¬ 
toonist  said  he  also  receives  a  great 
deal  of  mail  from  “Steve  Canyon” 
lovers  bom  well  after  World  War  II. 

Also  bom  just  after  the  war — in 
1946  to  be  exact — was  the  NCS,  for 
which  Caniff  served  as  president  in 
1948-49  and  for  which  he  is  now  life¬ 
time  honorary  chairman.  The  society 
emerged  from  the  collaboration  of 
Caniff,  A1  Capp  (“Li’l  Abner”),  and 
several  other  famous  cartoonists 
who — along  with  various  entertain¬ 
ers — visited  the  bedsides  of  wounded 
servicemen  from  about  1943  on. 
Caniff  still  remembers  how  depressed 
he  felt  after  one  poignant  “chalk  talk” 
session  for  blinded  servicemen  who 
could  only  “see”  with  their  memories | 
the  cartoon  characters  being  sketched] 
for  them. 

Caniff  said  the  NCS  has  served  to 
give  cartoonists  who  work  in  a  “lone¬ 
ly  business”  a  way  to  meet  their 
peers,  and  has  also  been  an  effective 
lobbying-type  body.  When  the  first 
Superman  movie  was  being  made  in 
(Continued  on  page  36) 
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(Continued  from  page  35) 

the  latter  part  of  the  1970s,  for 
instance,  the  NCS  took  part  in  the 
effort  to  help  the  two  strug^ing  “Man 
of  Steel’’  creators  who  had  sold  their 
rights  to  the  character  decades 
before.  The  two  ended  up  receiving 
$20,000  a  year  for  life  and  screen  cred¬ 
it.  And  when  Congress  was  looking 
into  regulating  an  increasingly  risque 
comic  book  industry  many  years 
before  that,  NCS  comic  strip  cartoon¬ 
ists  testified  to  make  sure  that  their 
creative  efforts  would  not  be  res¬ 
tricted.  Caniff  said  Walt  Kelly 
(“Pogo”)  advised  his  fellow  cartoon¬ 
ists  to  butter  up  the  Congressmen  dur¬ 
ing  the  hearings  by  drawing  carica¬ 
tures  of  them.  “They  couldn’t  wait  to 
see  what  we  were  doing,’’  remem¬ 
bered  Caniff,  who  added  slyly:  “It 
was  a  legitimate  ‘dirty  trick.’  And  it 
worked!’’ 

If  the  hearings  had  been  held  in  the 
1930s,  Caniff  might  have  had  trouble 
finishing  his  caricature  in  time. 
Because  of  the  detail  involved  in 
creating  his  high-quality  drawings 
(Milton  Caniff;  Rembrandt  of  the 
Comic  Strips  was  the  name  of  a  book 
by  the  late  King  Features  columnist 
Clark  Kinnaird),  Caniff  would  often 
barely  meet  his  deadlines  even  though 
he  worked  16-hour  days.  But  then 
“Scorchy  Smith’’  cartoonist  Noel 
Sickles  advised  Caniff  to  do  the 
shaded  parts  of  his  comic  drawings 
before  the  line  parts.  This  increased 
CanifTs  speed. 

Caniff  noted  that  there  have  been 
many  changes  in  the  comic  industry 
since  the  1930s.  One  of  them  is  the 
increased  importance  of  licensing.  T- 
shirts,  uniforms,  dolls  and  other 
“Steve  Canyon”  products  (not  to 
mention  at  least  a  dozen  book  col¬ 
lections  of  the  strip)  have  been  sold 
for  years.  But  the  merchandising  peak 
for  CanifTs  comic  may  have  been  in 
1959-60,  when  a  tv  show  based  on  the 
property  aired.  There  were  56  “Steve 
Canyon”  licensees  at  that  time. 

Tv  might  have  helped  “Steve  Can¬ 
yon”  25  years  ago,  but  Caniff  said  tv 
shows  offering  people  the  immediate 
gratification  of  seeing  a  full  story  in 
one  hour  rather  than  in  10  weeks  have 
cut  into  the  strength  of  newspaper 
continuity  strips.  But  he  said  the  com¬ 
ics  still  have  some  “great”  advan¬ 
tages. 

“You  can  conjure  up  right  away  a 
picture  in  your  mind  of  a  comic  char¬ 
acter  like  Dick  Tracy,  but  you  can’t 
remember  what  you  saw  on  tv  last 
night,”  Caniff  declared.  “And  you 
can  tear  a  strip  out  and  put  it  in  your 
wallet.  That  hasn’t  changed.” 


But  the  comics  that  people  cut  out 
are  printed  a  lot  smaller  than  they 
used  to  be.  “It’s  not  a  major  problem 
if  you’re  a  (gag-a-day  cartoonist  like) 
Charlie  Schulz  or  Mort  Walker,”  said 
Caniff,  “but  it’s  a  major  problem  for 
the  ‘every  wrinkle  must  show’ 
school.  I  just  have  to  deal  with  it.” 

And  Caniff  said  that,  since  there  are 
so  few  cities  left  with  several  truly 


competitive  newspapers,  continuity 
strips  in  1984  no  longer  have  quite  the 
same  importance  as  circulation  build¬ 
ers  that  they  did  earlier  this  century. 

What  about  the  future?  Caniff,  who 
said  he  is  not  grooming  a  successor, 
plans  to  continue  “Steve  Canyon”  as 
long  as  possible.  The  77-year-old  car¬ 
toonist  declared,  “I  have  nothing  I 
want  to  retire  to!” 
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Collegian  Beetle  had  yet  to  join  the  Army  in  this  1950  strip. 

‘Best  of  Beetle  Bailey’  volume  out 


The  Best  of  Beetle  Bailey  by  Mort 
Walker  has  been  published  by  Com- 
icana  Books  of  Bedford,  N.Y. 

The  volume  includes  over  33  years 
of  selected  strips,  starting  from  when 
Beetle  was  a  college  student  in  1950 
(the  character  joined  the  Army  when 
the  Korean  War  heated  up).  There  are 
also  notes  written  by  Walker  discuss¬ 
ing  his  background,  his  opinions  on 
various  aspects  of  cartooning,  his 
many  “Beetle”  characters  (some  of 
whom  have  been  dropped  over  the 
years),  the  1954  banning  of  the  comic 
by  the  Stars  and  Stripes  G.I.  news¬ 
paper,  censored  “Beetle”  comics. 


etc.  The  foreward  is  written  by 
“Hagar  the  Horrible”  cartoonist  Dik 
Browne. 

Designed  and  edited  by  Walker’s 
son  Brian,  the  book  is  being  distrib¬ 
uted  by  Holt,  Rinehart  and  Winston, 
New  York.  It  is  the  29th  book  for 
Walker,  whose  King  Features  Syn¬ 
dicate-distributed  strip  appears  in 
about  1,660  papers.  “Beetle”  was  the 
second  comic  after  ^‘Blondie”  to 
cross  the  1,000-paper  mark,  accord¬ 
ing  to  the  new  book. 

Original  cartoon  art  from  the  book 
was  exhibited  at  New  York  City’s 
Gallery  Felice  from  March  14  through 
April  4. 


Senior  column  marks  anniversary 


“Senior  Clinic,”  a  weekly  column 
that  discusses  the  medical,  surgical, 
psychiatric  and  social  problems  of 
older  people,  is  celebrating  its  first 
anniversary  with  Gannett  News  Serv¬ 
ice  this  month. 

Written  by  Dr.  Frank  Macinnis,  a 
Canadian  internist  specializing  in 
geriatric  medicine,  the  column  made 
its  American  debut  in  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  in 
September  1982.  The  three-year-old 
feature  is  currently  carried  in  1 2  Cana¬ 
dian  dailies  and  weeklies  in  addition 
to  its  U.S.  papers. 

“Editors  are  now  beginning  to  real¬ 
ize  that  America’s  elderly  (65  -l- )  pop¬ 
ulation — growing  at  the  rate  of  1 ,600  a 
day  (600,000  a  year) — is  an  ever- 
increasing  segment  of  their  reader- 
ship,”  said  Macinnis.  “Last  year  for 


Dr.  Frank  AAacInnis 

the  first  time  America’s  26  million 
seniors  caught  up  to,  and  now  out¬ 
number,  the  nation’s  teen-age  popula¬ 
tion.” 

“Senior  Clinic”  is  distributed  by 
HFM  Literary  Enterprises,  Box  307, 
Edmonton,  Alberta,  Canada  T5J  2J7. 
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©  1984  United  Feature  Syndicate,  inc. 


I^eady  or  not,  world,  here  she  comes: 
Rose  Gumbo.  She’s  a  feisty  homemaker  who’s  got  her  hands  full  with  her  handy¬ 
man  husband,  Jimbo,  and  their  sundae-loving,  shoes-hating  toddler,  Pasquale.  In 
the  Gumbo  household,  it’s  never  quiet  on  the  home  front! 

Beginning  April  16,  ROSE  IS  ROSE^^  will  bring  smiles  of  warmth  and  recogni¬ 
tion  to  comics  readers  of  some  100  newspapers.  Readers  love  Rose  because  she 
lives  the  life  they  do.  Besides,  she  really  is  a  Rose:  in  home  life’s  thorny  situa¬ 
tions,  she  blooms  with  humor  in  which  we  can  all  see  ourselves. 


For  rates  and  information,  call  Brad  Bushell  of  United  Feature  Syndicate  at 

1-800-221-4816 

(in  New  York,  212-557-2333). 

United  Feature  Syndicate 

An  affiliate  of  United  Media  Enterprises 
A  Scripps-Howard  company 

200  Park  Avenue,  New  York,  N.Y.  10166 


PRES 


Task  force  on  tv  political  reform  started 


The  creation  of  a  privately  funded 
“Task  Force  On  Television  Political 
Reform”  was  announced  this  week 
by  Edward  N.  Ney,  chairman  and 
chief  executive  officer  of  Young  & 
Rubicam  Inc. 

In  a  talk  to  the  San  Francisco 
Advertising  Club,  Ney  announced  the 
formation  of  the  Task  Force  which 
will  be  administered  by  the  George¬ 
town  Institute  for  Strategic  & 
International  Studies  in  Washington, 
D.C.  He  also  announced  that  Young 
&  Rubicam  would  pledge  the  first 
$25,000  to  help  fund  the  work  of  the 
task  force. 

In  his  speech,  Ney  pointed  out  that 
“our  Presidential  election  managed  to 
get  out  59%  of  the  eligible  electorate 
(in  1980).  In  Congressional  races  the 
percentages  slip  to  less  than  50%. ” 

He  stated  that  those  percentages 
have  to  be  compared  with  turnouts 
such  as  90%  in  Sweden,  89%  in  the 
Netherlands.  88%  in  West  Germany 
and  86%  in  France.  Something  must 
be  wrong  with  a  system  that  causes 
about  half  of  the  U.S.  voters  to  stay 
home. 


Raps  Murdoch 

(Continued  from  page  9) 

as  an  example.  The  Los  Angeles 
Times,  Chandler  noted,  is  currently 
completing  a  five-year  $215  million 
press  expansion  and  modernization 
program,  which  he  termed  “the  larg¬ 
est  singje  press  project  in  the  history 
of  printing.” 

Also,  he  continued,  “very  large” 
new  capital  expenditures  are  planned 
for  the  company's  Dallas  Times- 
Herald  and  Hartford  Courant. 

Chandler  attributed  the  gloomy 
forecast  for  traditional  newspapers  to 
“well-publicized,  but  mostly  mis¬ 
interpreted,  signals  of  public  taste.” 

“This  dinosaur  theory  of  the 
questionable  survival  rate  of  news¬ 
papers  as  we  know  them  today,  says 
that  good,  serious  news- 
papers  .  .  .  are  relics  of  the  past 
unless  these  same  newspapers  change 
dramatically  now,”  he  stated. 

“It  is  said  our  graphics  must  look 
like  USA  Today — color  everywhere. 
No  long,  complete  news  stories  on 
what’s  happening  everywhere.  Keep 
everything  short,  snappy,  and  most  of 
all,  the  pieces  must  be  mainly  stories 
of  hope,  good  cheer:  positive 
emphasis  throughout  the  paper.  Peo¬ 
ple  don’t  want  to  read  bad  news  about 
anything  these  days,  so  this  theory 
goes.” 


“This,  in  turn,  causes  a  President  in 
a  close  election  to  be  elevated  to  the 
highest  office  in  the  world  by  some¬ 
thing  like  a  mere  quarter  of  the  eligible 
voters. 

“Everybody,  it  seems,”  Ney  said, 
“protests  the  high  cost  of  running  for 
office,  created  in  great  part  by  televi¬ 
sion.  The  voters  decry  it.  But  nobody 
does  much  about  remedying  the  situa¬ 
tion.” 

He  contended  that  “television, 
because  of  the  increased  popularity  of 
its  news  and  commentary  programs 
and  because  of  the  use  of  television 
commercials  in  political  campaigns, 
has  become  the  vital,  if  not  exclusive, 
source  of  information  for  the  majority 
of  Americans.  The  use  of  television  as 
an  instrument  of  political  information 
and  perspective  is  all-important.” 

Ney  suggested  several  areas  that 
the  new  task  force  might  consider, 
such  as  “changing  election  days  from 
Tuesday  to  Sunday;  changing  polling 
times  so  that  they  close  at  the  same 
time  everywhere;  leaning  on  net¬ 
works  to  voluntarily  abandon  exit 
polls  and  premature  predictions  of 


This  assessment.  Chandler  went 
on,  carries  with  it  the  probability  that 
the  nation’s  major  communication 
companies  will  be  up  for  sale  at  cheap 
prices  in  the  near  future. 

It  would  be  “Murdoch-land  coast- 
to-coast,  as  he  will  have  long  since 
have  swallowed  up  AI  Neuharth  and 
maybe  Warner  Communications,” 
Chandler  declared. 

But,  according  to  Chandler,  these 
scenarios  miss  the  mark  by  a  wide 
margin. 

“Good  newspaper  and  good  televi¬ 
sion  businesses  are  thriving  .  .  .  and 
operating  at  historical  highs,”  he 
said.  “Unless  there  is  some 
unexpected  glitch  this  year,  1984  will 
be  the  best  year  in  the  history  of  these 
media.” 

However,  the  media’s  growth  and 
expansion  should  not  mean  they  can 
ignore  changes  in  the  marketplace  in 
terms  of  technology  and  lifestyles,  he 
said. 

“We  have  to  be  smart  enou^  to 
adapt  —  to  key  in  on  what  this  all 
means  to  our  editorial  product,  to  our 
readers,  viewers  and  advertisers,”  he 
warned. 

Chandler  said  there  is  a  lesson  to  be 
learned  from  USA  Today  and  People 
magazine  in  that  “we  must  make  sub¬ 
tle  and  sometimes  dramatic  changes 
in  the  way  we  write,  produce,  cover 
and  package  our  respective  pro¬ 
ducts.” 


winners  and  losers;  requesting  candi¬ 
dates  to  create  five-minute  com¬ 
mercials  —  if  we  have  to  have  paid 
commercials  at  all;  and  requiring 
television  debates  rather  than  leaving 
it  to  the  agreement  of  the  candi¬ 
dates.” 

He  also  said  that  the  task  force 
might  “request  that  candidates  for 
national  office,  and  the  national  part¬ 
ies  as  well,  include  in  their  platforms 
formal  and  comprehensive  plans  for 
eliminating  the  feed  for  outlandish  tv 
expenditures  and  devising  new  means 
of  funding  that  would  permit  different 
modes  of  communicating  via  televi¬ 
sion.” 

“Television  is  patently  today  a 
proper  forum  for  political  debates,” 
Ney  said,  “but  it  is  time  that  (a)  Task 
Force  .  .  .  examine  our  imperfect 
system  and  come  up  with  some  re¬ 
commendations.” 

Members  of  the  task  force  will  be 
named  at  a  later  date  by  the  George¬ 
town  Center.  Their  goal  is  to  have  the 
recommendations  of  this  task  force 
completed  within  two  years  so  that 
they  can  be  implemented  in  time  for 
the  next  Presidential  elections. 


He  urged  editors,  publishers  and 
reporters  not  to  ignore  USA  Today’s 
color,  graphics  and  crisp  writing.  Peo¬ 
ple’s  “intense  interest”  in  people  and 
the  growing  interest  in  science, 
sports,  health,  fitness,  business  and 
finance,  cultural  news  and,  thank 
God,  hard  news  again.” 

Guild  strikes  post 

(Continued  from  page  9) 

Peter  Faris,  editorial  manager  of 
the  Post,  said  management  rejected 
any  buyout  proposals. 

In  the  past,  newspapers  belonging 
to  the  New  York  Publishers  Associa¬ 
tion  considered  a  strike  against  one 
daily  to  be  a  strike  against  all  and 
could  shut  down  in  sympathy. 

However,  Murdoch  pulled  out  of 
the  Publishers  Association  during  the 
1978  pressmen’s  strike  because  he  did 
not  like  the  way  the  Times  and  Daily 
News  were  conducting  the  negotia¬ 
tions. 

As  a  result  of  that  move,  he  faced 
the  prospect  of  going  it  alone  at  the 
Post  in  the  event  of  a  prolonged  strike. 

The  settlement  involved  the 
reinstatement  of  a  national  advertis¬ 
ing  salesman,  improvements  in  sick 
leave  provisions,  and  the  Guild’s 
acceptance  of  a  six  minute  extension 
of  the  day  shift’s  working  day  to  seven 
hours. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

ACTION  UNES 

HEALTH 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

MAKE  HELP-MATE  your  newspaper's 
consumer  action  line  column... for  re¬ 
sults.  National  orientation,  local  impact, 
reader  Icwalty,  low  rates,  satisfied  sub¬ 
scribers  for  13  years.  Free  month's  trial. 
Fanning  Features,  Box  34418, 
Bethesda  MD  20817. 

"Senior  Clinic."  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Alber¬ 
ta,  Canada,  T5J  2J7;  (403)  973-2361. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

MONEY 

BUSINESS 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

"FEATURE  ASSOCIATES"  are  a  reg¬ 
istered  trademark  for  Feature  Associ¬ 
ates,  located  in  San  Rafael,  California  at 
899  E.  Francisco  Blvd.  Feature  Associ¬ 
ates  is  also  a  trade  name. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Cwrt,  Middletown  NY  10940; 
(914)  692-4572. 

CARTOONS 

EDITORIAL  CART(X)NS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 

EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

MUSIC  REVIEWS 

GA  30264;  (404)  253-5355. 

JEPSON  &  ASSOCIATES 

CRIBB  MEDIA  SERVICES 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

POP  MUSIC  REVIEWS 

The  latest  in  rock  music  and  videos  re¬ 
viewed  one  column  per  week.  Photos. 
Perfect  for  your  teen-young  adult  read¬ 
ers.  Also  weekly  fashion/beauty/trends 
column.  Photos,  samples,  rates,  The 
Style  Syndicate,  16  Franklin  Av,  Hewlett 
NY  11557;  (516)  374-6080. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

GENERAL 

REAL  ESTATE 

"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  4  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

VOICE  FROM  THE  WOODS-50O-word 
social  commentaries  by  nonconformist 
differ  from  failed  liberal  and  con¬ 
servative  dogmas.  Samples.  Walter 
Gwml^,  761  Kepler  Or.,  Mt.  Vernon  lA 

WINE 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 

Call  Day  or  Night;  (614)  889-9747 
PO  Box  20533,  Columbus  OH  43220 

"WINE  ON  THE  TABLE,"  weekly,  425 
virords,  William  Clifford,  Box  295,  Morris 
CT  06763;  (203)  567-5336. 

WEEKLY?  Here's  your  complete  package 
of  over  30  reader-wanted  features. 
Crossword,  astrology,  Weight  Watchers, 
Tv  personalities,  antiques,  sports,  child 
care,  health,  cartoons,  fillers,  and  much 
more.  Write  for  FREE  samples  of  SUB¬ 
URBAN  FEATURES,  PO  Box  91460, 
Mobile  AL  36691  or  call;  (205)  343- 
1717. 

NEWSPAPERS  FOR  SALE 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

At  These  Prices 

You  Will  Buy  Profit 

KANSAS  Shopper . $27,500 

NEVADA . $45,000 

OKLAHOMA . $55,000 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

KANSAS . $68,000 

OREGON . $80,000 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

COLORADO . $85,000 

NEBRASKA . $110,000 

PUBLISHER  of  highly  respected  social 
journal  on  Florida's  Gold  Coast  wishes  to 
expand  operations.  Seeks  top  grade 
working  associate  to  act  as  co-publisher/ 
editor.  Some  capital  as  well  as  outstand¬ 
ing  record  required.  Write  P.L.,  Box 
591,  Palm  Beach  FL  33480. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytirr«;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Contact 

Bill  Shedon 

Broker 

624  East  Douglas 

Wichita,  Kansas  S7202 
(316)  263-1286 

BOSTON— young  growing  established 
tabloid  shopper  serving  affluent 
bedrooms  of  the  Big  Bean— Ready  for 
absorption.  Excellent  tax  carry  over- 
$150,000  firm.  Owner  financing.  Box 
73,  Hardwick  MA  01037. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

CENTRAL  FLORIDA'S  fastest  growing 
area;  uncontested  weekly,  camera-ready 
to  sweetheart  printer;  excellent  staff  and 
community.  Available  for  approximately 
2  /  3  of  annual  gross.  Will  consider 
financing  right  party.  Box  7115,  Editor 
&  Publisrier. 

NEWSPAPER  BROKERS 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  114  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

DUE  TO  OTHER  business  obligations, 
must  sell  Long  Island  runners^  news¬ 
paper  with  very  high  potential. 
$45,000.  Mr.  Carroll;  (516)681-0440. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


DOWN  PAYMENTS  FROM 
$25,000  to  $90,000 

WASHINGTON . $85,000 

IDAHO . $90,000 

OREGON . $90,000 

WASHINGTON . $125,000 

OREGON . $225,000 

WASHINGTON . $315,000 

Pacific  NW  Newspaper  Asmiates 
Rod  Whitesmith;  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


$10,000  DOWN,  $1000  monthly  for 
five  years  for  central  North  Carolina 
weekly  grossing  $52,000.  Call  Tom  or 
Jean  Boney;  (919)  228-7851. 


HIGHLY  ACCLAIMED  statewide  monthly 
business  newspaper.  Zone  3. 

AWARD  WINNING  Illinois  weekly.  7500 
circulation.  Contact  James  A.  Martin 
Associates,  Box  20533,  Columbus  OH 
43220:  (614)  889-9747. 


MICHIGAN  BI-WEEKLY,  6th  year, 
25,000  direct  mail,  grossing  $225M. 
Box  7082,  Editor  &  Publisher. 


MAJOR  Rodeo  Publication  covering  the 
Mid-West.  Official  publication  for 
regional  and  national  rodeo  associa¬ 
tions.  18  issues  per  year,  5000  sub¬ 
scribers.  Advertisins  contracts  throu^ 
December  '84/1983  gross  85,000. 
Priced  to  sell  at  $12(j,000.  Contact 
MARN,  Box  157,  Ft  Lupton  CO  80621; 
(303)  659-1668.  Buyers  must  prove 
financial  ability. 


MISSOURI  WEEKLY  grossing  $217K. 
Established  1800s.  Good  growth  area.  4 
unit  King  plus  good  printing  equipment 
and  prime  commercial  real  estate. 
Excellent  terms  on  balance  after  down 
pajrment.  Write  Box  7 1 1 6,  Editor  &  Pub- 


SUCCESSFUL  TV  Magazine  Zone  3. 
Unlimited  growth  potential.  $50,0(X). 
Reason  for  selling;  We  own  another  TV 
Magazine  (same  name)  in  neighboring 
city.  Only  serious  inquiries  from  those 
who  love  publishing.  (919)  471-0378. 


SOUTHERN  CALIFORNIA,  well 
established,  4500  paid  circulation 
weekly.  Unique.  Unlimited  growth 
potential.  $150,000  gross.  Must  sell, 
ra  Box  159,  Jamul  CA  92035. 


SMALL  TOWN  WEEKLY  in  great  town. 
Will  sell  all  or  part.  Box  430,  Kent  ()T 
06757. 


THRIFTY  NICKEL  TYPE  weekly  advertis¬ 
er,  Rapid  City  SD,  $25,000.  equipment 
included.  (w5)  348-OOM. 


TWO  WEEKLY  newspapers,  shopper 
with  16-page  press,  job  printing.  South¬ 
ern  Ore^.  (grossing  over  $350,(XX}. 
Requires  $120,O0O  down.  Reply  to  Box 
7152,  Editor  &  Publisher. 


TEXAS  WEEKLY  with  web  offset  plant, 
office  supply,  job  printing.  Netting 
$80K,  in  family  long  time,  retirement 
near.  Less  than  20%  down,  owner  will 
carry  balance.  Associated  Texas  Newv 
papers,  Inc.,  Bill  or  Ed  Benm,  1801 
uposition  Blvd.,  Austin  TX  78703; 
(512)  476-3950. 


UPSTATE  New  York  weekly  grossing 
$90,000.  Owner  will  finance.  (914) 

439-4601. _ 

GROWING  WEEKLY  (2200  paid)  in  love¬ 
ly  growing  Massachusetts  area. 
|6',0()0  gross.  Box  7155,  Editor  & 
^blisher. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 

PUBLICATIONS  AVAILABLE 

CIRCULATION  SERVICES 

CAMERA  A  DARKROOM 

SMALL  CALIFORNIA  DAILY.  Attractive¬ 
ly  priced.  Profitable.  Community  enjoys 
exceptional  powth.  Modern  plant  and 
equipment.  Box  6743,  Editor  &  Pub¬ 
lisher. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  20817. 

NOW  IS  THE  BEST  TIME  in  years  to  buy 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

20”  BROWN  process  camera 

24’’x36’’  copy  board 

4-500  watt  quartz  lamps 
vacuum  pump  motor— asking  $650 

Call  Harry  Cullen  at  (914)  241-8494. 

NEWSPAPERS  WANTED 

SOLID  GROUP  seeks  Southeast  news¬ 
paper  doing  $600,000  to  $2  million  in 
revenues,  well  qualified  financially.  Re¬ 
ply  with  details.  Box  7200,  Editor  &  i 
njblisher.  j 

WILL  consider  buying  small  daily  in  { 
western  Sunbelt.  Brokers  okay.  Box  | 
7078,  Editor  &  Publisher.  | 

YOUNG  experienced  buyers  looking  for  j 
Florida  or  South  Carolina  weekly  or  shop¬ 
per  that  will  accept  seller  financing.  Box  I 
7074,  Editor  &  Publisher.  I 


100  copies  of  "How  to  Purchase  a  News- 

riper  and  Succeed"  by  Jay  Brodell  for 
12.50.  That’s  $10  off  regular  price. 
This  offer  good  until  April  30.  Mountain 
West  Publishing  Co.,  Box  1841,  Grand 
Junction  CO  81502.  Hurry. 

SELL  MORE  BOOKS— Use  our  names. 
4050  mail  order  book  dealers.  FREE 
OETAI LS— PubI  ishers  Services,  63 1 8-E 
Vesper,  Van  Nuys  CA  91411. 

SHOPPING  GUIDES 

ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


CLASSIFIED  ADVERTISING 
Order  Blank 


rnmpany 

Aiiiirn<:.c: 

City 

7ip 

Phnnn 

Classification 

Authorized  Signature- 
(iopy _ 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  In  which  ad  is  to  appear. 
Mall  to:- Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


SPECTRUM  MEDIA,  INC.  is  THE  tele¬ 
phone  marketing  perfectionist.  We  pro¬ 
duce  only  high-quality  home  delivery 
subscriptions.  Spectrum  Media,  Inc. 
has  developed  a  unique  calling  system  to 
obtain  the  largest  segment  of  newly 
established  residents  BEFORE  com¬ 
petitors.  Our  inexpensive  cost  and  many 
references  tell  all.  Spectrum  Media 
believes..;  SUPERIOR  RESULTS  IS 
OUR  CALLING.  Call  (201)  494-8585 
for  free  analysis  or  write  Spectrum 
Media,  Inc.,  PO  Box  481,  Metuchen  NJ 
08840. _ 

MARKETING  i 
READERSHIP  RESEARCH 

WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  In 
Improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CAMERA  A  DARKROOM 


NUARC  Camera  14x18  horizontal.  Good 
working  condition.  $1250.  Call  Graph- 
X;  (215)  867-2002. 


LOGE/ROBERTSON  Model  500  lowbed 
camera,  13  foot  track,  19"  APO  Nikkor 
Lens  Assembly,  3xe  5xr.  8000  watt 
quartz  lights  20%-300%.  May  be  seen 
in  operation.  (919)  475-2151, 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 

CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  It  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write; 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AM  ICO  software  dis¬ 
tributors);  (916)  846-3661. 

PROBLEM  WITH  your  billing?  Our  pub- 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems.  223  W 
5th.  Shawano  Wl  54166;  (715)  526- 
6547. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  —$3.15  per  line. 

2  weeks — $4.20  per  line,  per  issue  2  weeks — $2.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks— $2.30  per  line,  per  issue. 

4  weeks— $2.90  per  line,  per  issue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  insertion  for  box  service.  Add  $3.25  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rataa  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

Ediltr  ft  PvbliilMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES  I  EQUIPMENT  &  SUPPUES  EQUIPMENT  &  SUPPLIES  EQUIPMENT  S  SUPPUES 


COMPUTER  SOFTWARE 


oroicnn 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interlace  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


COMPUTERS 


NCR  1-8251  computer  system  with  2 
disk  drives;  NCR  1-8231  system  with  2 
disk  drives;  8  CRT  terminals;  44  disk 
packs.  Don  Fair,  Times  &  News  Publish¬ 
ing  Co,  PO  Box  370,  Gettysburg  PA 
17325;  (717)  334-1131. 


MAILROOM 


MULLER  227S  Inserter  with  7  stations 
in  good  condition.  Reply  to  Mr.  Zito,  Post 
Publishing  Company,  4l0  State  Street, 
Bridgeport  CT  06604;  (203)  333- 
0161,  Ext.  311. 


NEWSPAPER  STIJFFER  4  station.  Low 
mileage.  Reasonable.  I  DAB  CS  202  Uni¬ 
versal.  Curtis;  (202)  628-5696. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-HI  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CYPACK/AMPAG  model  RTN  Transit 
fying  machines.  Four  available.  Fully 
functional.  Seven  years  use  "Wall  Street 
Journal"  production.  Must  sell 
immediately.  Includes  Miscellaneous 
spare  parts  and  48  spools  of  plastic 
strap.  Best  offer.  Respond  to  James  van 
Pemis,  Dow  Jones  &  Company,  Inc.,  PO 
Box  2000,  Riverside  CA  92516;  (714) 
688-5050  after  1  pm  Pacific  time. 


MAILROOM 


SHERIDAN  72-P  inserter,  factory  re¬ 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 


SHERIDAN  72P  and  48P  Inserters,  fac¬ 
tory  rebuilt,  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hmjpers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Vvrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-ractora  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
flod  P8C6r$ 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

McCain  Model  660-20  Inserter  with  8 
insert  stations,  brand  new  condition,  two 
years  old. 

All  ^uipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA01772;  (617)  481-8562 

2  SIGNODE  MLN-2  Strap  tyers 
5  M  per  unit,  firm 
FOB  Toledo 
Contact: 

Byron  Morris 
Mail  Superintendent 
The  Blade 

Toledo,  Ohio  43660 
(419)  245-6325 

SHERIDAN  24P  stuffer  heads  (1 
reverse).  "Paper  Man"  tying  machine, 
model  PM  720.  Call  (916)^2-7811, 
ext.  420,  9:30-5:30  Pacific  Standard 
Time. 

MISCELLANEOUS 


NEWSPRINT 


35"-35  lb.  Ground  wood  offset  Man- 


792-8334.  Ask  for  Tim  or  Willy. 

PHOTOTYPESEniNG 

USEDCOMPUGRAPHIC  FONTS:  COMP 
IV,  EDITWRITER,  TRENDSETTER, 
UNISETTER,  (choose  from  library  of 
over  400  strips),  $125  add  $20  per  ITC 
track  (1000  Series  K/B  layout  $lc)0plus 
$15  per  ITC  tracks).  Bob  Weber;  (216) 


I ITEK  Mark  5, 16  faces,  16  sizes.  Good 
condition.  I  Mark  3, 16  faces,  14  sizes. 
Both  machines  may  be  seen  in 
operation.  (919)  475-2151. 

EDIT  750011  LR,  2  years,  $9250;  EDIT 
7500  LR,  Rev  C,  $6900.  Guaranteed. 
Bob  Weber;  (216)  831-0480. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugrapinic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

USED  AM  VARITYPER  DISCS:  Choose 
from  library  of  over  5(W  discs.  $95  each; 
add  $15  per  ITC  track.  Guaranteed.  Bob 
Weber;  (216)  831-0480. 


PHOTOTYPESETTHIQ 


COMPLETE  sy^em,  great  shape.  Paper 
closirw.  CG  Unisetter  HR,  dek;  3  Myfcro- 
Tek  1100  VDT's  with  mini  drives, 
switchbox,  interface,  parts  kits.  Agfa 
processor/diyer  with  daylight  cassette. 
Make  offer  for  whole  or  p^  of  system. 
(216)  263-0248. 

CG  TYPESETTERS.  Execuwriter  II, 
$950;  7200  Blue,  $1950;  Edit  1750, 
$2500;  CG  Preview,  $4000;  CG  ICI, 
$2500;  Permakwik  with  dryer  (NEW), 
$1950;  RCP  101,  $950.  WSI;  (216) 
729-2858. _ 

COMP  I,  Supported,  low  use,  $2(X)0; 
COMP  11,  Supported,  Spare  Parts  Kit, 
$2000;  COMP  IVB  LR,  S-Processor, 
$5000.  Guaranteed.  Bob  Weber;  (216) 
831-0480. _ 

_ PLATEMAKINQ _ 

CUSTOM-MADE  prepress  register  sys¬ 
tem.  TERNES  (jORP.  4-hole  plate 
punch,  4-hole  film  punch,  2  open-face 
vacuum  frames  for  exposing  plates  and 
film.  Accurate  to  approximately  .0005 
of  an  inch.  Set  for  14-inch  centers. 
/Accurate  for  double  and  single  plates  or 
film.  Built  for  precise  process  color 
register.  Perfect  fit  for  56-inch  web  pre¬ 
sses.  Used  1.5  years  for  process  color 
only.  Julian  Boone;  (502)  926-0123. 

W.R.  GRACE-135  Platemaking  System 
(2)  with  2  Letterflex  Tower  Units  and 
associated  spare  parts.  Equipment  was 
purchased  3  /  74  &  in  operating  condi¬ 
tion.  Contact  Don  Brown,  The  Evening 
Times,  23  Exchange  St,  Pawtucket  Rl 
02860  or  call  (401)  722-4000. 


TWO  GREM  Model  7200  Conrmugraphic 
Headliners,  $1200  &  $10()0;  4961 
Compugraphic  with  AKI  keyboard. 


00  Coimiugraphic  WESTERN  LITHO  PLATER  38;  additive 
&  $  1000;  4961  plate  developer.  Takes  plates  up  to  38" 
I  AKI  keyboard,  by  any  length.  Belt  driven.  $2500.  Con- 
Joumal,  PO  Box  tKt  McKay  at  (516)  288-3900. 

(803)847-7361.  _ 

PRESSES 


TYPESETTERS.  Unisetter  LR,  $5250; 
Preview  505,  $3000;  Unified  Com¬ 
poser,  $2500;  MDR,  $1250;  FDR, 
$1250;  Uniscan,  $1250,  Uniterm, 
$950;  Unisetter  Spare  Parts  Kit,  $500. 
WSI;  (216)  729-2858. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


1  UNISETTER  with  DEK  spare  parts  and 
17  fonto.  $9500.  1  Editwriter  7700  HR 
with  spare  parts,  $10,950.  1  Videoset¬ 
ter  Universal  with  RLO,  reverse  video, 
Ctetaport,  analofispare  parts  and  8  grids. 
(313)  642-1018. 


operating).  Available  now.  Call  Bud  Fix; 
(215)  ^0-6163  or  Bob  Reinhard; 
(215)  820-6140. 


NEWSPRINT 


AKI  keyboards  (5).  PPS  4  /  8  auto¬ 
counts.  Includes  2  spare  parts  kits.  A 
real  bargain  (713)  521-1089. 


AM  TYPESETTERS.  CompSet  500, 
$3250;  CompSet  510,  $4000;  Com¬ 
pSet  51011/504,  $6250;  CompSet 
3510/504,  $6950;  CompSet  4510/ 
504,  $8500;  CompEdit  IP.  $3000; 
CompEdit  TCO,  $i500;  AM  7133, 
$2950;  Itek  430,  $3950,  AM  5404, 
$2950.  WSI;  (216)  729-2858. 


MULLER  227,  Muller  EMlOand  Kansa 

Inserters  with  5  stations  in  excellent  - 

condition,  available  immediately  with  Newspr 
full  warranty.  Installation  and  training  verting, 
also  provided.  Reply  to  Graphic  Manage-  taro  Az  I 
ment  Aswciates,  Inc;  (617)  481-85b2.  557-32 

EDITOR  &  PUBLISHER  for  April  7.  1984 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

Newsprint— Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  AZ  85230  602/297-9976;  NY  2 1 2/ 
557-3232 


COM PUWR ITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  corxtition.  Offers  Phone  (919) 
728-4131. 


FOR  SALE  Web  Press  accessories.  15 
GE  HP  Drive  and  control,  20  HP  GE  Drive 
&  control,  your  choice,  $2000.  The  Jour¬ 
nal,  PO  Box  368,  Williamston  SC 
29697;  (803)  847-7361,  Mr.  Meade. 


5  UNIT  GOSS  C38  239/16,  2  Butlers, 
ovens.  Combi  folder,  2  Martin  web 
guides;  (818)  885-5995. 


GOSS  METRO,  4  units,  half  deck,  1973 
Urbanite,  6  units,  3/color  units 
Urbanite,  add  on  units,  3/color  units 
Suburban,  4  units  and  5  units 
SSC  Community,  21W',  8  units 
SSC  Communi^,  4  units,  VOP 
SSC  Communi^,  4  units,  1977-82 
SC  Community,  7  units,  1969-76 
SC  CommuniN,  4  units,  1976-77 
Community,  2  units,  1970 
SC,  SU,  Urbanite  folders  in  stock 
CommuniN,  Urbanite  units  in  stock 
HARRIS  1650,  6  units,  excellent 
845,  several  presses 
V25:  6  units,  1972-74 
V150,  2  units,  1979 
VI 5A,  8  units  and  6  units 
Add-on  Harris  units  and  folders 
Solna  Color  King,  4  units,  1981 
News  King  add-on  units 
ONE  Coip/Atlanta 

(404)  458-9351  Telex  700563 


7  unit  Goss  Community,  2  folders,  1968 
5  unit  RZ  Polygraph,  17x24 Vi" 

4  unit  Goss  Uitanite,  1970 
4  unit  Harris  V-15D,  1980 
4  unit  News  King,  rebuilt 
4  unit  Harris  V-15A,  1971 
4  unit  Color  King,  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatset,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  25x38”  sheetfed  press. 
$36,000 

Newman  &  Associates,  208  Nichols  Rd., 
Suite  229,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 
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EQUIPMENT  ft  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


HELP  WANTED 
ACADEMIC 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Asters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  V4  folder 
Grege  Flying  Imprinters  (for  Urbanite) 
Gwslirbanite folders,  roll  stands,  drives 
&  accessories 

Goss  Communi^  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 

Goss  Suburban  1500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  M5  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  News)(ing,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


Harris  1650 

6  units,  2:1  double  folder  u  1975.  Press 
in  excellent  state  of  mechanical  repair. 
Located  at  40,000  circulation  daily; 
producing  superb  quality  work.  Will  con¬ 
sider  selling  individual  components  of 
this  press.  Available  August/September. 
Offered  exclusively  by: 

ONE  CORP 
ATLANTA  GA 

(404)  458-9351  Telex  700563 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


5  UNIT  News  King,  KJ6,  new  40  HP 
motor,  upgraded  ink-water  system.  Used 
only  2  days  week.  See  running 
$120,000.  Fall  delivery.  (601)  825- 
4004. 


10  U  N  ITS  Goss  H .  V. ,  2 1 "  cut-off  x  36" , 
tvro  folders  with  V*  fold,  5  Butler  #80  SE 
splicers.  Contact  H.  Rosenberg  A.C.; 
(716)  876-6410. 
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WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22V«  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
G(^  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  new^per  press,  22%"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units,  2  folders,  5 
RTP's.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 


SC  FOLDER  with  upper  former  and  2 
immunity  units— 1972 
4  unit  grease  Community  press 
Greaselubricated  Community  add-ons 
2  unit  1000  series  Suburban 
4  unit  1100  series  Suburban 
6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former 
Urbanite  tri-color  unit — 1967 
Urbanite  add-on  units— 1962 
Urbanite  ‘/i  folder 
Urbanite  folder— 1964 
4  unit  Harris  V15A  with  JF12 — 1972 
V15A  add-on  units  1975/76 
2  unit  News  King  with  KJ4 
News  King  and  Daily  King  add-on  units 
KJ4  folder 

KJ6  folders— your  choice  of  3 
KJ8  with  upper  former — 1976 
4  unit  Color  King — 1963 
Gregg  Imprinter  for  V15A 
Acumeter  Paster 

Offerred  exclusively  by: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

PO  Box  15999 

Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


URBANITE,  8  units,  22^’,  1965 
Urbanite,  10  units,  239/16",  2  3/C 
units,  1976 

Suburban,  14  units,  1000-1 100  series, 
4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22V4" 

Goss,  Mark  I,  21W\  4  units 
BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


PRESSROOM 


CUSTOM  BUILT  press  register  pin  align¬ 
ment  gauge  for  56"  web  Goss  Metro 
press.  Used  1  year.  Set  your  press  pins 
for  precise  sidelay  register.  Contact 
Julian  Boone;  (502)  926-0123. 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (3l2)  459-9700,  Telex 
2(5-6766. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


•IDAB  440  Counter  Stacker, 

•Muller  227  Inserter, 

•Signode  MLN2  or  MLN2A  Tying 
Machines.  Reply  to  Graphic  Manage¬ 
ment  Associates;  (617)  481-8562. 


SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6/77,  Editor  &  Publisher. 

HELP 

WANTED 


ACADEMIC 


INSTRUCTOR/ 
ASSISTANT 
PROFESSOR  OF 
JOURNALISM 
Weber  State  College 
Individual  will  teach  journalism 
and  related  courses  and  super¬ 
vise  student  interns.  Pro¬ 
fessional  experience  required, 
PhD  preferred.  Appointment 
begins  September  1984.  Sal¬ 
ary  negotiable  depending  upon 
experience  and  education. 
Application  deadline  April  30, 
1984.  Send  resume  and  three 
letters  of  reference  to; 

Chairman — Department 
of  Communications 
c/o  Personnel  Department- 
1016 

Weber  State  College 
Ogden,  Utah  84408 

WSC  is  an  equal  opportunity/ 
affirmative  action  employer. 


JOURNALISM/Writing/Mass  Com- 
muriications:  Assistant  or  Associate  Pro¬ 
fessor  in  departments  of  Communication 
Arts  at  a  Jesuit  liberal  arts  college;  te¬ 
nure  track  position  available  August  1 5, 
1984.  PhD  required.  Responsibilities 
include  basic  and  advanced  news  writing 
and  reporting  courses;  introductory 
mass  communication  courses;  moderat¬ 
ing  student  paper.  Send  vita,  three  lett¬ 
ers  of  recommendation  and  copies  of 
transcripts  to:  Tom  Loehr,  Chairperson, 
Communication  Arts  Department, 
Spring  Hill  College,  Mobile  AL  36608. 
Application  deadnne  April  20.  An  equal 
opportunity  employer. 


ASSISTANT  PROFESSOR,  tenure  track, 
to  serve  as  student  newspaper  advisor 
and  teach  2  courses  from  following: 
newswriting,  reporting,  editing,  page 
design.  Start  mid-September.  Pro¬ 
fessional  experience  and  MA  required. 
Salary  competitive.  Send  resume  with 
addresses/phones  of  3  references  to 
Jack  Simms,  Journalism  Department, 
8090  Haley  Center,  Auburn  University, 
Auburn  AL  36849.  Deadline  April  25, 
Auburn  University  is  an  equal  opportu¬ 
nity,  affirmative  action  employer. 


FACULTY  POSITION  to  teach 
photojournalism  courses  and  either 
news  editorial,  public  relations  or 
advertisingcourse  beginning  fall  semes¬ 
ter  1984.  Excellent  opportunity  to  work 
with  program  that  has  good  media  con¬ 
tact.  PhD  and  experience  preferred  or 
master's  degree  with  extensive 
photojournalism  experience.  Salary 
range  and  rank  commensurate  with 
degree  and  experience.  Application 
deadline:  April  20, 1984.  Send  resume 
and  list  of  references  to  Joel  Gambill, 
Department  of  Journalism  and  Printing, 
Arkansas  State  University,  State  Univer- 
sity,  Arkansas  72467.  Equal 
Opportunity/Affirmative  Action 
Employer,  M/F. 


WESTERN  ILLINOIS  UNIVERSITY  has 
two  openings  in  Journalism  faculty.  Both 
are  tenure-track  Assistant  Professor 
positions  beginning  August  27,  1984. 
Salary  is  competitive  depending  on  qual¬ 
ifications  and  experience. 

(1)  ADVERTISING  JOURNALISM 
POSITION:  To  teach  undergraduate 
courses  in  advertising  sequence  with 
concentration  in  copywriting,  graphics, 
copy  production,  campaign,  plus  any 
combination  of  courses  in  the  news/ 
editorial  and  public  relations  areas.  PhD 
or  ABD  in  journalism  or  mass  com¬ 
munications  preferred;  or  MA/MS  in 
journalism  with  concentration  in 
advertising,  and  successful  professional 
experience  with  major  US  agencies,  re¬ 
quired. 

(2)  PUBLIC  RELATIONS/JOURNALISM 
POSITION :  To  teach  beginning  and  adv¬ 
anced  courses  in  public  relations,  plus 
any  combination  of  undergraduate 
courses  in  news/editorial  and  advertis¬ 
ing.  PhD  or  ABD  with  demonstrated  evi¬ 
dence  of  professional  growth  in  journal¬ 
ism,  required;  significant  experience  in 
areas  of  print  journalism,  corporate 
public  relations,  and  university  teaching 
desired;  capacity  to  contribute  scholar- 

I  ship  and  research  in  the  discipline 

d'^ADUNE  for  both  POSITIONS: 
April  20, 1984.  Applications  will  contin¬ 
ue  to  be  accepted  until  the  positions  are 
filled.  All  applicants  are  to  include  a  let¬ 
ter  of  application,  vitae  and  transcripts. 
Three  letters  of  recommendation  should 
be  directly  sent  to  the  address  below. 
Apply  to:  Dr.  Beth  Stiffler,  Chair, 
Department  of  English  and  Journalism, 
Western  Illinois  University,  Macomb  IL 
61455.  (309)  298-1030  and  298- 
1103.  Affirmative  action/equal  opportu¬ 
nity  employer.  Applications  from 
women,  minority  and  handicapped  per¬ 
sons  are  especially  invited. 
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HELP  WANTED 
ACADEkllC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


ASSISTANT  PROFESSOR  tenure-track 
in  the  Editorial  Department,  Institute  of 
Food  and  Apicultural  Sciences  (IFAS), 
University  of  Florida  Primaryduties;  (1) 
write  news  and  feature  articles  for  both 
state  and  out-of-state  placement,  (2) 
support  production  of  IFAS  publica¬ 
tions,  and  (3)  team  teach  in-service 
communications  training  programs. 
Basic  qualifications:  (1)  Master's  re¬ 
quired,  (doctorate  preferred)  in  journal¬ 
ism,  public  relations,  or  related  field,  (2) 
two  years  full-time  experience  in  news¬ 
paper  or  publication  writing,  (3)  knowl¬ 
edge  of  photocomposition  and  printing 
processes,  (4)  ability  to  interact  effec¬ 
tively  with  administrators,  faculty,  staff, 
and  media  representatives,  and  (5)  sat¬ 
isfactory  resume,  transcripts  of  all  col¬ 
lege  or  university  credits,  three  letters  of 
recommendation,  and  appropriate  work 
samples.  Salary  commensurate  with 
qualifications  and  experience.  Letters  of 
application  will  be  accepted  through 
April  15,  1984: 

Mr.  R.C.  Smith,  Jr.,  IFAS  Editorial, 
G022  McCarty  Hall,  University  of  Flor¬ 
ida,  Gainesville,  Florida  32611. 


JOURNALISM 

One  temporary  full-time  position  with 
specialty  in  newswriting  and  editing 
available  September  19M.  Experience 
with  electronic  newsroom  equipment  re¬ 
quired.  Must  keep  abreast  of  scholarly 
and  professional  developments  and 
incorporate  into  teaching.  Master's 
degree  in  journalism  or  mass  com¬ 
munications  and  at  least  five  years 
experience  in  professional  media  re- 
uired.  Teaching  experience  helpful, 
ank  and  salary  dependent  upon  quali¬ 
fications.  Send  resume  to  Or.  Mark  Pop¬ 
ovich,  Chairman,  Department  of  Jour¬ 
nalism,  Ball  State  University,  Muncie  IN 
47306.  Applications  must  be  post¬ 
marked  by  April  30,  1984. 

Ball  State  University  Practices  Equal 
Opportunity  in  Education  and 
Employment. 


ASSISTANT  PROFESSOR,  September, 
1984.  PhD  in  journalism,  communica¬ 
tion  or  mass  media  to  teach  journalism, 
communication  theory  and  advise  week¬ 
ly  newspaper.  Desirable  secondary 
fields:  radio,  advertising,  composition. 
$20,149-$24,224.  Application,  vita, 
dossier  or  three  reference  letters  to 
Donald  C.  Green,  Chair,  English  and 
Communication,  California  Sate  Col¬ 
lege,  Bakersfield,  9001  Stockdale  High¬ 
way,  Bakersfield  CA  93311-1099,  by 
April  27,  1984.  CSB  is  an  AA/EOE. 


ASSISTANT/Associate  Professor  for 
undergraduate  and  MA  news-editorial 
programs.  Ability  to  teach  editinji 
important.  Tenure-track  position.  PhD 
preferred;  master's  required.  Minimum 
of  three  years  of  professional  experience. 
Appointment  effective  fall  1984.  Send 
letter  of  application,  vita,  transcript  and 
three  letters  of  recommendation  to 
Joseph  Harper,  director.  School  of  Jour¬ 
nalism,  Kent  State  University,  Kent  OH 
44242.  Deadline  is  May  10.  Kent  State 
University  is  an  affirmative  action  equal 
opportunity  employer. 


JOURNALISM  ASSISTANT  PRO¬ 
FESSOR.  Must  have  strong  writing  skills 
in  print  and  broadcast  (advertising/ 
public  relations  a  plus).  Some  classroom 
teaching  experience.  Three  years  pro¬ 
fessional  background  preferred.  MUST 
have  doctorate  no  later  than  1  June 
1984.  Media  writing  basic  teaching 
responsibility.  Program  professionally 
oriented  but  also  has  strong  research 
component.  Tenure  track.  Start  20 
August  1984.  Salary  up  to  $22, OCX) 
nine  months;  summer  teaching  possi¬ 
ble.  Applications  must  reach  search 
committee  by  30  April  1984.  Jack  Ras- 
kopf.  Journalism  Department,  Box 
32930,  Texas  Christian  University,  Fort 
Worth  TX  761 14.  An  Equal  Employment 
Opportunity/Affirmative  Action 
Employer. 


The  Department  of  Journalism  and  Mass 
Communications  at  the  University  of 
Northern  Colorado  announces  a  search 
for  an  ASSISTANT  PROFESSOR  to  teach 
courses  in  techniques  of  advertising, 
publications  production,  media  plann¬ 
ing,  advertising  reflations,  public  rela¬ 
tions,  and  introduaion  to  journalism  and 
mass  communications.  MA  required. 
PhD  preferred.  College^level  teaching 
and  professional  experience  required. 
Executive  experience  with  a  national 
advertising  agency  desired. 

This  is  a  one-year,  non-renewable 
appointment.  Salary  is  commensurate 
with  qualifications  and  experience.  Ap¬ 
plications  must  include  a  curriculum 
vita,  transcripts,  three  references,  and  a 
cover  letter  by  the  applicant  indicating 
his/her  qualifications  for  the  position. 
Applications  will  be  accepted  only  if 
postmarked  no  later  than  April  20, 
1984.  Send  to:  Dennis  Motimoto, 
Screening  Committee  Chair, 
Department  of  Journalism  and  Mass 
Communications,  University  of  Northern 
Colorado,  Greeley  CO  80639.  UNC  is  an 
Affirmative  Action/Equal  Opportunity 
employer. 


ADMINISTRATIVE 


AGGRESSIVE? 

Ad  director  of  60,000  -i-  daily  and  Sun¬ 
day,  Zone  2,  seeking  top-flight  retail  ad 
manager  to  direct  s^es  effort  in  fiercely 
competitive  market.  Must  be  able  to 
organize,  motivate,  and  lead  a  hard¬ 
hitting  sales  organization.  Need  ability 
to  create  and  administer  an  inside  cleric¬ 
al  and  art  staff  to  back  up  a  thoroughly 
professional  sales  effort.  Salary  over 
40K,  excellent  benefits  and  pmorm- 
ance  bonus  for  a  top-flight  person.  Daily 
Record,  55  Park  Place,  Morristown  NJ 
07960. 


CONTROLLER 

Ingersoll  Publications  Company,  a 
national  newspaper  group  based  in  Lake¬ 
ville,  CT  needs  an  executive  to  manage 
its  business  office  and  monitor  the  busi¬ 
ness  operations  of  its  subsidiaries. 
Responsibilities  include  training, 
installation  of  computer  accounting  sys¬ 
tems,  internal  auditing  and  assistance 
with  budgeting. 

The  ideal  candidate  will  have  an 
accounting  degree,  newspaper 
experience  and  a  flair  for  teaching.  Reg¬ 
ular  travel  necessary. 

Salary  to  $50,000.  Excellent  benefits 
and  car.  Respond  with  letter  and  resume 
to  Alan  J.  Leslie,  Vice  President- 
Operations,  Ingersoll  Publications  Com¬ 
pany,  Box  18b9,  Lakeville  CT  06039. 


CREDIT  MANAGER 

The  Seattle  Times  is  looking  for  a  credit 
manager  with  a  minimum  of  five  years 
credit  management  experience. 

The  individual  must  be  familiar  with  data 
processing  concepts,  and  have  proven 
leadership  and  supervisory  skills. 
Accounting,  finance  or  business  degree 
preferred. 

Salary  based  on  experience.  Excellent 
benefits.  Females  and  minorities  en¬ 
couraged  to  apply.  Send  resume  and  sal¬ 
ary  history  to:  M.R.  Madison,  The  Seattle 
Times.  TO  Box  70,  Seattle  WA  98111. 
No  phone  calls  please.  All  inquiries  will 
receive  a  response.  M/F/H  An  Equal 
Opportunity  Employer. 


HUMAN  RESOURCES  DIRECTOR 
for  privately-held  diversified  Zone  9 
media  company.  Newspaper  personnel 
background  a  must.  Responsibilities 
include  direction  of  employment,  com¬ 
pensation,  labor  relations,  t^nefits, 
training,  succession  planning  and 
internal  communications  in  a  union 
environment.  Excellent  benefits.  No 
travel.  Send  resume,  salanr  histo^  and 
requirements  to  Box  71b2,  Editor  & 
Publisher. 


DIRECTOR  OF 
COLLEGE 
PUBLICATIONS 

The  University  of  Chicago  seeks  an  experienced  publications 
manager  to  direct  its  Office  of  College  TOblications  and  to  pre¬ 
pare  and  administer  the  College's  annual  publications  budget. 
The  Director  of  College  Publications  supervises  a  small  staff 
responsible  for  producing/updating  40  annual  documents, 
ranging  from  a  450  page  course  catalog  to  a  series  of  small 
undergraduate  recruitment  publications,  and  for  providing 
editorial  and  design  services  to  other  College  offices. 

Minimum  requirements  include  a  B.A.  in  a  related  field  and  5 
years  of  experience  in  writing,  design,  and  coordination  of 
publications,  using  technical  knowledge  of  printing  processes 
and  materials.  The  ability  to  interact  effectively  with  educators, 
admissions  counselors,  designers,  and  printers  to  meet  dead¬ 
lines  is  also  required. 

Salary  will  be  commensurate  with  experience.  The  anticipated 
starting  date  is  July  1 , 1 984.  Applicants  should  submit  a  resume, 
cover  letter,  and  up  to  5  samples  of  their  best  publications  (not 
to  be  returned)  by  May  1 , 1984.  Send  to; 

LOUIS  J.  ROSE 

Mraotor  ol  StaMIng 

THE  UNIVERSITY 
OF  CHICAGO 

956  E.  58th  Street 
Chicago.  IL  60637 

An  Attirmative  Action  Eoual  Opportunity  Empioyer 
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CONTROLLER 

Immediate  opening  for  a  Controller  in 
Zone  5  to  handle  all  financial 
responsibilities  including  general 
accounting,  credit,  cash  management, 
data  processing,  and  financial 
administration  of  pension  programs. 
Qualified  candidates  will  have  strong 
management  skills,  good  working  knowl¬ 
edge  of  computer  systems  and  enjoy  a 
role  in  decision  making  beyond  the 
financial  arena.  MBA  or  CPA  preferred. 
Please  send  resume  including  educa¬ 
tion,  work  and  salary  history  to:  ^x 
7180,  Editor  &  Publisher. 


ADVERTISmQ 


CLASSIFIED  MANAGER  for  50,000 dai¬ 
ly  and  Sunday  in  Zone  5.  Strong  on  sales 
with  record  of  increasing  existing 
accounts  and  developing  new  business. 
Solid  market  area.  Prefer  experience  in 
smaller  or  similar  market.  Must  be 
innovative  and  aggressive.  Excellent 
starting  salary  with  good  fringe  berrefit 
packa^  and  year-end  incentive  bonus. 
Send  resume  to  Box  7150,  Editorft  Pub¬ 
lisher. 


CLASSIFIED 
Telemarketing 
Sales  Manager 

Experienced  professionaTneeded  to  lead 
staff  of  20  telephone  sales  people  and 
supportive  group  of  8.  The  person  we 
seek  will  be  responsible  for  hiring,  train¬ 
ing  and  motivating  our  telemarketing 
sales  division.  Excellent  opportunity  for 
advancement.  Salary  commensurate 
with  experience;  attractive  fringe  pack- 
All  replies  held  in  strict  confidence. 
Please  send  resume  and  salary  history 
to:  Jeannette  Dowd,  Classified  Advertis¬ 
ing  Manner,  The  Fresno  Bee,  1626  E 
Street,  Fre$no  CA  93786.  An  Equal 
Opportunity  Employer. 


FASTEST  GROWING  daily  in  New  Mex¬ 
ico  is  seeking  experienced  classified  ad 
manager  with  proven  sales  record. 
Excellent  company  benefits,  commis¬ 
sion  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Advertising  Director,  TO  Box 
1749,  Las  Cruces  fAn  88004. 


ADVERTISING  MANAGER 
Experienced  professional  needed  for 
highly  competitive  situation.  Western 
US  shopper  with  100,000  mailed 
circulation,  zoned  sales,  supervise  sales 
staff  of  8  plus  phone  room.  Plan,  moti¬ 
vate,  take  charae  to  develop  excellent 
opportunity.  18-year  old  publication 
with  solid  reputation  and  success  rec¬ 
ord,  now  rapidly  expanding  its  market. 
Daily  competition  plus  others.  Com¬ 
pensation  tied  to  success.  Anressively 
growing  group  owner.  Reply  5m  7197, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
A  50,000  Zone  1  daily  offers  an 
excellent  career  opportunity.  The  right 
candidate  will  have  a  demonstrated  rec¬ 
ord  of  achievement  in  a  competitive  mar¬ 
ket  environment.  We  require  an 
individual  with  outstanding  leadership, 
motivatkxtal  and  team  building  skills. 
Prior  experience  with  a  complex  TMC 
product  is  also  required.  We  are  cor>- 
veniently  located  2d  miles  west  of  Bos¬ 
ton  and  offer  an  attractive  compensation 
package.  Box  7072,  Editor  &  Publisher. 


AD 

Manager 

Zone  8.  Daily  seeks  individual  to  train 
and  provide  leadership  for  sales  per¬ 
sonnel.  Base  salary  $28M  plus; 
bonuses.  Submit  work  samples  and 
resume  complete  with  referertces  and 
salary  history  to  Box  7 1 78,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 


ADVERTISING 


Classified  Phoneroom 
Supervisor 

Spanish-language  daily  seeks  an 
experienced  bilingual  phonercom  super¬ 
visor.  Proven  leadership  ability  with 
strong  background  in  telephone  sales 
training  and  nnotivation  required. 
Excellent  salary  and  benefits  package. 
Send  resume  and  full  details  to  Box 
7087,  Editor  &  Publisher. 


AD  MANAGER  needed  for  award  winning 
eastern  Idaho  weekly.  Responsible  per¬ 
son  will  do  it  all.  Contact  Dan  Gorham, 
Teton  Valley  News,  Box  509,  Driggs  ID 
83422. 


AD  Salesperson  for  Colorado  weekly. 
Established  accounts  plus  potential. 
Salary  commission.  Experience  plus 
motivation  required.  Send  resume,  re¬ 
ferences  to  TODAY,  PO  Box  2258, 
Durango  CO  81301. 


NYC  Spanish  language  daily  seeks  a 
bilingual  promotion-minded 
experienced  retail  ad  space  salesperson 
to  manage  its  retail  ad  staff.  Must  be  a 
leader  and  motivator  with  good  organiza¬ 
tional  skills.  Salary  negotiable.  Resume 
and  full  details  to  Box  7088,  Editor  & 
Publisher. 


"SHOPPER" CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


SALES  MANAGER 

A  7  day  metropolitan  Zone  1  newspaper 
is  looking  for  a  top  notch  Sales  Manager. 
This  aggressive  individual  must  manage 
a  multi-product  line  and  an  outside  sales 
force.  The  right  individual  must  have  the 
ability  to  successfully  complete  numer¬ 
ous  tasks  quickly  and  effectively.  Solid 
sales  experience  and  3  years  or  more  of 
proven  sales  management  bacl^ound  is 
required.  Salary  plus  commission.  Send 
resume  and  salary  history  in  complete 
confidence  to  Box  7127,  Editor  &  Pub¬ 
lisher. 

Equal  Opportunity  Employer 


WANTED:  Best  ad  manager  available. 
Small  daily  in  competitive  market  needs 
manager  to  direct,  train  staff  as  well  as 
be  the  best-producing  salesperson. 
Need  ability  to  plan,  execute  pro¬ 
motions.  As  results  accelerate,  so  will 
salary/commission.  Those  not  willing, 
capable  of  giving  1 1 0%,  need  not  apply. 
Prefer  candidates  Zones  6,7,8,  but  wiil 
consider  other  Zones.  Box  7167,  Editor 
&  Publisher. 


ARTIGRAPHICS 


NEWSPAPER  DESIGNER 
Join  a  first-rate  staff  of  artists,  editors, 
and  ^otographers! 

The  Seattle  Times  has  an  opening  for  a 
talented  and  experienced  designer  to 
work  on  a  variety  of  news  and  feature 
pages. The  individual  should  have  a 
minimum  of  two  years  design  experience 
on  a  medium  to  large  daily  newspaper. 
We  are  looking  for  someone  who  can 
demonstrate  excellent  skill  and  sensitiv¬ 
ity  in  handling  type,  photos,  color  and 
illustrations. 

Salary  based  on  experience.  Excellent 
benefits.  Females  and  minorities  en¬ 
couraged  to  apply.  Send  resumes  and 
tearsheetsto  M.R.  Madison,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  38111. 
No  phone  calls,  please.  All  inquiries  will 
receive  a  response  and  tearsheets  will  be 
returned. 

M/F/H  An  Equal  Opportunity  Employer 


HELP  WANTED 


ADVERTISING 


EAGER  on-the-way-up  Number  2  or 
Number  3  to  be  our  Number  1  as 
Advertising  Manager.  6-day  daily  South 
Louisiana.  Take  charge;  promote,  re¬ 
vitalize.  Resume,  salary  requirements 
to:  Box  7160,  Editor  &  Publisher. 


FASTEST  GROWING  daily  in  New  Mex¬ 
ico  is  seeking  experienced  sales  people 
with  proven  sales  record.  Excellent  com¬ 
pany  benefits,  commission  com¬ 
mensurate  with  ability.  Send  resume,  re¬ 
ferences  and  salary  requirements  to 
Advertising  Director,  PO  Box  1749,  Las 
Cruces  NM  88004. 


CARTOONIST 


CART(X)NIST;  West  Coast  daily  seeks 
conservative  editorial  page  cartoonist. 
Box  7141,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION 

MANAGER 

The  Midland  Reporter- 
Telegram,  a  west  Texas 
30,000  PM  daily  located  in  a 
growing  market  has  an 
opportunity  for  a  pro¬ 
fessional  circulation  mana¬ 
ger. 

The  selected  individual  will 
have  several  years  prior 
circulation  management 
experience  with  demon¬ 
strated  strengths  in 
developing  sales  programs, 
staff  development  and  the 
development  of  a  strong 
junior  carrier  force. 

In  addition  to  attractive  sal¬ 
ary  and  company  paid 
benefits,  we  offer  an  oppor- 
tunity  for  professional 
growth  in  a  progressive 
newspaper  company. 

If  you  are  seeking  a  chal¬ 
lenge  with  an  exciting 
newspaper,  contact  me  to 
further  discuss  this  opportu¬ 
nity.  George  B.  Irish,  Pub¬ 
lisher,  Midland  Reporter- 
Telegram,  PO  Box  1650, 
Midland  TX  79702. 


HELP  WANTED 


aRCULATION 


CIRCULATION  manager  wanted  for  BUSINESS  WRITER 

expanding  community  newspaper  in  Capital  city  newspaper  needs 
historic  Bardstown  KY.  Good  opportunity  experienced  reporter  to  cover  regional 
forsomeone  looking  for  a  place  to  start.  A  business  news  in  growing  market.  Send 
Scripps-Howard  community  newspaper,  resume,  writing  samples  to:  Box  7067, 
Apply  in  writing  to  Gerald  Lush,  General  Editor  &  Publisher. 

Manager,  110  W.  Stephen  Foster  Av, 


HELP  WANTED 


Manager,  110  W.  Stephen  Foster  Av, 
Bardstown  KY  40004. 


CIRCULATION  ZONE  MANAGER 


BUREAU  CHIEF 

Fast  growing,  24,000  daily  PM  in  SE  NH 
near  seacoast  seeks  local  news  reporter 


A  major  corporation  in  a  competitive  with  desire  to  continue  reporting  while 
market  has  an  opportunity  for  Zone  man-  beginning  climb  up  managementTadder. 
ager.  The  candidate  we  will  select  must  Must  have  dedication  to  gathering  local 
have  at  least  two  years  of  college  and  news.  Bureau  Chief  covers  one  of  four 
vocational  background  to  manage  eight  small  cities  in  circulation  area,  while 
district  managers  and  assume  other  helping  to  train  and  guide  two  other  full- 


managerial  duties.  Excellent  salary, 
bonuses,  and  benefits  package.  Send  re¬ 


time  reporters  covering  small  towns. 
Qualified  candidate  has  one  to  three 


sumes  to  PO  Box  5300,  Cherry  Hill  NJ  years  experience  on  smaller  daily  or 
08034.  weekly  with  emphasis  on  local  news, 

uses  camera  well  and  likes  hard  work  and 
pressures  of  daily  reporting.  Zone  1 


CIRCULATION  MANAGER — Italian  Ian-  pressures  of  daily  reporting  Zone  1 
guage  daily  seeks  high  energy  proipotion  applicant  preferred.  Send  resume  and 
minded,  experienced  professional,  salary  requirements  to:  Rodney  (5. 


salary  requirements  to:  Rodney  G. 
Doherty,  ME,  Foster's  Daily  Democrat, 
333  Central  Av,  Dover  NH  03820. 


Responsibilities  include  development  of 
home  delivery  and  single  copy 
operations,  subscription  sales/ 

marketing,  fulfillment  and  distribution.  BUSINESS  REPORTER/COPY  EDITOR 
Id^eal  carididate  is  farniliar  with  aU  Person  experienced  in  business  writing 
phases  of  circulation,  including  ABC  and/or  copy  editing,  layout.  Outstanding 
audit  requirements,  cqrriputerized  salary,  benefits  in  strongly  business- 
fulfillment,  rapid  national  distribution  oriented  city.  Apply  in  writing  to:  Robert 
methods  and  budget  preparation.  The  cierc.  Business  Editor,  The  Cincinnati 
right  person  will  be  able  to  plan  success-  Enquirer,  617  Vine  St,  Cincinnati  OH 
ful  sales  campaigns,  work  with  top  man-  4520I. 

agement  in  the  area  of  subscription  and  -  pi  lomccc  crMT/in - 

singlecopysalesand  be  strong  in  leader-  „  .  BUSINESS  EDITOR 
shipand  communications  skills — MUST  Business  Worcester,  a  S^year-old  month- 


shipand  communications  skills— MUST 
SPEAK  AND  READ  ITALIAN.  Competi¬ 
tive  salary  and  bonus.  Send  resume  and 


ly  magazine  being  published  by  an  Inc. 
SOO  company,  islooking  for  an  ace  edi- 


salary  requirements  to  Jim  Evans,  tor.  This  is  an  opportunity  for  the  editor 
General  Manager.  II  Progresso,  1 5  Bland  *'ith  a  few  yeare  busmess  writing/editing 


St,  Emerson  NJ  07630. 


SUBSCRIPTION  MANAGER 


experience  under  their  belt  who  wants  to 
be  their  own  boss.  We're  looking  for  a 
creative,  energetic,  organized  individual 


Sought  by  New  York  based  weekly.  At  '“t’o  believes  in  editorial  quality.  Write 
least  2  years  experience  magazine  today  to:  Dan  Kaplan,  Publisher,  Central 
circulation,  well  versed  all  phases.  ABC  Mass  Media,  Box  1000,  Worcester  MA 
preps,  good  management  skills.  Salary  01614. 


)0  commensurate  with 


COPY  EDITORS 


experience.  Box  7053,  Editor  &  Pub-  Growing  southern  daily  needs 
lisher.  |  experienced  editor  for  copy  desk.  Must 

be  strong  on  word  skills,  able  to  write 


ZONE  MANAGER 

M-E-S  metro  in  Northeast  is  looking  for  a 
zone  manager  to  work  with  challenging. 


sharp  headlines  Send  resume,  samples 
to;  Box  7068,  Editor  &  Publisher. 


COURT  REPORTER 


CIRCULATION  DIRECTOR 
Experienced  professional  needed  to 
manage  circulation  department  in  a 
growing  California  community.  The 
position  requires  an  individual  with 
excellent  communicative  and  leadership 
abilities,  a  thorough  knowledge  of 
circulation,  and  experience  in  budgeting 
and  planning.  Excellent  salary  and 
bonus  opportunity  available.  Complete 
benefit  package  offered.  Send  resume 
including  salary  history  to  Box  7077, 
Editor  &  Publisher.  An  EOE. 

CIRCULATION  MANAGER  for  17,500 
PA  daily  with  weekly  TMC.  Retirement 
created  this  great  opportunity  for  person 
on  smaller  daily  or  in  number-2  slot  on 
larger  operation  and  ready  to  move  up. 
Send  resume  to  R.J.  Cooper,  Publisher, 
The  Valley  Independent.  Eastgate  19, 
Monessen  PA  l6062. 


aggressive  and  prc^uctive  circulation  Fayetteville  (NC)  Times,  which  just 
department.  We  are  showing  gains  on  all  national  APME  Public  Service 

three  papers  and  desire  to  expand  our  "^rard  in  the  under  50,00()  category  for 
management  staff  to  accelerate  our  rate  courthouse  reporting,  is  looking  fori 
of  incredse.  Our  management  philoso-  30  experienced  court  reporter  who  wants 
phy  provides  both  room  to  work  and  room  'b  in  a  challenging,  fast  paced 
to  grow.  environment.  Only  the  best  need  apply. 

We  are  looking  for  a  creative  and  aMlications  to  Luke  West^ews 
enthusiastic  motivator  who  works  well  |“^°*^'n®cby*tteville  Times,  PO  Box 

with  people.  Send  resume  and  cover  let-  849,  Fayetteville  NC  28302. _ 

ter  explaining  your  accornplishments  CONSTRUCTION  EDITOR 

and  goals  to  Box  7140,  Editor  &  Pub-  Regional  construction  magazine  seeks 
**®ber.  editor  with  strong  writing,  editing  and 

DATA  PROCESSING _  of‘'heav7con\trSn 

DIRECTOR  OF  COMPUTER  SERVICES  'll  enthusiasiri  for  traveling  to 

Mid-sized  newspaper  and  television  KL 

group  is  seeking  a  oWtor  of  Computer  Mb®*  organiz^  for  heavy  workload. 
Services.  Individual  will  be  locat^  at 

company's  home  office— a  southeastern  P?|’y'  no 


Services.  Individual  will  be  locat^  at  growing  corn- 

company's  home  office— a  southeastern  PfPy-  no 

metro  daily  in  Zone  4.  Qualified  candi-  uu 
dates  should  have  a  degree  in  computer  285  lolo^^  ’ 


science  or  equivalent  and  an  extensive 
background  in  newspaper  production 
and  business  systems.  The  position  re¬ 
quires  an  individual  with  excellent  com¬ 
municative  and  proven  leadership  abili¬ 
ties.  Send  current  resume  and  salary  his¬ 
tory  along  with  expected  salary  range  to 
Box  7186,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
Southern  newspaper  with  55,000  daily 
circulation,  87,000  on  Sunday,  needs 
assistant  city  editor  with  sharp  editing 
skills,  management  potential  and  ability 
to  work  with  young  reporters.  Send 
resume  and  samples  to:  Box  7069,  Edi- 1 
tor  &  Publisher. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies).  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach:  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're 
answering  is  on  your  list,  we'll 
discard  your  reply. 


EDITOR  &  PUBLISHER  for  April  7,  1984 


HELP  WANTED 


EDITORIAL 


A  SMALL  five-day  a  week  PM  news¬ 
paper,  and  a  Sunday  newspaper  seeking 
a  managing  editor.  Candidates  must  be 
experienced  reporters  with  time  on  com¬ 
munity  newspapers.  Must  be  able  to 
manage  six  person  staff.  Great  opportu¬ 
nity  for  an  energetic  person  to  gain 
experience  as  an  editor.  Box  7158,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  SALES  Representative, 
weekly  paid  circulation  Washin^on 
State  newspaper,  entry  leveT  or 
experienced,  salary  depends  on 
experience  (no  commissions);  must  be 
neat,  personable,  sober,  able  to  meet 
strict  deadline;  written  replies  only, 
include  resume,  clips  and  references: 
Frank  Garred,  Port  Townsend  Leader, 
226  Adams  St,  Port  Townsend  WA 
98368. 


BUSINESS  WRITER 
The  Sacramento  Union  needs  an 
experienced,  versatile  business  reporter 
to  cover  a  wide  range  of  beats  on  a  moti¬ 
vated  4-person  staff  in  a  growing  busi¬ 
ness  center.  Desk  experience  a  real  plus. 
Top  scale  is  $602  weekly.  Send  resume, 
clips  to  Chris  Thompson,  PO  Box  2711, 
Sacramento  CA  95812. 


PUT  YOUR  creative  skills  to  work  on  one 
of  the  Northwest’s  most  dynamic  news¬ 
papers.  We  are  expanding  our  universal 
editing  desk  and  have  an  opening  for  a 
copy  editor  with  proven  talents  in  design 
and  layout,  headline  writing,  news 
judgment  and  copy  editing.  Must  have  a 
minimum  of  two  years  experience  as  a 
copy  editor  on  a  daily  newspaper.  VDT 
experience  mandatory.  Send  resume, 
salary  history,  list  of  references  and  non- 
returnable  tearsheets  to  Rachel  Brad¬ 
bury,  Director  of  Human  Resources,  The 
Billings  Gazette,  PO  Box  2507,  Billings 
MT  59103.  Application  deadline  April 
16,  1984.  An  equal  opportunity 
employer  M/F. 


QUICK,  perceptive,  fast,  thorough  repor¬ 
ter  with  knowledge  of  commerce, 
industry,  labor  for  dynamic  business/ 
labor  beat  in  midwest  industrial  heart¬ 
land.  One-two  years  experience  with 
some  business,  economics  education. 
Metropolitan,  70,000  PM.  Box  7139, 
Editor  &  Publisher. 


REPORTERS-EDITORS  wanted  for 
South  Central  Florida  agricultural  com¬ 
munity  newspapers.  Must  be  a  generalist 
rather  than  a  specialist.  Good  jobs  for 
entry  level  college  grads  or  escapees 
from  the  big,  fast-paced  cities  and  con¬ 
crete  jungles.  Interested?  Contact  Man¬ 
aging  Editor,  INI/Rorida,  209  West  (Dak 
St,  Arcadia  FL  33821;  (813)  494- 
2434. 


REPORTER,  must  be  a  self  starter  and 
aggressive,  to  handle  general  news 
reporting  for  award  winning  SC  semi¬ 
weekly.  Quality  paper  and  reasonable 
working  conditions.  Will  consider  recent 
J-School  graduate  or  experienced  repor¬ 
ter.  Send  resume  with  complete 
information.  Box  7162,  Editor  &  Pub¬ 
lisher. 


13,700  DAILY  is  seeking  a  sports  repor¬ 
ter  for  2  member  sports  staff.  Perfect 
position  for  weekly  reporter  looking  to 
move  up  or  for  spring  college  grad.  Lay¬ 
out  and  VDT  experience  would  help. 
Applicants  from  PA  and  surrounding 
states  preferred.  Send  resume  and  clips 
to  The  Sentinel,  Pleasant  Acres,  Lewis- 
town  PA  17044. 


CITY  EDITOR 

Texas  AM  daily,  22,000  needs  take 
charge  city  editor  immediately  to  handle 
8  reporters.  Must  have  good  editing  and 
layout  skills.  Send  resume  to  Peter  Lee, 
Editor,  The  Laredo  News,  PO  Box  1928, 
Laredo  TX  78041. 


HELP  WANTED 


EDITORIAL 


REPORTER  with  good  writing  and 
reporting  skills  and  camera  capabili^ 
needed  for  weekly  on  resort  island  in 
Sunbelt.  Excellent  salary  and  benefits. 
Send  resume,  clips  and  references  to: 
Charles  W.  Martin,  PO  Box  5446,  Hilton 
Head  SC  29938. 


FOR  WOMEN  ONLY 

Several  clients  we've  represented  in  re-  I 
cent  searches  for  newsroom  executives 
preferred  that  the  successful  candidate 
be  a  woman.  We're  not  aware  of  as  many 
of  you  as  we'd  like  to  be.  Please  tell  us 
about  yourself.  No  information  will  be 
forwarded  to  anyone  without  your  per¬ 
mission.  Send  full  resume  to: 

Craig  Ammerman  &  Associates 
Executive  Search  Consultants 
1909  Cinnaminson  Avenue 
Cinnaminson  NJ  08077 
All  replies  held  in  strict  confidence. 


HELP  WANTED 


EDITORIAL 


EDIT  YOUR  OWN  weekly  in  Connecticut. 
If  you  are  committed  to  excellence  and 
excited  about  putting  your  mark  on  a 
newspapw,  we  re  for  you.  Outstandirw 
opportunity  for  journalist  with  1  or  2 
years  of  experience.  Strong  potential  for 
growth.  Reply  to  Box  7117,  Editor  & 
Publisher. 


EDITOR  for  expanding  10,0(X)  AM  Chi¬ 
cago  suburban  community  newspaper. 
Successful  applicant  will  have  1-2  years 
experience  managing  news  staff  in  #1  or 
2  slot.  Must  be  able  to  work  with  staff  in 
developing  talent  and  relate  well  to  man¬ 
agement.  Apply  to  Box  7156,  Editor  & 
Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


UNIVERSITY  OF  MIAMI 
PUBLIC  AFFAIRS  SPECIALIST 
SCIENCE  WRITER 

The  University  of  Miami  is  reopening  search  for  energetic 
newswriter  to  join  media  reiations/public  affairs  staff.  Duties: 
cover  science/engineering  deveiopment,  make  and  maintain 
contacts  with  news  media,  write  and  place  news  stories.  Quali¬ 
fications:  Bachelor's  degree;  professional  newswriting 
experience;  abiding  interest  in  science;  demonstrated  creativ¬ 
ity,  initiative  and  enthusiasm.  Salary:  mid  to  upper  teens.  Send 
letter  of  application,  resume,  and  three  non-returnable  writing 
samples  to: 

Director  of  Media  Relatione 
Office  of  Public  Affairs 
University  of  Miami 
PO  Box  248105 
Coral  Gables  FL  33124 

Equal  OpportunilylAHirmaliva  Action  Employar 


EDITORIAL  WRITER  for  60,000  daily  in 
New  England.  Write  editorials,  lay  out 
pages.  Must  have  5  years  daily  news¬ 
paper  experience  and  conservative  poli¬ 
tical  views.  Want  a  writer  whose  edito¬ 
rials  take  a  clear,  strong  stand.  Write  Box 
7189,  Editor  &  Publiwer. 


EDITOR 

ROCKY  MOUNTAIN 
BUSINESS  JOURNAL 
This  is  a  highly  visible  position  with 
Scripps-Howard  Business  Journal,  pub¬ 
lisher  of  the  journal  and  12  other  busi¬ 
ness  newspapers  in  major  markets 
around  the  country.  Prefer  applicants 
with  at  least  5  years  experience  in  jour¬ 
nalism  including  the  following  quali-  ' 
fications: 

Supervisory  experience,  ideally  as  an 
editor  or  business  editor. 

Coverage  of  a  business  beat  on  a  metro 
daily  or  wire  service. 

Ability  to  win  the  confidence  of  a  pro¬ 
fessional  and  knowledgeable  staff. 

If  interested  call  or  write  to: 

Jack  J.  Nettis 
(713)  688-8811 
Box  10973 

Houston,  Texas  77292 


EXPERIENCED  JOURNALIST 
The  St.  Louis  Globe-Democrat  is  starting 
an  evening  newspaper.  The  St.  Louis 
Evening  News,  and  is  seeking 
experienced,  highly  skilled  reporters, 
copyeditors,  news  editors,  sports  writers 
and  desk  persons,  photographers  and  fe¬ 
ature  and  editorial  writers.  Must  be  avail¬ 
able  to  start  within  several  weeks.  Con¬ 
tact  Personnel  Department,  St.  Louis 
Globe-Democrat,  710  N.  Tucker  Blvd., 
St.  Louis  MO  63101. 


FEATURES  EDITOR 
We're  looking  for  a  talented,  experienced 
features  editor  to  head  an  eig^t-person 
staff  at  a  quality,  aggressive  daily  in  Zone 
3.  Must  have  supervise^,  editing  and 
layout  experience.  Position  available 
immediately.  We  want  someone  with 
creative,  innovative  ideas  for  coverage  in 
a  city  where  entertainment  is  strong. 
Send  resumes  and  samples  of  work  to: 
Box  7153,  Editor  &  Publisher. 


HUSBAND-WIFE  t4am  sought  for  edit¬ 
ing  of  small  weekly  in  attractive  Zone  2 
community.  Box  7179,  Editor  &  Pub¬ 
lisher _ 

EDUCATION  WRITER 
The  Columbian,  an  independently  own¬ 
ed  47,000  daily  in  Vancouver,  WA,  lo¬ 
cated  just  10  minutes  from  Portland, 
OR,  wants  a  seasoned  education  reporter 
to  cover  ten  local  school  districts,  one 
junior  college  and  a  few  private  schools. 
You  should  understand  education  issues 
and  have  spent  at  least  two  years  report¬ 
ing  on  them.  Meetings  and  other  routine 
matters  won't  dominate  the  beat.  $377 
to  $425  a  week  to  start,  depending  on 
experience,  plus  full  benefits  including 
27  paid  days  off  annually  and  employee 
stock  ownership  plan.  One  hour  from  ski¬ 
ing  and  ocean  beaches.  To  apply,  please 
send  cover  letter,  resume  and  a  naif  doz¬ 
en  or  so  clips  to:  Ann  Michael.  The  Col¬ 
umbian,  PO  Box  180,  Vancouver  WA 
98666. 


ENTRY  LEVEL  POSITION  available  on 
staff  of  international  photographic  trade 
association  magazine.  Preferred  candi¬ 
date  should  have  bachelor’s  degree  in 
journalism.  Send  resume  and  three  pub¬ 
lished  news  and  feature  writing  samples 
to  Therese  Wood,  Managing  Editor, 
Photomarketing  Association 
International,  3(XX)  Picture  Place,  Jack- 
son  Ml  49201.  No  phone  calls. 
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HELP  WAWTED 


EDITORIAL 


COPY  EDITORS 

If  you  can  write  sharp  heads,  edit  aggres¬ 
sively  and  care  deeply  about  news  and 
the  language,  you  might  be  right  for  a  job 
on  the  copy  desk  of  our  Zone  2  daily  and 
Sunday.  Our  circulation  average  is 
95,00(J,  and  we  put  out  5  editions  a 
night  under  intense  deadline  pressure. 
Experience  required.  Box  7177,  Editor 
&  Publisher. 


COPY  EDITOR  with  2  years  desk 
experience  for  40,0(X)  circulation  AM 
daily  in  Zone  3.  Send  resume  to  Box 
7172,  Editor  &  Publisher. 


COPY  EDITOR 

To  work  on  newsdesk  of  22,000  AM  dai¬ 
ly.  Prefer  at  least  1-2  years  desk 
experience.  Must  write  crisp  headlines, 
edit  tightly  and  do  inrwginative  layout. 
Send  resume  and  tear  sheets  to  Peter 
Lee,  Editor,  The  Laredo  News,  PO  Box 
1928,  Laredo  TX  78041. 


(X)PY  EDITOR,  minimum  one  year  copy¬ 
editing  experience,  preferably  at  a 
designed  magazine.  $14,000- 
$19.D00/year,  4  weeks  vacation. 
AFFIRMATIVE  ACTION  EMPLOYER. 
Carol  Polsgrove/Editor,  MOTHER 
JONES,  1663  Mission  Street,  San  Fran¬ 
cisco  CA  94103. 


CITY  DESK— Assistant  city  editor  to 
round  out  4-person  local/state  desk 
Must  be  strong  in  ideas,  followup  and 
enterprise,  plus  be  able  to  handle 
deadline  situations  in  highly  competitive 
state  capital  market.  We  re  a  six-day, 
40,(XX}  PM  with  numerous  awards — we 
put  our  readers  first,  and  the  awards  are 
a  natural  byproduct.  Candidates  must 
have  a  BS  or  BA  in  English,  history  or 
related  topic,  and  a  master's  in  journal¬ 
ism  would  be  preferable;  plus,  five  years 
or  more  daily  newspaper  experience 
reporting  and  editing  (minimum  two 
years  on  desk  work).^lary  $25,000- 
plus  range,  with  excellent  frin^.  Mod¬ 
ern  facilities;  good  residential  area. 
Send  examples  of  work  you  have  super¬ 
vised,  plus  a  resume  and  letter  stating 
your  goals  (absolutely  no  phone  calls, 
and  ‘window  shoppers”  are  dis¬ 
courage)  to:  William  M.  Dowd,  Manag¬ 
ing  Editor,  The  Knickerbocker  News, 
Box  15000,  Albany  NY  12212. 


CITY  EDITOR 

Aggressive,  creative  pro  for  small  PM  in 
competitive  market.  Apply  to  Managing 
Editor,  The  News,  34  SE  2nd  Street, 
Boca  Raton  FL  33432. 


DREAM  SPORTS  JOB 
If  you're  a  writer  with  a  hot,  lively  style 
and  know  sports,  this  is  the  job  for  you. 
We're  an  upscale  alternative  magazine- 
format  weekly  that  outdraws  the  daily  in 
our  market.  Our  fresh  and  professional 
reporting,  our  sophisticated  style  and 
dynamic  graphics  have  built  us  a  steadily 
growing  and  loyal  audience  which  dotes 
on  our  news,  political,  lifestyle,  and 
entertainment  reporting.  Now,  we're 
adding  sports.  Our  first  sports  editor  will 
launch  a  new  sports  section  that  will 
deliver  to  our  Zorw  6  readers  a  fresh, 
feature-oriented,  in-depth  coverage  of 
sports  that  will  be  as  unique  and  dis¬ 
tinguished  in  our  market  as  the  rest  of 
our  reporting  is.  There'll  be  the  satisfac¬ 
tion  of  working  with  a  top-flight  art 
director  who  wants  your  section  to  sing, 
and  an  editor  who  looks  forward  to 
developing  your  ideas.  Our  sports  sec¬ 
tion  will  present  scores  and  stats  in  an 
exciting  way  t  your  writing  skills  will 
be  what  reali,  gives  it  zip.  Our  prep  scene 
is  strong,  there  are  several  local  colleges 
with  strong  progrems,  and  in  our  sun¬ 
shine,  you  can  guess  how  big  outdoor 
sports  are.  Good  salary,  good  benefits, 
and  plenty  of  good  food  and  sunshine. 
Send  clips,  salary  requirements,  resume 
to  Box  7035,  Editor  &  Publisher. 
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HELP  WANTED 


REPORTER 

The  Daily  Press,  a  29,000  AM  serving 
Central  New  York,  seeks  a  professional 
with  proven  writing  and  reining  skills 
for  a  general  assignment  position  in  its 
Herkimer  County  bureau.  Minimum  of 
1-2  years  of  daily  experience  and  camera 
capabilities  required.  Night  hours.  Com¬ 
petitive  salary  and  benefits.  If  you  are  an 
intelligent,  enterprising  journalist  who 
thrives  on  crisp  and  accurate  deadline 
writing,  send  your  resume,  clippings  a;id 
letter  to:  Jack  Marsh,  Managing  Editor, 
The  Daily  Press,  221  Oriskany  Plaza, 
Utica  NY  13503. 

SMALL  DAILY  seeks  energetic  reporter 
for  city  beat.  1  or  2  years  experience 

Seferred.  Must  develop  a  beat  and  write 
St.  Pay  according  to  ability.  Advance¬ 
ment,  layout  experience  probable.  Let¬ 
ter,  resume,  clips  to  Box  7129,  Editor  & 
Publisher. 

KEY  REPORTING  position  available  on 
mid  size  daily  newspaper.  Successful 
applicant  will  nave  five  years  experience 
with  at  least  some  of  that  time  spent 
reporting  on  business  and  the  economy. 
Applicants  should  be  able  to  spot  issues 
a^  trends,  and  turn  event  stories  into 
perspective  pieces.  Send  resume,  refer¬ 
ences,  clips  with  first  letter  to  Box  7175, 
Editor  &  Publisher. 


KOREA  Correspondent  for  Pacific  Stars 
and  Stripes,  a  US  Forces  newspaper  and 
wholesaler/retailer  of  books  and  maga¬ 
zines,  headquartered  in  Tokyo,  Japan. 
Applicants  must  have  at  least  2  years  of 
ex^rience  in  reporting  and  writing  for  a 
daily  newspaper  and  3  years  of  general 
experience  preferably  in  a  military 
capacity.  Basic  pay  $20,965  per  year, 
plushousingand  post  allowance.  BXand 
commissary  privileges,  group  insurance 
and  retirement,  furlough  after  first  3 
years  and  every  2  years  thereafter,  and 
other  benefits. 

Send  resume  and  comprehensive  work 
samples  to  Seoul  Civilian  Personnel 
Office,  Headquarters  U.S.  Army  Garri¬ 
son  Yongsan,  Attention;  Recruitment 
and  Placement,  APO  San  Francisco 
96301. 

LIFESTYLE  REPORTER  needed  by 
22,000  AM  daily.  Prefer  one  year's 
experience,  knowledge  of  layout  helpful. 
Send  clips  and  resume  to  Emilie  Dodier, 
Lifestyle  Editor,  Laredo  News,  PO  Box 
1928,  Laredo  TX  78041. 

MANAGING  EDITOR 
Opportunity  for  experienced  news  per¬ 
son  with  editing,  layout,  editorial  writing 
and  general  news  background.  32  to  50 
page  10,500  circulation  growing  weekly 
soon  to  go  twice  weekly.  News  staff  of  4. 
A  quality  newspaper  in  a  superb  area. 
Safford,  Arizona  in  the  Gila  River  Valley 
at  the  foot  of  1 1,000  foot  Mt.  Graham. 
Starting  salary  range  $15,600  to 
$20,000  plus  liberal  benefits.  Send 
resume  to  Publisher,  Box  N,  Safford  AZ 
85546. 

MANAGING  EDITOR 
For  Zone  5  7-day  operation— 20M 
circulation.  We  are  looking  for  leader¬ 
ship,  innovation,  motivation  and  edito¬ 
rial  product  orientation.  Send  resume  to 
Box  7148,  Editor  &  Publisher. 

MAGAZINE  EDITOR 
Ma  gazine  publisher  seeks  aggressive, 
professional  editor.  Position  requires 
excellent  writing,  planning,  and  layout 
skills.  Perfect  opportunity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experienced,  capable  self¬ 
starters  need  apply^not  an  entry-level 
position.  Competitive  salary/benefits 
package  and  highly  desirable  location. 
Send  work  samples,  resume,  and  letter 
of  introduction  to  Box  7188,  Editor  & 
Publisher. 


HELP  WANTED 


MANAGING  EDITOR 
Experienced,  imaginative  editor  to  direct 
day-to-day  news  operations  of  80,000 
circulation  AM  daily  in  Zone  5.  We're 
proud  of  our  newspaper  and  want  a  man¬ 
aging  editor  who  can  provide  the  spark  to 
make  it  even  better.  Staff  direction  and 
motivational  skills  essential.  Send 
resume,  pertinent  samples  to  Box7194, 
Editor  &  Publisher. 

NEWS  EDITOR,  Washington  State  week- 
ly  paid  circulation  newspaper;  must  pro¬ 
duce  an  exciting,  readable,  com¬ 
prehensive  news  product  for  our  award¬ 
winning  readers;  strict  deadlines;  lay¬ 
out,  photo  experience  an  advantage;  sal¬ 
ary  depends  on  experience;  written  repl¬ 
ies  only,  including  resume,  clips  and  re¬ 
ferences:  Frank  Garred,  Port  Townsend 
Leader,  226  Adams  St,  Port  Townsend 
WA  98368. 

NEWS  EDITOR 

We're  looking  for  a  sharp,  creative  and 
demanding  ^itor  to  supervise  the  cwy 
desk  of  our  approximately  100,000 
Zone  2  daily.  You  would  have  a  staff  of 
18  and  complete  responsibility  for  all 
news  sections.  The  person  we're  looking 
for  has  supen/isory  experience  and  a  lust 
for  quality.  What  we  value  most  highly  is 
news  judgment.  Box  7176,  Editor  & 
Publisher. 


ISSUE-ORIENTED  quality  weekly  in 
interesting  locale  needs  energetic,  thor¬ 
ough  and  imaginative  reporter witha  pro¬ 
ven  track  record  and  the  ability  to  write 
in-depth  takeouts  and  situationers  as 
well  as  crisp,  clear  straight  news  stories 
with  perspective  and  eloquence.  Must 
have  experience,  camera,  car.  Send 
clips,  resume,  letter  and  sala^  require¬ 
ments  to  Peter  Boody,  Managing  Editor, 
The  Southampton  Press,  Box  1207, 
Southampton  NY  11968. 

IN  A  RUT?  Want  a  position  with  a  chal¬ 
lenge?  The  Citizen,  Auburn  NY's  daily 
newspaper  is  seeking  a  city  editor.  The 
successful  candidate  will  be  the  number 
two  person  in  the  department;  manage  a 
staff  of  19,  be  able  to  design  and  edit 
copy  with  a  flair;  and  be  able  to  deal  with 
the  public.  If  you  are  looking  to  move  up 
from  a  copy^iting  job,  or  move  over 
from  another  city  desk,  we  want  to  hear 
from  you.  Contact  Jim  Read,  Managing 
Editor,  The  Citizen,  25  Dill  St,  Auburn 
NY  13021;  (315)  253-5311.  Salary 
DOE,  EEO  M/F. 

IF  YOU  CAN  WRITE  lively  heads  and  be 
tough  on  copy  under  deadline  pressure, 
there's  a  spot  for  you  on  our  news  copy 
desk.  We're  a  colorful  60, OCX)-)-  AM  in  a 
booming  New  York  City  bedroom  com¬ 
munity  .Those  without  strong  daily  news¬ 
paper  desk  experience  need  not  apply. 
Contact  Tom  Bagley,  News  Editor,  The 
Daily  Record,  55  Park  Place,  Morristown 
NJ  07960. 


HELP  WANTED 


NEWS  EDITOR— Number  2  person  to 
direct  news  staff  of  quality  morning  daily 
of  18,(X)0  in  Zone  7.  Writing  and  VDT 
desk  experience  required.  Box  7199, 
Editor  &  Publisher. 


STRONG  veteran  reporter  for  60,000 
daily  in  New  England.  Some 
investigative  work.  Must  have  5  years 
experience  on  daily.  Send  clips  and 
resume  to  Box  7190,  Editor  &  Publisher. 


SPORTS  REPORTER,  1-2  years 
experience,  wanted  for  growing  Zone  2 
tri-vreekly.  Have  the  immediacy  of  adaily 
without  the  pressure.  Primarily  sports; 
some  general  assignment.  Photo  and 
darkroom  experience  a  must.  Excellent 
benefits  package  and  working 
environment.  Please  list  all  work 
experience  and  salary  requirements. 
Position  available  May  1.  Write  J.W. 
Johnson,  The  Wayne  Independent,  PO 
Box  122,  Honesdale  PA  18431.  No 
phone  calls. 


SOUTH  CENTRAL  Florida  community 
newspaper  group  seeks  copy  editor  slot 
person  to  edit  and  design  copy  and  art  for 
several  weekly  newspapers  serving  agri¬ 
cultural  towns.  Must  be  excellent  spefler 
and  writer  with  working  knowledge  of  lay¬ 
out  tools  and  procedures.  Interested? 
Contact  Managing  Editor,  IN  I/Florida, 
209  West  Oak  St,  Arcadia  FL  33821; 
(813)  494-2434. 


THE  SHREVEPORT  JOURNAL  is 
accepting  applicants  for  copy  editor  and 
news  reporter  openings.  Send  resume, 
clips,  references  and  salary  history  to 
The  Shreveport  Journal,  PO  Box  31 1 10, 
Shreveport  LA  71130. 


The  SEATTLE  POST-INTELLIGENCER 
has  an  opening  for  a  sharp  copy  editor 
with  layout  experience.  Applicant  must 
have  minimum  three  years  daily  metro 
experience.  Send  resume  and  references 
to  Tom  Read,  Assistant  Managing  Edi¬ 
tor.  No  phone  calls  please.  Seattle  P-l, 
Box  19()9,  Seattle  WA  98111.  EOE. 


THE  MISSOULIAN,  Missoula  MT,  is 
seeking  an  assistant  news  editor.  Appli¬ 
cants  should  have  five  years  of  daily 
newspaper  experience  with  some  editing 
and  repr^ing.  Duties  include  local  and 
wire  editing  and  page  design.  Send 
resume,  design  clips  and  a  letter  with 
editing  and  design  philosophy  to:  Roger 
Morton,  News  Editor,  The  Missoulian, 
PO  Box  8029,  Missoula  MT  59807. 
Deadline  for  applications  is  April  27.  An 
equal  opportunity  employer. 


THE  DAILY  NEWS,  a  25,000 circulation 
AM  daily  on  the  Florida  Gulf  Coast,  is 
seeking  an  experienced  assistant  wire 
editor.  Page  design,  AP  style,  4  year 
degree  are  musts.  Call  (904)  863-11 1 1 
or  write  to  Del  Stone,  c/oThe  Daily  News. 
PO  Box  2949,  Fort  Walton  Beach  FL 
32549. 


DIRECTOR  OF  COMMUNICATIONS 

Senior  position  requires  strong  communications  and 
administrative  skiils  to  direct  pubiications  and  pubiic  reiations 
staff  for  major  international  service  organization  headquar¬ 
tered  in  Indianapolis.  Responsibilities  include  supervision  of 
editorial,  design,  production,  and  advertising  sales  for  monthly 
magazine,  a  wide  range  of  other  publications  and  printed  mate¬ 
rials,  as  well  as  public  relations  programs  and  related  com¬ 
munications  functions,  internal  and  external.  Attractive  working 
environment,  excellent  benefits.  Submit  resume  and  salary 
requirements  to: 

KIWANIS  INTERNATIONAL 
Personnel  Manager 
3636  Woodview  Terrace 
Indianapolis  IN  46266 


HELP  WANTED 


EDITORIAL 


SUBURBAN  CHICAGO  weekly  group  is 
seeking  dedicated  young  pro  desirous  of 
management  opportunity  to  take  over 
newly  created  number  2  slot  in  bustling 
central  newsroom.  Will  handle  regular 
beat  plus  assist  ME  in  every  way  to 
expand  on  award  winning  record.  Must 
know  VDT,  layout  and  have  demon¬ 
strated  background  in  basics.  Write  fully 
with  clips.  Box  7133,  Editor  &  Pub¬ 
lisher. 


SPORTS  REPORTER-PHOTOGRAPHER 
for  small  five-day  daily.  Experience  with 
daily  or  weekW  newspaper  is  a  must. 
Write  or  call  The  Leesville  Leader,  PO 
Box  619,  Leesville  LA  71446;  (318) 
239-3444. 


WANTED;  Reporter  with  a  clear,  read¬ 
able  style  who  has  a  mind  with  a  bent 
toward  technology.  Can  you  explain  how 
Astroturf  works,  why  computers  some¬ 
times  send  a  thousand  copies  of  the 
same  bill,  and  what  a  double-density 
disk  is?  Large  Southern  daily  is  looking 
for  someone  who  can  report  on  the  tech¬ 
nology  age — or  someone  whoiswillingto 
try  and  nas  clips  to  show  abiliU  and 
interest.  Send  resume  to  Box  7187,  Edi¬ 
tor  &  Publisher. 


FREELANCE 


STRINGERS,  freelance  writers/ 
photographers  needed  for  trade  news¬ 
paper  covering  fire  protection,  rescue/ 
disaster  service,  emergency  health  care. 
All  Zones.  Write  FIRE  &  EMERGENCY 
WORLD,  19  Joslin  Street,  Providence  Rl 
02909. 


MARKETING 


MARKETING  MANAGER;  An 
experienced  marketing  manager  to  run  a 
pre-print  group  of  publications  in  11 
Southeast  markets.  Opportunity  to  make 
6-figure  income,  plus  an  equity  position 
in  the  company.  Once  in  a  lifetime 
opportunity.  Send  full  resume 
immediately  to  Stan  Kaplan,  400  Radio 
Road,  Charlotte  NC  28216.  EOE. 


PHOTOJOURNAUSM 


A  CALIFORNIA-based  business 
photojournalism  service  must  fill  a 
position  in  Texas.  We  are  an  employee- 
owned  company  which  writes  magazine 
articles  for  corporate  clients.  Do  you 
have  excellent  skills  and  discipline  as  a 
writer-photographer?  Are  you  creative, 
prolific,  ambitious  and  detail-oriented? 
Does  traveling,  as  well  as  the  potential 
for  account  management  responsibilit¬ 
ies,  appeal  to  you?  Would  you  like  to  work 
for  a  company  that  offers  a  salary  com¬ 
mensurate  with  your  productivity  and 
has  a  liberai  benefits  program?  If  you 
thrive  under  pressure,  genuinely  enjoy 
people,  and  have  nodded  your  head 
furiously  in  response  to  all  of  the  above 
questions,  send  resume,  salary  history 
and  recent  writingand  photography  sam¬ 
ples.  Box  7191,  Editor  &  Publisher. 

PRESSROOM 


f  Pro(duction  Manager 

■  HAWAII 

,  Fast  growing  Urbanite  commercial  shop 

'  and  newspaper  operation  seeks  manager 

(  for  its  press  and  camera  departments. 

Salary  commensurate  with  experience 
and  ability.  Benefits  include  employer- 
paid  life  insurance,  sick  leave,  profit 
sharing,  medical  and  dental  coverage, 
(intact  Ken  Berry,  Sun  Press,  46-016 
Alaloa  St,  Kaneohe  HI  96744  or  phone; 
_  (808)  235-5881. 
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HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Growing  Tennessee  newspaper  and  ccm- 
merciar  printing  plant  is  seeking  a  self¬ 
starter  with  the  proven  ability  to  train  and 
motivate  others.  Experience  in  front-end 
system  maintenance  and  all  phases  of 
composition  is  essential.  Send  resume 
including  salary  requirements  to  Box 
7170,  Editor  &  Publisher. 


NEW  ENGUND  NEWSPAPERS  Often 
need  qualified  people  in  all 
departments.  Our  free  referral  service  is 
available.  Send  in  your  resume  and  we 
will  use  it  to  fulfill  inquiries  from  our 
new^apers.  NEW  ENGUND  NEWS¬ 
PAPER  ASSOCIATION.  INC.  223  Derby 

St.  Salem  MA  01970. _ 

PRODUCTION  coordinator  tor  Press  and 
Mail  Room  of  midwestern  daily.  New 
offset  press  and  most  modern  Mail  Room 
equipment.  7  day  union  operation.  Must 
be  experienced  in  Press  and/or  Mail 
Room  operations  and  have  supervisory 
experience.  Box  7064,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER 
We  are  an  offset  printer  of  daily,  weekly 
and  monthly  newspapers  in  Zone  2,  and 
are  looking  for  the  right  person  to  assume 
control  of  all  production  operations. 
Equipment  includes  new  front-end  sys¬ 
tem  and  2  Goss  presses.  Applicants 
should  have  3-5  years  of  people-oriented 
supervisory  experience,  and  knowledge 
of  all  phases  of  newspaper  production. 
Salary  commensurate  with  experience. 
Excellent  benefits.  Send  resume,  refer¬ 
ences  to  Box  7151,  Editor  &  Publisher. 


QUALITY  CONTROL  MANAGER 
The  Tampa  Tribune  needs  an  individual 
well  vers^  in  all  facets  of  quality  con¬ 
trol.  Important  responsibilities  will  be 
Involved  with  newsroom  and  production 
departments.  Will  need  color  scanner 
and  BerkeWChemco  color  separation 
expertise.  Recent  RIT  or  ANPA  training 
helpful.  Engraving,  platemaking  and 
press  experience  useful.  Excellent 
Benefits.  Send  resume  and  salary  history 
in  confidence  to  Mr.  Fred  Fuller,  Produc¬ 
tion  Director,  The  Tampa  Tribune,  PO 
Box  191,  Tampa  FL  33601. 

EOE 


SEEKING  PRODUCTION  supervisor  for 
27,000  circulation  newspaper  in  west¬ 
ern  Massachusetts.  Responsibility  for 
composing,  camera,  and  data  process¬ 
ing  operations.  Good  cost  control  and 
scneouling  skills  important.  Salary  in 
the  mid  20s.  Send  resume  to  Greg  Oxley, 
General  Manager,  Transcript-Telegram, 
120  Whiting  Farms  Rd,  Holyoke  MA 
01040. 


To  orawor  box  rrucnbor  odt  in 

EDITOR  &  PUBLISHER 

Addms  your  roply  to  tho  box  nutnbor 
givon  in  Ih*  od,  do  Editor  &  Publishor, 
57S Loxington Av,  NowYork,  NY10032. 
PlooM  b*  wloctivo  in  tbo  numbor  of  dipt 
submittod  in  retpont*  to  on  od.  Includo 
only  motoriol  which  con  bo  forwordod  in 
o  large  OKinilla  envelope.  Editor  &  Pub¬ 
lisher  it  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


SALES 


TELEMARKETING  MANAGER 
Classified  specialist  needed  to  manage 
our  expanded  telemarketing 
department.  Northwest  suburban  Chica¬ 
go  newspaper  group  (65,000)  in 
excellent  market  and  position  for 
extraordinary  growth.  Looking  for  a  clas¬ 
sified  sales  pro  who  really  knows  how  to 
manage.  Send  resume  and  salary  history 
to  Box  7119,  Editor  &  Publisher. 


WANTED:  Sales  director  for  small  New 
England  daily.  Starting  at  $20,000. 
Shirtsleeve  job.  Highfy  competitive 
situation.  Box  7096,  Editor&  Publisher. 

EDITOR  &  PUBLISHER  for  April  7 


POSmONS  WANTED 


ADMINISTRATIVE 


ATTORNEY,  former  journalist,  with 
corporate,  media  law  and  litigation 
experience,  seeks  position  on  legal  or 
corporate  staff.  (303)  832-9027,  after 
6pm  (MST). 


EXECUTIVE,  33,  seeks  general  manage¬ 
ment  position.  Successful  record 
includes  marketing,  sales,  business  and 
administrative  management. 
Experienced  with  metro,  small  daily  and 
vreekly  papers.  Impressive  credentials 
will  be  an  asset  to  your  company.  Will 
relocate.  Box  7195,  Editor  &  Publisher. 


GENERAL  MANAGER-Publisher;  Profit 
oriented.  Innovative  and  aggressive. 
Experienced  in  competitive  market  at 
pulling  together  a  loyal  motivated  team 
that  can  take  advantage  of  opportunities 
in  your  market.  Absolutely  can  take 
charge  of  all  departments.  Great  track 
record  and  references  from  industry 
leaders.  Box  7159,  Editor  &  Publisher. 


MANAGEMENT  PROFESSIONAL 
Successful  newspaper  publishing, 
advertising/marketing,  and  general  man¬ 
agement  background — daily,  weekly, 
TMC,  and  magazine.  Extensive  advertis¬ 
ing  agency  and  broadcasting  experience. 
Excellent  leadership  qualifications  and 
references.  Outstanding  opportuni^  for 
the  right  company  in  Zone  9.  Box  7183, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
background  seeking  Zone  4  or  6  position 
with  solid  organization  that  wants  an 
improved  product  led  by  person  who 
knows  supervisory  skills,  leader  in  every 
department  in  competitive  situations. 
Knowledgeable  in  ixoduction,  circula¬ 
tion  with  weekly,  TMC,  daily  experience. 
Mature  judgment  with  zeal  in  communi¬ 
ty  activities.  Box  7196,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 


CIRCULATION  MANAGEMENT 
Young  career  oriented  circulation  pro¬ 
fessional  seeking  circulation  sales  man¬ 
ager's  position  with  large  daily  or  circula¬ 
tion  manager's  slot  with  a  daily  news¬ 
paper  of  IBM  to  50M  circulation. 
Knowledgeable  in  all  phases  of  circula¬ 
tion  management  with  emphasis  on 
implementing  and  maintaining  a  com¬ 
puterized  circulation  department,  DM 
training,  carrier  and  motor  route  sales 
promotion,  ABC,  AM  and  PM  Delivery, 
TMC,  and  carrier  training.  Exceptionally 
eager  to  join  an  enthusiastic  manage¬ 
ment  team  and  to  deliver  excellence  in 
circulation  management.  Solid  resume. 
Box  7061,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR,  15  years 
management  and  field  experience  with 
adult  dealers  and  district  managers. 
TMC,  daily  and  weekly  sales.  Seeks  to 
relocate.  Box  7165,  Editor  &  Publisher. 


PUBLISHER  with  22  years  circulation 
experience  seeks  new  position.  Strong  in 
sales  service  and  collections.  Available 
now.  (814)  454-7262;  (814)  838- 
3220. 


EDITORIAL 


AGGRESSIVE  reporter  seeks  general 
assignment  on  daily  with  the  right  stuff. 
Overseas  experience,  awards,  workahol¬ 
ic,  Columbia  grad.  Employed  by 
3()0,000  quality  paper,  c/o  RDj  177B, 
Moscow  PA  18444;  (717)  842-8765. 


SCIENCE/MEDICAL  WRITER  with  four 
years  experience  and  degrees  in  journal¬ 
ism  and  experimental  psycholoj^  seeks 
writing/editing  position  with  major  news¬ 
paper  or  magazine,  any  Zone.  Box  7173, 
Editor  &  Publisher. 

,  1984 


POSITIONS  WANTED 


EPaORIAL 


OK  IS  NOT  ENOUGH.  My  current  job  is 
wasting  my  talents.  A  job  writing  or  lay¬ 
ing  out  for  a  quality  magazine  or  feature 
section  wouldn't.  I'm  young,  creative 
and  more  accomplished  than  most  my 
age.  Zones  3  and  5  preferred,  but  I'll 
move  for  a  worthy  position.  Box  7192, 
Editor  &  Publisher. 


REWRITE/REPORTER,  one  of  the  best. 
Fast,  clean  writer.  Thorough  reporter  on 
virtually  any  subject.  Now  on  troubled 
metro.  Box  7149,  Editor  &  Publisher. 


FEATURE  EDITOR.  Metro  special  sec¬ 
tion  experience.  Strong  on  travel,  life¬ 
style,  arts.  Bob  Baird;  (502)  895-9158. 


MANAGING  EDITOR,  presently 
employee  at  11,000  Illinois  daily  seeks 
advancement.  Excellent  references, 
credentials.  I  manage  a  news  room 
because  I  know  what  I  am  doing.  Writing, 
mphics,  layout,  color,  training,  head¬ 
lines,  editorials.  J-degree,  10  years 
experience.  32  years-old.  Ready  to  relo¬ 
cate.  Call  (815)  673-3771.  Ask  for  the 
managing  editor. 

SHARP  1983  Masters  program  graduate 
who  writes  two  stories  daily  for  a  10,000 
circulation  afternoon  paper  seeks  move 
up.  Any  Zone.  Box  7169,  Editor  &  Pub¬ 
lisher. 


BUSINESS/SCIENCE  writer,  16  years 
top  metro  dailies,  experienced  speech 
vwiter,  seeks  PR  spot  in  Midwest.  Box 
7146,  Editor  &  Publisher. 


DESKMAN,  46,  wants  to  get  back  into 
nevrspapers.  I  recently  ended  a  long  year 
with  a  weekly  specialty  publication  in 
Arizona.  That  move  was  to  have  been  the 
last.  The  next  one  will  be.  I  am  tired  of 
moving.  I  seek  a  decent  wage  on  a  decent 
publication.  If  you  want  quality,  hard 
work  and  int^rity,  you  may  want  me.  I 
am  available  immediately.  (Jliff  Larimer, 
20  Wrangler  Court,  Chico  CA  95926; 
(916)34Vll74. 


REPORTER,  MSJ  seeks  job  in  NYC 
(where  now  employed)  on  newspaper  or 
magazine.  I've  lived  around  the  world, 
have  broad  background,  idealism, 
integrity  and  styfe.  Love  political, 
investigative,  hard  news  &  features. 
Strong  VDT  &  clips.  Box  7157,  Editor  & 
Publisher. 


SPORTSWRITER/COPY  EDITOR— I 
come  from  the  copy  desk  of  a  small  daily 
in  Delaware.  Was  sports  editor  of  a  week¬ 
ly  for  two  years  before  that.  Wrote,  photo- 
^phed,  edited,  headlined,  laid  out  and 
pasted  up  everything.  Award-winning 
photography.  Seek  return  to  a  sports 
desk  or  sports  beat.  Steve  Katz;  (301) 
532-8058. 


POSITIONS  WANTED 


EDITORIAL 


ENTERPRISING  Business,  politics  or 
any  beat  writer.  Extra  hard  worker  &  good 
writer.  Robert  Galin;  (818)  762-5513. 


RELIABLE,  creative  reporter  with 
experience  as  sports  editor  of  university 
weekly  seeks  position  in  Zones  1,2,5. 
Background  in  layout  as  well.  Mike  Sher¬ 
idan,  5224  Van  Ness,  Bloomfield  Hills 
Ml  48013.  (313)  626-1415. 


SPORTS  PROFESSIONAL,  34,  strong 
SEC  &  SWC  background.  Editor,  col¬ 
umn,  desk,  features— multi-faceted. 
Out  of  field  since  4-76 — need  someone 
to  give  me  chance.  Hire  a  10-year  win¬ 
ner— you'll  never  regret  it!  Any  region  in 
country.  Box  7184,  Editor  &  Publisher. 


SPORTS  WRITER  seeking  a  position  on  a 
daily  newspaper.  J-arad  with  one  year 
experience  on  daily  PM.  Any  Zone,  box 
7198,  Editor  &  Publisher. 


TECH  WRITER,  BA  in  Jourrulism  and 
recent  mechanical  engineering  grad 
seeks  position  writing  technical  materi¬ 
al,  will  relocate.  RICK  WILSON,  47  E. 
40th  St.,  Reading  PA  19606;  (215) 
779-2632. 


VERSATILE  REPORTER  with  wire  serv¬ 
ice  and  daily  experience  seeks  position 
on  daily  Zones  1,2, 3,9.  Strength  sports. 
Former  editor  coliege  paper.  Skilled  in 
all  phases  including  rewrite,  copy  edit¬ 
ing,  headlining,  layout.  Plenty  of  clips  to 
shm.  Box  7193,  Editor  &  Publisher. 


WEEKLY  EDITOR,  5  years  experience, 
seeks  move  to  daily  as  reporter  or  copy 
editor.  Self  Starter,  knowledgeable.  Box 
7083,  Editor  &  Publisher. 


YOUR  MAN  in  San  Francisco.  Top^iCh 
general  assignment,  features.  Hi-tech, 
business,  politics,  more.  Quick, 
accurate,  amressive  professional  can 
supervise,  some  broadcast.  Best 
credentials.  I'm  after  responsibility.  PR 
welcome.  Box  7099,  Editor  &  Publisher. 


YOUNG,  determined  and  already  award¬ 
winning  reporter  seeks  position  on  small 
daily.  Completed  year  on  large  semi¬ 
weekly.  Experienced  in  all  beats.  Any 
Zone.  Dave  D' Antonio;  (209)  823-0475 
or  (209)  239-9541. 


PHOTOJOURNALISM 


PHOTOGRAPHER,  31,  15  years 
experience,  started  on  small  daily, 
covered  White  House  and  Washington, 
DC  during  1980  and  1981.  Seeking 
position  with  photo  oriented  daily  or 
national  magazine.  Published  worldwid- 
e;  Newsweek,  Paris-Match,  vou  name  it. 
Strong  references!  Box  7lBl,  Editor  & 
Publisher. _ 
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SHOP  TALK  AT  THIRTY 


Political  polls  and  the  press 


By  Paul  J.  Lavrakas 

and  Richard  W.  Hainey 

More  and  more,  newspaper  editors 
are  being  asked  to  tell  an  uncertain 
world  what  is  going  to  be. 

Readers  often  are  anxious  and  con¬ 
fused;  not  only  do  they  want  to  know 
what  has  happened  and  what  is  happen¬ 
ing  ..  .  but  they  hope  (even  de¬ 
mand)  that  we  tell  them  what  will 
happen. 

So  far  this  year  we’ve  seen  the  re¬ 
sults  of  polls  everywhere.  And  it’s 
likely  to  continue  for  the  next  eight 
months. 

Who’s  going  to  win  the  primaries? 
How  satisfied  are  citizens  with  the 
President’s  domestic  and  foreign 
policies?  And  how  will  this  satisfac¬ 
tion  (or  lack  oO  translate  into  votes? 

It’s  a  rare  newspaper  that  hasn’t 
run  some  type  of  political  poll.  But 
how  good  are  they?  How  can  you  find 
out  what  the  public  is  thinking,  unless 
you  ask  every  single  person?  How 
can  editors  sense  the  pulse  of  their 
public  and  still  maintain  that  standard 
of  dependability  and  respectability 
that  newspapers  strive  for? 

You  can’t  tell  how  good  the  apple 
tree  is  by  eating  only  one  apple.  But 
you  don’t  have  to  sample  every  apple, 
either.  The  trick  is  to  get  a  careful  and 
representative  sapling. 

At  the  Medill  School  of  Journalism, 
future  reporters  have  been  learning 
about  reliable  public  opinion 
sampling  in  our  Advanced  Reporting 
class  since  1980. 

They  learn  how  to  conduct  and 
interpret  a  survey  accurately,  and 
they  learn  how  to  spot  a  bad 
(unreliable)  one.  They  learn  that  not 
all  polls  are  equal,  and  thus  not  all 
should  be  given  equal  credibility  or 
play. 

Editors,  too,  must  be  able  to  make 
decisions  on  when  and  when  not  to 
publish  survey  results. 
Unfortunately,  as  we  watch  the  news 
coverage  of  polls  in  this  season  of 
primaries,  we  too  often  see  findings 


(Lavrakas  is  an  assistant  professor 
with  the  Medill  School  of  Journalism, 
.Northwestern  University  and  the  direc¬ 
tor  of  the  Northwestern  University  Sur¬ 
vey  Laboratory. 

Hainey  is  a  professor  with  the  Medill 
School  of  Journalism  and  prior  to  his 
full-time  teaching  at  Medill  was  the  ex¬ 
ecutive  editor  of  Chicago  Today.) 


that  are  over-interpreted  and  over¬ 
played. 

Limits  of  poUing 

At  best,  a  survey  can  provide  a  very 
precise  estimate  of  the  public’s 
opinion  or  intention  on  some  topic  of 
interest.  But  given  the  nature  of  a  top¬ 
ic,  such  as  voting,  the  predictions  that 
can  be  made  from  even  the  best  polls 
are  often  quite  transitory. 

This  doesn’t  mean  that  political 
polls  are  of  no  value  or  interest  to  the 
public.  Rather,  more  editors  must  be 
careful  not  to  let  their  reporters  “run 
loose’’  with  poll  interpretations. 

And  you  don’t  need  to  be  a  trained 
social  scientist  to  do  this.  There  are  a 
lot  of  things  that  can  make  a  poll  a  bad 
one,  but  let’s  focus  on  what  often 
seems  to  be  the  major  stumbling  block 
in  the  media’s  use  of  poll  results.  This 
concerns  the  method  of  sampling,  and 
how  that  affects  the  interpretations 
that  can  be  drawn  accurately. 

Litmus  tests 

Unless  the  poll  is  done  over  the 
telephone  or  in-person,  there’s  little 
chance  that  it’s  scientific.  Scientific 
means  it’s  been  done  in  a  way  that 
allows  one  to  know  the  poll’s  degree 
of  precision,  or,  margin  of  error,  as 
it’s  typically  called. 

Unless  you  can  calculate  a  degree 
of  precision,  you  can’t  interpret  the 
findings  with  any  confidence.  As  a 
result,  almost  all  mail  surveys  are* 
“unscientific,”  since  the  small  per¬ 
centage  of  the  public  that  typically 
responds  is  rarely  a  representative 
sample  of  the  public  at  large. 

Thus,  we  strongly  recommend 
against  citing  their  findings,  unless 
you  have  some  certainty  that  those 
who  responded  are  a  truly  representa¬ 
tive  sample  of  the  general  public.  As 
this  is  almost  never  the  case  with  mail 
surveys,  the  best  rule  is  to  avoid 
publishing  their  results. 

But  simply  because  a  poll  has  been 
done  over  the  telephone  or  in-person 
is  no  guarantee  that  it’s  scientific.  It’s 
just  that  a  representative  sample  is 
easier  (albeit  more  expensive)  to 
obtain  via  phone  or  in-person.  Never¬ 
theless,  despite  their  expense,  unless 
the  poll  is  scientific  there’s  little  jus¬ 
tification  for  disseminating  its  find¬ 
ings. 

What’s  critical,  then,  is  the  ques¬ 
tion  of  whether  those  who  answered 
the  questions  were  chosen  in  some 
representative  or  “random”  way. 
Random  selection  means  theoretical¬ 


ly  giving  everyone  an  equal  chance  of 
l^ing  picked. 

There’s  no  such  thing  as  perfect 
randomness,  since  every  practical 
method  of  sampling  has  some 
unavoidable  bias.  But  this  bias  is 
often  so  small  that  it  can  be  dis¬ 
counted. 

Whether  done  via  phone  or  in- 
person,  bias  in  sampling  is  much  more 
likely  if  respondents  are  picked  from 
some  list,  such  as  a  telephone 
directory,  voter  registration  list, 
property  tax  assessment  roll,  etc. 
Every  type  of  listing  has  its  own  par¬ 
ticular  potential  for  bias.  Telephone 
directories  miss  unlisted  households 
and  new  subscribers. 

Voter  registration  lists,  even  when 
they  are  up-to-date,  don’t  provide  a 
practical  vehicle  to  get  at  respondents 
except  through  their  address,  and 
that’s  normally  too  expensive  a 
method  of  sampling. 

Property  tax  rolls  would  normally 
miss  renters. 

For  the  most  part,  and  with  the 
exception  of  good  “exit  polls,”  repre¬ 
sentative  sampling  has  become  too 
expensive  for  the  typical  political  poll 
to  consider  in-person  interviews. 
Thus  we  are  seeing  most  polls  going  to 
telephone  interviewing.  What,  then, 
distinguishes  a  good  (likely  to  be 
accurate)  phone  survey  from  a  bad 
(likely  to  be  inaccurate)  one? 

1. How  were  the  numbers  for  the 
sample  picked? 

Unless  the  poll  was  carried  out  in  a 
rural  community,  some  form  of 
random-digit-dialing  should  be  used. 
(Random-digit-dialing  is  where  a 
computer  randomly  adds  strings  of 
four  digits  to  the  end  of  three  digit 
telephone  exchanges  that  ring  in  the 
locale  of  interest.) 

In  large  cities,  upwards  of  40%-50% 
of  the  households  don’t  list  their  tele¬ 
phone  numbers.  The  only  way  you 
can  get  a  representative  phone  sample 
is  to  use  some  form  of  random-digit¬ 
dialing. 

2.  How  was  the  respondent  picked 
from  within  the  household? 

If  the  poll  simply  interviewed  the 
first  eligible  person  (such  as  any  adult) 
who  answered  the  phone,  then  the 
sample  will  be  biased  by  interviewing 
too  many  women  and  elderly  adults, 
and  too  f^ew  men  and  younger  adults. 

A  good  poll  will  use  some  form  of 
systematic  selection  procedure  that 
“randomly”  picks  one  person  within 
each  household.  This  also  eliminates 
any  bias  that  may  creep  into  the 
sampling  due  to  interviewers  choos¬ 
ing  whomever  they  want  to  speak  to. 

(Continued  on  page  27) 
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Available  Immediately 

FOR  SALE 

Used  Goss  Urbanite 

Six  Units,  Folder  with  Quarter  Folder  22.776"  Cutoff 
Folder  Cutoff  the  Same  (Must  be  sold  as  a  complete  press) 


ALSO: 

Master  Water 
Panel  and  Two 
60  HP  Motors 

No  Reel  Stands 

No  Plate  Bender 


$200,000  FIRM 

Located  in  Los  Angeles,  in  Storage  (As  is/where  is) 


ALSO 

One  Goss  Urbanite  Add-On  Unit 

22.776"  Cutoff 

$25,000  FIRM 

Located  In  Dover,  N.H.  (As  is/where  is) 


about  great 
news. . . 


1  The  Rocky  Mountain  News 

swept  the  top  two  honors 

. .  presented  this  year  by  the  Colorado 

Press  Association.  The  sweepstakes  awards  for 
both  Editorial  Excellence  and  Advertising 
Excellence  went  to  the  News. 

Since  1859,  when  the  Rocky  Mountain 
News  was  founded,  the  News  has  maintained  a 
special  rapport  with  both  our  readers  and 
advertisers.  In  response  to  our  efforts,  readers 
have  positioned  us  as  both  daily  and  Sunday 
circulation  leader  in  all  of  Colorado.  Advertisers 
have  followed  their  lead,  __ 
placing  55%  of  all 


Additional  Awards  won 
by  the  News: 


Best  feature  story: 

1st  Place-William  Gallo 


Best  feature  photo: 

2nd  place -Steve  Groer 
Honorable  mention -George  Kochaniec  Jr. 


Best  typography: 

2nd  place -Rocky  Mountain  News 

Beat  layout: 

2nd  place -Rocky  Mountain  News 

Editorial  and  Advertising  Excellence . . .  Our  reason  for  being. 


Best  news  story: 

2rKl  place -Pamela  Avery 

Best  news  photo: 

2nd  place-Steve  Groer 


Best  personal  column: 

2rKj  place-Gene  Amole 
Honorable  mention -Dick  Connor 


Rocky  Mountain  News 


A  Scripps-Howard  Newspaper  Represented  nationally  by  Story  &  Kelly- Smith.  Inc 
ATLANTA  •  NEW  YORK  •  BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  DALLAS  •  LOS  ANGELES  •  PHILADELPHIA  •  DETROIT 


